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SPRING BOOM IS FORESEEN 


Sparks Barit Directs Hudson 


Silver Lining 
Old Man Winter 
Cold Weather Starting 
Anibal Man of Parts 


- oe - 
By 


Chris Sinsabaugh 


ee. A SILVER lining to 
this February cloud so far as 
the automobile industry is con- 
cerned, and it isn’t frost, either. 
Anyway, this would have been a 
let-down month, 29 days in be- 
tween hay and grass, when even 
with fairly good weather there 
would have been a seasonal drop 
in production occasioned by a 
falling off in sales, brought about 
by the change to fall announce- 
ments of new models. Whereas 
in February in other years has 
been a month in which the Janu- 
ary shows have furnished an 
impetus that filled order books, 
this time it follows three months 
of unusual sales activities on the 


heels of the New York and other | 


shows. So all have expected this 
February to be a breathing spell 
for both factories and dealers 
while they are getting their var- 
ious houses in order for the open- 
ing of the spring selling season, 
which is expected to start around 
the middle of March. Even now 
some sections are reporting Feb- 
ruary sales in excess of the same 
month last year, but that is ex- 
ceptional. 
* a * 

SO WE FIND the silver lining 
in the alibi for slow business 
which is furnished by the coldest 
winter we have had in years. The 
country is snow-bound and has 
been for weeks. Those who chase 
the summer to Florida, California 
and other “sun parlors” of Am- 
erica already had bought their 
new cars before Old Man Winter 
throttled business in general. 
Roads have been impassable and 
even if Mr. Prospect was willing 
to buy in February there hasn’t 
been much incentive to do so. 


Factories have been forced to 
slow operations for two major 
reasons, one of which is that 
because of weather conditions, 
deliveries of materials with which 
to build cars have been hampered, 
and, second, even after the cars 
are built it is almost impossible 
to utilize truckaways and drive- 
aways because insurance com- 
panies refuse to assume the risks 
of the roads. 

* * ok 

BUT EVERYONE in the in- 
dustry is in the same boat. Mebbe 
we are not selling many cars this 
month, but the banks of orders 
continue to grow nevertheless. No 
one is losing business, for if the 
Blank Company cannot make 
deliveries, neither can its com- 
petitors. So the optimists do not 
fear cancellitis. They think those 


(Continued on Page 23, Col. 4) 








| recondition, handle and resell. 





Takes Command 
Till Board Names 
Chapin Successor 


DETROIT.—A. E. Barit, 
vice-president-treasurer and 
general manager of Hudson 
Motor Car Co., has auto- 
matically become acting 


head of the company until such | 


time as directors take action | 





in naming a successor to the late | 
R. D. Chapin, former president. | 
It is pointed out at Hudson that 
in the past Barit has been second 
in command to Mr. Chapin and 
has served as head of the com-| 
pany when the president was ab- | 
sent from the plant. 


No definite date has been set 
for the meeting of directors at 
which the new president will be 
named but it is understood that 
action will be taken in the near 
future. Barit has been with the 
Hudson company since its forma- 
tion. He began as_ personal 
secretary to the purchasing agent 
at that time. 


83% of Dealers 
Said to Favor 
NADA Profit Plan 


ST. LOUIS. Eighty- three per 
cent, a slight increase over last 
week, of automobile dealers voting | 
are favorable to the principle of | 
establishing a gross profit in the} 
used car department, as shown by 
the latest tally of ballots, head- 
quarters of the National Auto- 
mobile Dealers Assn. here, re- 
ports. 


The final tally will be made 
Mar. 1. Attention is called by 
NADA to the fact that dealers 
voting are not binding themselves 
to any agreement, but simply are 
expressing their attitude on the 
principle of the proposed program 
in order that the association will 
be properly guided in its future 
course. 

“Dealers, generally, with the ex- 
ception of mild weather sections, 
are experiencing a_ staggering 
overload of used car stocks and 
tied up capital needed for the 
purchase of new car stocks,” it 
was stated, “and their interest in 
the principle of ultimate control | 
of used car loss is attracting more 
interest in the trade than any 
similar activity in recent years.” 

This is evidenced, it was said, 
by the numerous questions re- 
garding various phases of the} 
proposal, the ultimate objective | 
of which is to establish a 20 per 
cent gross profit in the used car 
department that would allow the 
dealer to break even on the cars 
he takes in trade, usually must 





A 1901 OLDSMOBILE was one of the attractions at the General 
Motors Parade of Progress premiere in Miami this week. C. F. 
Kettering, GM _ vice-president, watches as the driver demonstrates 


how the old “boat” steers. 


MEWA Disnnil Equality 
In Closed Meet at Chicago 


CHICAGO. - 
been the bone of contention in 
connection with conduct of the 
automotive service industries’ 
joint show occupied the Motor 
|}and Equipment Wholesalers’ 
Assn. executive committee at its 
meeting in the Stevens Hotel 
Feb. 18. 

Although a closed meeting, it is 
learned that the committee, act- 
ing for the board of directors, was 
still convinced the MEWA right 
to equal representation with 
NSPA and MEMA on the show 
committee, and also that there 
should be three instead of two 
closed days at the show restricted 
to member attendance. 

Concurrence to certain recom- 
mendations at a joint session | of 








The Top Ten 
Passenger Cars 


First Ten in Registrations 
for 26 States in January as 
Reported in ADN Today. | 
1936 1935 
Pos. Pos. 
1—36,.224 15,403— 
2—28,756 26,788— 
3—16,865 14,642— 
4— 8.118 5.174— 
5— 5,978 
6— 5,205 
I— 4,371 
8— 3671 
9— 1,974 Stude. 
10— 1,946 Chrys. 
*Includes Terraplane. 
Total All Makes 
119,692 79,395 
See Total Registrations to Date, 1936- | 
| 
| 


Make 
Chev. 
Ford 
Plym. 
Dodge 
Olds. 
Pont. 
Buick 
Huds.* 


1,149—10 


1935, Pages 20 and 21, This Issue. 





Points that have 


representatives of the three as- 
sociations, held Feb. 5 at Chicago, 
was given by the committee. 

It is understood that represen- 
tations are being undertaken 
through further negotiations with 
NSPA and MEMA to iron out the 
disputed points. 

The five executive committee 
members, all of whom were pres- 
ent at the meeting, were: W. F. 
Wilkerson, president; George N. 
Lockridge, vice-president; S. O. 
Treland, secretary; H. D. Vestal 
and R. C. Sparks. 

Other matters included approval 
of the association’s stand for in- 
vestigation of marketing practices 
in the petroleum industry by 
Congress, and endorsement of 
work being done by the organiza- 
tion’s committee in charge of 
grading manufacturer selling 
policies. 


Parents Joi oin 


AMA Program 


NEW YORK.—A program of 
highway safety activities for 1,- 
750,000 women who are members 
of the 26000 local units of the 
National Congress of Parents and 
Teachers was approved at a meet- 
ing of congress executives at the 
National Safety Council head- 
quarters in Chicago. Substantial 
expansion of the school boy pa- 
trol units sponsored by the con- 
gress and efforts to expand and 
improve present school bus facili- 
ties, particularly in rural areas, 
are cardinal points in the pro- 
gram. 

The advisory committee, under 


(Continued on Page 5, Col. 4) 


~|Dealers | Report 
Profit Outlook 
, Growing Better 
Ratio of Used Car Sales 


To New Indicates 
Improvement 


By BILL CALLAHAN 
Managing Editor ADN 


DETROIT.—With the na- 
tion buried under an almost 
unprecedented blanket of 
snow and ice, it is only nat- 


ural that automobile sales, 
along with sales of other prod- 
ucts, have been brought to a very 
low point. The surprising feature 
of February sales, under these 
conditions, is that they have held 
up as well as they have, with 
some sections reporting an in- 
crease over last year. 
Throughout the industry it is 
confidently expected that the 
slowing of sales at this time is 
purely temporary and that sales 
that are not made now will not 
be lost but will become a‘ part 
of the avalanche of demand that 
will break through at the first 
sign of spring weather. On this 
basis, plants are getting in readi- 
ness to build to meet the expected 
demand and dealers who have 
been complaining of heavy stocks 
of new and used cars are viewing 
the situation with less alarm. 


A second factor which adds 
much needed sunshine to the pic- 
ture these cold days is the report 
that the ratio of used car sales 
to new car sales is coming more 
closely in line, with the result 
that used car stocks, while heavy, 
are not increasing to any great 
extent. This is due to an increase 
in used car sales as the result of 
combined efforts by dealers and 
factories and a slowing of new 
car deliveries due to weather con- 
ditions. 

Parts and accessory sales are 
holding fair with conditions vary- 
ing in localities. Coast sales of 


(Continued on Page 18, Col. 1) 


Payrolls Gain 
28.8 Per Cent 
In Auto Plants 


DETROIT.- While employment 
in 98 automobile plants in this 
area for the first two weeks of 
January has gained 9.8 per cent 
over the similar period in 1935, 
payrolls for the 1936 period have 
increased 28.8 per cent, accord- 
ing to the Michigan Department 
of Labor and Industry. 


The 267,327 persons employed 
in January, 1936, were 1 per cent 
less than the number employed in 
December, 1935. However, pay- 
rolls during January, 1936, aver- 
aged $7,898,006 a week, which was 
a gain of 28.8 per cent over the 
similar two weeks in January, 
1935, and a gain of 0.4 per cent 
over December, 1935. 


tn 
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Permit No Recourse 
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CATA Advises Caution on Advance Bonus Deals 
Untransferrable Bonds 


CHICAGO.—Pointed advice | to 
dealers, urging them to proceed 
cautiously in soliciting or accept- 
ing orders from veterans in ad- 
vance of actual payment of the 
soldiers’ bonus, is contained in a 
communication to the Chicago 
Automobile Trade Assn. members 
over the signature of A. C. Faeh, 
general manager. 


Calling attention to the text of 
the bonus law and its provisions 
that bonus bonds are not trans- 
ferable, assignable, subject to at- 
tachment, levy or seizure under 
any legal or equitable process and 
that they “shall be payable only 
to the veteran, or, in case of 
death or incompetency of the vet- 
eran, to the representative of his 
estate,” Faeh continues: 


“If a veteran purchases a car 
on a note and assigns his bonus, 
he has the privilege of denying 
any contract or pledge that he 
has made to the dealer, and the 
dealer would have absolutely no 
recourse whatsoever. 


“Furthermore, if a veteran dies 
between the time he makes a con- 
tract with a dealer and the time 
his bonus is payable, which may 
not be until the fall of 1936, the 
bonds can only be deposited in his 
estate for his heirs, and they 
would not be available for pay- 
ment of the automobile. 


“We advise against any deal- 
ings with veterans concerning 
their bonus bonds.” 


The warning by Faeh follows 
the appearance of classified ad- 
vertisements in the newspaper 
used car columns, wherein the 
Litsinger Motor Co., Ford dealer; 
Royal Sales and Service, Dodge- 
Plymouth dealer, and the Wal- 
ton Finance Co. make a drive for 
veteran orders. 


Litsinger’s advertising has been 
especially frequent, and is writ- 
ten in typically military par- 


lance, as witness: 
Now is the time to fall in! Lit- 
singer’s have the deal. You pay 
us no cash. Five notes paid in 





“Veterans! | 


advance for you. Five salesmen | 


who are veterans and legionnaires 
to take your order and to pro- 
tect your interests. 

buddy? vied at ease!” 


Contest Replies 
Swamp Offices 


At Nash Motors | 


KENOSHA, Wis. Returns in 
the nation-wide contest in which 
Nash Motors offered a total of 
$10,000 in prizes for the best name 
for the new type sealed and en- 
closed motor featured in the ‘400” 
series this year, have proved so 
great that determination of win- 
ners is requiring more time than 
was at first expected. 


Officials of the company and J. 
Walter Thompson, advertising 
agency, who are in charge of sort- 
ing, comparing and judging en- 
tries in the contest, announced 
this week that results will not be 
finally known before Mar. 1. 


Response to the national appeal 
for a name descriptive and sig- 
nificant of the new motor was un- 
expectedly large, it is declared, 
running into the hundred thou- 
sands. 


Because of wide inquiry re- 
ceived from the trade and from 
individual entrants, Mar. 1 was 
fixed as a tentative date upon 
which announcement of final se- 
lections is to be made. The con- 
test will result in distribution of 
$10,000 in cash prizes among more 
than 600 persons whose name con- 


tributions are considered worthy | 


of recognition. 


Chevrolet Makes Zorniger 


National Used Car Head 


DETROIT.—The appointment of 


Frank E. Zorniger as manager of 
the national used car department, 
and the enlargement of its staff 
to carry on the increased activi- 
ties marking the company’s used 
car merchandising throughout the 
country, was announced yesterday 
by W. E. Holler, vice-president | 
and general sales manager of the 
Chevrolet Motor Co. 


David F. Adderhold, who has 
been Chevrolet city manager at 
Boston, is the newly - appointed 
assistant used car manager for 
the eastern half of the United 
States, and Ray C. Meddaugh, In- 
dianapolis city manager, has been 
named assistant in charge of the 
western half of the United States. 


Zorniger has been a member of 
the central office staff, serving 
as assistant advertising manager, 
since Apr. 1, 1935. He has been 
with Chevrolet since 1924, when 
he was made a district manager, 
and later served as zone manager 
at Knoxville, Tenn., and begin- 
ning in April, 1932, as zone man- 
ager at Norwood, O. 


Adderhold comes to central of- 
fice as assistant used car manager 
from the city managership of 
Boston. He was formerly zone 
truck and body manager at Nor- 
wood, O., and, subsequently, re- 
gional truck manager at Boston. 





Meddaugh began with Chevro- 
let in 1931 as district manager in 
Norwood. He served successively 
as truck and body manager and 
assistant zone manager. He was 
appointed city manager at Indian- 
apolis, May 1, 1935, from which 


post he comes to Detroit central 
office. 


Zorniger succeeds Edwin W. 


Timper as manager of the used | 


car department. Timper has been 
appointed manager of the Port- 
land (Me.) zone, succeeding C. J. 
Peters, who has been transferred 
to manager of the Louisville zone. 
Timper has been a member of the 
central office staff since May, 
1931, and before his appointment 
to the used car department was 
sales promotion manager. 


THE NEW EDITION of the Nash Ambassador Super-8, with added refinements of finish, has gone 
into volume production at the Kenosha plant and deliveries are now approaching a spring level. The 


Why wait, | 


C. W. MATHESON, vice-president of Graham-Paige, points out | 
rich South American Graham markets to A. I. Philp, vice-president 
and F. R. Valpey, vice-president and general sales manager. Matheson 
has just returned from a four months sales survey in which he cov- 
ered 6,000 miles and visited five countries. 


Chevrolet has 
New High Wheel 
Standard Type 


New Standard 
equipped with 19-inch 


DETROIT. 
models 


| wheels, two inches larger in dia- 
|} meter than the regular wheels, 


have been made available to pur- 
chasers by Chevrolet Motor Co. 


| to provide extra road clearance 
| for cars to be used largely on un- 


| improved highways. 


| users 


The extra 
clearance is in demand by such 
as rural mail carriers, 


| owners of farms located off main 
| highways, sheriffs and deputies in 


| undeveloped regions, 
| whose duties 





CONNERSVILLE, Ind. — More 
than 700 service managers for 
Auburn-Cord dealers throughout 
the country have completed a two- 
day service course on the new 
Cord car here. 


The entire group was taken on 
an inspection trip through the 
plants here and pointed out the 
care used and the master work- 
manship on the new Cords which 
are now beginning to come off 
the line. 
through the plants of the Central 


| bodies are made and viewed the 
various steps from the stamping 
out of fenders and other sheet 
| metal parts by enormous presses; 
| through the body assembly line 





where these parts are welded to- | 


gether in a single unit and thence 


to the paint priming department. | 


In 
saw the materials used in the 
cushions and upholstery and the 
attention given to detail. 


An entire morning was con- 
|} sumed in the inspection of the 
plants. In the afternoon, H. C. 
Snow, vice-president in charge 
of engineering, took over 


mobile and parts on the stage in- 
structed the service men on how 
to care for and properly service 
this new type motor car. He was 
followed by Stanley Thomas, 
chief engineer of Auburn, who 





took Up various ' phases of serv- 


Managers joe Auburn-Cord 
Attend Service School 


The men were taken | 


Mfg. Co. where the all-steel Cord | 


the trim department they | 


| he desired, 





the | 
school and from an actual auto- | 


ice. The school was under the 
direction of A. H. McInnis, sup- 
ervisor of service. 


Illustrative of the whole meet- 
ing was a dramatic sketch on 
service given by Sam Harding, 
Frank Heupel, and Gus Hender- 
son, which showed first how not 
to run a service department and 
then proper methods, 


In the evening Roy H. Faulk- 
ner, president, addressed the 
service men and foremen of the 
plants at a banquet. Faulkner 
was introduced by Arthur Landis, 
vice-president in charge of opera- 
tions at Connersville. 


Seeks Revision 

MONTGOMERY, Ala. —(UTPS). 
—Revision of the state’s truck high- 
way regulations has been asked by 
Governor Bibb Graves in calling 
a special session of the Alabama 
legislature. Graves did not stipulate 
in his call just what modifications 
leaving that up to the 





solons. 


and others 
require them to 
travel unimproved roads. 


W. E. Holler, vice-president and 
general sales manager, pointed 
out that the rapid extension of 
improved highways, by tapping 
more and more unimproved feeder 


| roads and lanes that are deeply 


rutted in certain seasons, serve 


| to create a market for the high- 


clearance wheels. The extra 


| : : 
clearance also is to advantage in 


northern regions where the an- 
nual snowfall is so great as to 
impede the progress of cars with 
normal clearance. 


Van Norman Makes Four 


Organization Changes 


SPRINGFIELD, Mass.—A 
number of organization changes 


| have been announced by the Van 


Norman Machine and Tool Co. 
of this city. 


C. E. Holmes, for the past eight 
years territorial supervisor at 
Cleveland, has been named special 
representative at Detroit. 


Lester B. Holden has been ap- 
pointed representative in Indian- 
apolis and will cover Indiana, 
Cincinnati and Kentucky. 


J. E. Griffin jr., has been ap- 
pointed to cover Ohio, West 
Virginia, northwestern Pennsyl- 
vania and western New York. His 
headquarters will be in Cleveland. 


A. J. Dulcey has been named 
representative in the metropoli- 
tan New York area. 


GCM Piet Diieeihene pe 


10,000 Persons at Miami 


MIAMI.—The world premiere of 
the General Motors Parade of 
Progress here Tuesday drew more 
than 10,000 people and it was ex-| 
nected that attendance during the | 
Miami showing of the world’s| 





model is built on a 125-inch wheelbase with provision for automatic cruising gear. Photo illustrates cur- 


rent production. 


fair on wheels would approach 
the 100,000 mark. 

The scientific progress show 
was set up Monday, after travel- 
ing from Detroit in the form of a 
28-vehicle motor caravan on exhi- 
bition. Six of the eight huge 


| streamliners are joined together 


to form exhibit pavilions, while a 
large silver topped tent is erected 
in which to show examples of 


| modern research. 


Charles F. Kettering, vice-presi- 
dent in charge of research, offici- 
ated at the first preview showing 


|of the traveling exposition Mon- 


day night, which was attended by 
leading local citizens and promi- 
nent visitors. 

“During the depression, people 
got the idea that the world was 
finished,” said Kettering, under 
whose guidance the Parade of 
Progress was planned. “We are 
trying to prove it is not. When 
the 1901 car which we have on 
exhibit here was built, there were 
only a few hundred people em- 
ployed in the automobile industry. 
When the newest cars were built 
the automobile and allied indus- 
tries employed 11,000,000. How- 
ever, we have not advanced far 
enough. If we had new indus- 
tries, both men and money would 
go to work.” 





AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 22, 1936 


Will Build New Race Course at New York City 


Aim to Develop Cars 
For Fast, Sate Driving) 


By BOB MOUNTSIER 
NEW YORK.—The annual meeting of the Contest | 
Board of the American Automobile Assn. plus sub-com- | 
mittee meetings and Indianapolis Speedway press radio 


dinner took place here this week at the Hotel New Yorker. | 
So far as public announcements were concerned, the chief 


c 


developments had to do with approval of a four-mile auto 


road race course 


“dedicated to the study of speed with) 


safety,” at Roosevelt Field, on Long Island, and two new | 


rulings directed toward the 
provement of automobile racing. 
One of the new rules, which 
does not affect contests on the 
Indianapolis Speedway, 


ers on dirt tracks. The other rule 
increases the minimum purse for 


national! championship racing | 


from $50 to $75 per mile of the 
distance of a race. 
that hereafter in a 100-mile cham- 
pionship race the promoter must 
put up a purse of at least $7,500 
instead of $5,000, as in the past. 
The idea of the Contest Board in 


an increase in the money won by 


drivers and owners will improve | 


the cars and the racing. 


Financed by Sportsmen 
Col. E. V. Rickenbacker, chair- 
man of the Contest Board, made 
the first public announcement of 
the new race track at Roosevelt 
Field. Present plans call for its 


completion before June 27, when | 


the first of two annual 400 or 500- 
mile races 


place. He is authority for the 


statement that the project has| 


been financed to the extent of 


more than $750,000 by a group of | 
George P. | 


prominent sportsmen. 
Marshall, of Washington, D. C., 
owner of the Boston Redskins in 
the National League, 
of the organization behind the 
race course—the Motors Devel- 


opment Corp. of New York—and | 


George H. Robertson, winner of 
the Vanderbilt Cup Race in 1906, 
now engaged in the 


business in Manhattan, a vice- 


is 


president of the corporation and | 


general manager of the speed 
course. 

In addition to granting a sanc- 
tion for the new course and for 


this year’s races, the 


petition. 
250 Acres Involved 


It is understood that Art Pills- 
bury, the Contest Board’s super- 
visor for the west coast area, will 
be in charge of construction of 
the race course at Roosevelt 
Field. The track and space for 
grandstands and parking involve 
about 250 acres at the eastern end 


of the airplane field, from which | 


several transatlantic flights were 
started. The development of this 
area for racing will necessitate 


forbids | 
mechanics riding with race driv- | 
| length of four miles, 


This means |} 


| an oil base. 
’ : ; : |} course will 
promulgating this ruling is that | 


is scheduled to take| 





is president | 





Contest | 
Board appointed a committee to} 
draw up car and motor regula-| 
tions for the first race with a/| 
view to attracting foreign com-| 





im-@ 


the removal of several buildings 
to the western side of Roosevelt 
Field, but it will not affect opera- 
tions of the airport. 


Enclosed throughout its entire | y 


the road 
racing course will embody a num- 
ber of unusual features. The | 
width will range from 60 to 100 
feet, and the two long irregular | 
stretches of the course will em- 
body 25 turns, none of more than | 
90 degrees. The surface will have | 
It is figured that the 
safely accommodate | 
as many as 40 or more cars in a 
race and that speeds will average | 
between 80 and 90 miles. 

“The main thing back of this | 
new motor development,” says | 
George Robertson, “is the return 
to road racing and the develop- 
ment of cars for safe fast driv- 
ing under road conditions.” 

This course for the metropolitan 
area of New York constitutes the 
first major automobile racing pro- 
ject in years. It will have a place 
alongside of the Indianapolis Mo- 
tor Speedway, which has con- 
ducted the 500-mile International | 
Sweepstakes for 25 years before | 
crowds mounting into six figures, | 
and will continue to stage its| 
world-famous speed classic on} 
Decoration Day. 

Eleven Members Attend 

Eleven of the Contest Board’s | 
16 members attended this week’s | 
gathering. Those present were Col. 





president of the In-| 
dianapolis Speedway Corp. and} 
head of Eastern Air Lines; T. E. 
Myers, vice-president and gen- 
eral manager of the Indianapolis 
Speedway; Art Pillsbury,  the| 
board’s west coast supervisor; 
Waldo Stein, Firestone’s expert on | 
racing tires; B. E. Sibley; Conti- | 
nental Oil's chief technologist; | 
David Beecroft, Bendix’s eastern | 
representative; E. von Hambach, 
the board’s Detroit representa- 


tive; Norman Shidle, editor of the | s 


SAE Journal; Joe Dawson, who 


| won the Indianapolis race in 1912; | 
| James Dalton, 
}and Ray Sherman, vice-president | 


editor of Motor, 


of Peter J. Carey & Son. T. E. 
Allen, secretary of the board, was | 
also present. 

The absentees were Gar Wood | 
and Bob Gable, in Florida; Hal} 
Weller, in California; Col. Wil-| 
liam G. Wall, in South America, | 


(Continued on Page 19, Col. 





| ; ; i < 
|B. V. Rickenbacker, the board’s | the Automobile Club of Michigan, 


automobile | chairman, 


| pioneered the Dixie by driving the 


facturers Assn., 


THIS $10,000 TROPHY, containing the names, heads in mezzo- 
relief, and records of the 23 winners of the 500-mile Memorial Day 
Race at Indianapolis, was unveiled in New York at a dinner given by 
the Speedway officials, following its donation by the Borg-Warner 
Corp., which will also award the winner of the race each year with 
$1,200. Left to right: Capt. Eddie Rickenbacker, T. E. Myers and 
K. E. Lyman, Borg-Warner official. 


Dixie Highway Promoters 


Leave Detroit for Florida 


trip in a 1911 Cadillac car, took 
part in the ceremonies. 

Nolan and Gilbreath are driv- 
ing to Miami, being guests of 
honor at jubilee celebrations 
planned at nine cities en route. 
ahey will carry an engraved ju- 
bilee scroll which will be signed 
by state and city dignitaries and 
| by those who were prominent in 
| the development of the Dixie. Ac- 
|companying them is Frank J. 
| Denney, advertising manager of 
the Cadillac Motor Car Co. The 
group is traveling in a Cadillac- 
| Fleetwood finished in silver. 


DETROIT.—Following a break- 
fast at the Detroit Athletic Club, 
attended by 30 good roads en- 
thusiasts, including executives of 


formalities were observed at the 
Detroit city hall, Feb. 18, marking 
the start of the silver jubilee of 
the famous Dixie Highway. 


Claude Nolan, Jacksonville, who 


first car from Detroit to Florida 
25 years ago; Fred W. Castator, 
acting president of the city coun- 
cil; Col. W. S. Gilbreath, “father” | 
of the Dixie Highway, former field | 
secretary of the association which 
brought the 1,500 mile road to| 
completion; Philip Breitmeyer, 
who as mayor of Detroit started 
Nolan away on his trail-blazing | 


MEMA Announces 
12 New Members 


NEW YORK.—According to A. | 
H. Eichholz, general manager of | 
the Motor and Equipment Manu- | ; 


12 more manu-| 
facturers of automotive products | 
have become affiliated either as | 
members or subscribers for the 
MEMA credit service. 


Following are the new com-| 
panies not previously announced: | & 
Crawford Manufacturing Co. Inc., | 
Richmond, Va.; R. E. Dietz Co., | 
New York, N. Y.; Fostoria | 
Pressed Steel Corp., Fostoria, O.; 
Hinson Manufacturing Co., 
Waterloo, Iowa; Manley Products | 
Corp., York, Pa.; New Process 
Gear Corp., Syracuse, N. Y.; Per- 








|Record Chrysler 
Dealers’ Sales 


Were Set in °35 


DETROIT.—Complete registra- 
tion figures compiled by R. L. 
Polk and Co. establish that 1935 


| was by a large margin the best 
|in the history of 


the Chrysler 
sales division dealer body. Chrys- 
Ier dealers’ registrations in the 
United States in 1935 totaled 40,- 
536 Chrysler cars, an increase of 
44.5 per cent over the 28052 reg- 
istrations recorded for 1934. 


Chrysler dealers also registered 
148,981 Plymouth cars, as against 
117,090 in 1934. The grand total 
for 1935 was 189,517 units as 
against 145,142 in 1934, an in- 
crease of 30.6 per cent. In the 
industry’s peak years, 1929, Chrys- 
ler dealers registered 153,853 units. 
Thus, 1935 shows an increase of 
23:2 per cent over 1929. 


Unger and Cowap Named 


To Federal Sales Posts 


DETROIT.—Appointment of R. 
C. Unger, former sales manager 
of Federal’s Detroit branch, and 
Henry B. Cowap of Evanstown, 
Ill.,. as district managers, has been 
announced by J. F. Bowman, vice- 
president in charge of sales of 
the Federal Motor Truck Co. 


Unger whose appointment as 
district manager comes after a 
connection of over six and a half 
years with Federal, will take over 
the Texas, New Mexico and 
Oklahoma territory. 


Cowap will take charge of Fed- 
eral’s Iowa territory. For years 
he was a member of the sales 
department of the Harnischfeger 
Corp. of Milwaukee, manufactur- 
ers of heavy engineering and 
highway construction equipment. 


Less in Charge 


CHICAGO.—A. Restrepo has re- 
signed from the John C. Hoff Co. 
of this city is has been announced. 
M. E. Less will continue in charge 
of the export department of the 
company as before, it was stated. 


Ford Gives Land 


RICHMOND, Va. — (UTPS). 
Henry Ford has given 75 acres of 
his large estate in Bryan county, 
Ga., to the state for a fish hatchery, 
it was announced by Ivy Kassel, 
district game protector. 





SOUTH BEND CIVIC GROUPS and Studebaker officials joined in 
celebrating Studebaker’s 84th birthday anniversary on Feb. 17. The 
birthday cake shown on the table above was presented by the South 
Bend Retail Merchants Assn., and was accepted on behalf of the 
corporation by President Paul G. Hoffman. Left to right: Hoffman, 
Mayor Geo. W. Freyermuth, H. C. Vance, chairman of the Studebaker 
board of directors, and Geo. Firmin, secretary of the South Bend 
Chamber of Commerce. 


fect Circle Co., Hagertown, Ind.; 
Pittsburgh Plate Glass Co., Mil- 
waukee, Wis.; Pontiac Spring & 
Bumper Co., Pontiac, Mich.; D. 
A. Stvart & Co., Chicago, IIl.; 
Union Asbestos & Rubber Co., 
Chicago, Ill.; Joseph Weidenhoff, 
Inc., Chicago, Il. 


READY FOR THE SOUTH. Left to right: Col. W. S. Gilbreath, 
executive vice-president of the Automobile Club of Michigan and the 
“father of the Dixie Highway”; Philip Breitmeyer, mayor of Detroit 
25 years ago; Claude Nolan, who. pioneered the highway a quarter of 
a century ago by making the first automobile trip from Detroit to 
Florida, and Frank J. Denney, Cadillac advertising manager, bid 
farewells as Gilbreath and Nolan leave Detroit on a silver anniversary 
celebration ef the famous trip to Miami. 








AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 22, 1936 


‘What Makes ’km Buy? eeqeltitg Reporter Queries 


Probes into Reasons that 


Close New, 


Used Car Sales 


In an effort to find out just what seems to influence new 
and used car buyers in making a purchase, ADN’s Inquir- 
ing Reporter this week ask a number of dealers in various 
cities, ‘What factors do you find the greatest influence in 
new and used car sales, price, appearance, performance, 


or economy of operation. 


Have you noticed any increase 


in distress buying where owners just had to buy because 
their previous car was worn out? Have you noticed any 


pick up in ‘clean’ sales?” 
Analyzing the replies to these 
questions it would seem _ that 
price, appear- 
ance, perform- 
ance and econ- 
omy of opera- 
tion rate about 
in the order 
named so far 
as used car 
purchases are 
concerned. 
Used car sales 
are influenced 
largely by ap- 
pearance, with 
performance 


be |NQUIRI 
REPORTER = = P : ~ ——. 


place in the picture. This would 
seems a natural sequence. In the 
case of new car sales, price seems 
an important factor as considera- 
tion is given to the amount of al- 
lowance on the car to be traded 
in. 

Some dealers report a good vol- 
ume of so-called distress buying, 
particularly in used car. This 
buying naturally would be con- 
fined to lower priced new and 
used cars as it would be illogical 
to assume that a person who could 


afford a higher priced new car| 


would have driven his current to 
the junker stage. The survey 
indicates, however, that the in- 
crease in buying power in the 
strata of citizens who formerly 
absorbed the lower priced fringe 
of used cars has not shown a defi- 
nite improvement. This may be 


offset to an extent by the higher | 


standards which we are demand- 


ing in our present cars which will | 


lead a number of cars which in 
previous years would have been 
tolerated to be sent to the junk 
yard. 

Clean sales are still few and 
rather far between although some 
dealers report an increase in this 
type of business which they attri- 
bute to the fact that two car 
families are once more becoming 
popular. One feature which stands 
out in the replies is that dealers 
find their sales influenced largely 
by the factors which are stressed 
in their advertising. For instance 
the dealer whose factory adver- 
tises performance finds this his 
chief factor. One stressing ap- 
pearance finds this leading while 
those stressing price and econ- 
omy of operation find their pros- 
pects equally impressed. 

The replies are as follows: 


Arthur L. Clark, Arthur L. Clark 
Co., Bridgeport, Conn., Buick; 
“Price is not generally important 
as a closing factor because the 
first job of the salesman is to 
find prospects who are interested 
in buying cars in the dealer’s 
price class. Economy of opera- 
tion and appearance, of course, are 
strong points in closing. Necessary 
replacement is confined largely to 
the lower brackets as which have 
completely outlived their useful- 
mess are owned by persons who 
cannot afford higher priced cars. 
In the last few months we have 
noted comparatively few clean 
deals. We are handling about one 
and one-third used cars for each 
new car sale.” 

Chris Wiedeman, Blue Ribbon 
Garage Inc., Bridgeport, Conn., 
Dodge-Plymouth; “The trade price 
continues to be the chief factor 
in closing, followed in order by 
appearance and economy of opera- 
tion and performance. Most 
motorists who are forced to buy 
cars are buying used cars as it 


@----- 








is obvious that they would not 
have driven their present obsolete 
cars so long if they could have 
afforded a new model. The per- 
centage of clean deals has not 
changed during the past year, 
running about 25 per cent in our 
case. 


George W. Smith, jr., Mathisen 
Motor Sales Inc., Bridgeport, 
Conn., Packard: “In our bracket, 
price is near the bottom of the 
list of closing points. Appearance 
and performance come first. Bad 
weather lately has slowed up re- 
placement sales, but we expect a 
large replacement demand will 
develop about Mar. 15. Clean 
deals on both new and used car 
sales have shown an _ increase 
which is due in many cases to a 
desire on the part of owners to 
have two cars.” 


W. R. Bellows, Packard Motor 
Car Co., Packard, Chicago: “I 
would list performance first as a 
point of appeal in new car sales, 
with economy, appearance and 
price following in order. Appear- 
ance rates highest in new car 
sales, with the make of car and 
its price as the other most im- 
portant factors. On the subject 
of purchasing from necessity to} 
replace present cars, we are tak- | 
ing in about 50 per cent more} 
automobiles termed as ‘junkers’ | 
this year than last. Clean deals 
continue to be few and are hold- 
ing even with a year ago.” 


R. A. Balcom, Nelson Chevrolet | 
Sales, Inc., Chevrolet, Chicago: 
“Appearance has come first with 
us in new car sales, and perform- 
ance second. We find that fleet 
owners buy on price only. Ap- 
pearance again has been the para- 
mount consideration, with price 
second, in attracting used car 
buyers. Our 1935 replacement 
business, due to dire necessity for 
turning in old cars, was large, and 
I predict it will continue in kind 
in 1936. So far as clean deals are 
concerned, my answer is that auto- 
mobiles are like heads—nearly 
everybody has one.” 


James F. Goodwin, James F. 
Goodwin, Inc., Dodge-Plymouth, 
Chicago: “In the order in which 
they influence new car buyers, our 
experience is that economy of 
operation comes first, price second, 
appearance third and performance 
fourth. As for used cars, the 
prospect first determines the make 
he prefers, and then considers the 
factors, in order, of price, ap- 
pearance and performance. Al- 
though we find a lot of people are 
still buying new or better used 
cars from necessity to replace the 
ones they are driving. I note a 
return to the trend toward trad- 
ing in on a fixed basis of mileage 
or length of usage. We have had 
more clean deals than the former 
normal percentage in the case of 
used cars, the proportion with new 
cars running about the same as 
last year.” 


D. F. McCord, McCord-Johnson 
Co., Atlanta, Ga., DeSoto-Plym- 
outh: “Price and appearance are 
the most important factors in 
closing new and used car sales. 
We have experienced little or no 
forced buying. Clean deals are 
showing a slight increase. 








H. C. McMullin, used car mana- 
ger, Yarbourough Motor Co., 





Atlanta, Ga., Studebaker: “Ap- 
pearance is the most important 
factor in selling new cars while 
price is the greatest influence in 


used car sales. We would say 
that very few people are buying 
cars for the simple reason that 
their present car has reached the 
end of its rope. Very few clean 
deals are being made at the 
present time.” 


William Boomershine, Boomer- | 


shine Motors, Atlanta, Ga., Pon- 
tiac: “Appearance seems to be the 
leading factor influencing new car 
sales at present. Used cars we 
feel are bought largely on a price 
basis. There is very little re- 
placement selling being done in 
cases where old cars have out- 
lived their usefulness. Clean 
deals are almost an extinct ani- 
mal.” 


Chicago Salon 
Has Good Gate 
Despite Weather 


CHICAGO.—Despite the adverse 
effect of another of the rather 
frequent sub-zero waves that have 
visited Chicago this winter, the 
13th annual motor salon at the 
Edgewater Beach Hotel produced 
prospect lists and sales which 
both pleased and surprised the 
various north side dealers par- 
ticipating. 

The show got off to a flying 
start on Feb. 15, with unusual 
activity, attendance and buying) 
interest displayed during the first | 
two days. Then came the cold | 








snap at mid-week, slowing things | 
down for a time, but milder tem- | 
peratures brought a renewal of | 
good sized crowds. 


As a show, the affair had — 
of class appeal, featuring de luxe | 


-. Ourlesy Detroit ‘lunes, 


THE LATE R. D. CHAPIN leaves Detroit en route to Washington to take over his 


duties as Secretary of Commerce. 


models attractively displayed. All| 


makes of cars were represented, | 
and custom bodies were likewise | 
in evidence on the higher priced | 


| models. 


Never promoted for purposes of | 
drawing great crowds, this salon 
has been directed toward visitors 
who are largely in the real buyer | 
class. Dealers agreed that in this | 
respect it has been up to the 
standard of former projects from | 
a sales standpoint. 


153,000 Sq. Feet 
Of Space Added | 
To Olds Plant 


LANSING.—A further expan- 
sion of the Olds Motor Works 
factories was announced today 
by C. L. McCuen, president and 
general manager. 


This latest addition to the Olds- | 
mobile plant will be a three-story 
building 131 feet by 410 feet and 
will add 153,000 square feet to 
the Oldsmobile factory. The new 
building will be located directly 
to the rear of the parts ware- 
house. 


The building, designed by Al-| 


bert Kahn, of Detroit, will be of 
steel, 
struction, and _ will 
with the general architectural 
treatment and appearance of the 
other buildings at the Oldsmobile 
plant. 


With the addition of this build- | 
ing, new and larger quarters will | 


be provided for the engineering 
department. Facilities available 
to the engineering department 
will be increased by 60 per cent. 
Provisions have been made for 
including the latest equipment 
for the scientific testing of mo- 
tor cars. 


In addition to the engineering | 


department, this new building 
will also house the service de- 
partment. Greatly increased pro- 
duction has necessitated an ex- 
pansion of this department, it is 
said. 


concrete and brick con- | 
harmonize | 





——_Ourtesy Detroit Times. 


HAPPY DAYS were these as R. D. Chapin and Mrs. Chapin set sail for Bermuda. 


A HIGH SPOT in R. D. Chapin’s career came when Sir Malcolm Campbell, British 
speed king (left), established new records for Hudson. 


WITH Amelia Earhart, R Chapin at- 
tends the introduction of - Terraplane 
which was christened by the famous aviatrix. 
Above, Mr. Chapin welcomes a new model. 
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Industry’s Leaders Gather At Cha 





Herbert Hoover 

Roy Chapin was a fine American. 
He not only greatly contributed to 
the building up of the motor indus- 
try but all his life he had given a 
large measure of constructive public 
service. His death is a real national 
loss.—Herbert Hoover, former U. S. 
President. 


Alvan Macauley 

Roy Chapin was one of the pio- 
neers of the automobile industry and 
continuously during 30 years his 
fine character and personality have 
been constructively applied to giving 
the industry the progressiveness and 
integrity for which it is noted. His 
wide personal popularity was the 
reflection of an upright character 
which sought to do full justice to all 
with whom he came in contact. He 
was tolerant of the views and of 
the weaknesses of others. In _ his 
family life he seemed the ideal hus- 
band and father. His friendships were 
strong and true. He was a grand 
man, — Alvan Macauley, president, 
Packard Motor Car Co. 


Walter P. Chrysler 

Roy Chapin’s death was not only 
a personal shock to me but his loss 
to the industry was very great. In 
the last few years I have been 
closely associated with him in the 
work of the executive committee of 
the Automobile Manufacturers Assn. 
and his unselfish co-operation in the 
interest of the industry as a whole 
was a real contribution to the in- 
dustry’s progress during these diffi- 
cult times. He was an able executive, 
a public spirited citizen and devoted 
friend and his passing is the cause 
of profound regret. — Walter P. 
Chrysler, chairman of the _ board, 
Chrysler Corp. 


Alfred P. Sloan jr. 

The passing. of Roy D. Chapin 
removes from the councils of the 
automotive industry a man of long 
experience who had a deep interest 
in matters affecting, not only its 
welfare, but that of the users of its 
products as well. Associated with 
the development of the motor car 
from its inception, Mr. Chapin’s 
ability was quickly recognized. He 
gave freely of his experience and 
time toward making the automotive 
industry what it is today. Its pro- 
gram and his contribution are, to an 
important extent, synonymous. His 
absence as a member of our coun- 
cils, as well as his loss as a friend, 
will be deeply felt.—Alfred P. Sloan 
jr., president, General Motors Corp. 


Edsel B. Ford 

Mr. Chapin’s death is a serious 
loss to Detroit. Men like Mr. Chapin 
are greatly needed in such times as 
these. He was a constructive force 
in the development of the life of De- 
troit and in the motor industry. He 
was noted for an ability to meet 
difficulties with incomparable calm 
and resourcefulness. On the per- 
sonal side he was a man of deep 
friendliness and unusual quality.— 
Edsel B. Ford, president, Ford Mo- 
tor Co. 


William S. Knudsen 
All members of the automobile 
industry had a great respect for 
Mr. Chapin. As a pioneer in the 
field, he has always stood for the 
highest principles in the conduct 
of his affairs. As a friend of many 


DETROIT.—On the way out to 
the Grosse Pointe Farms resi- 
dence of the late Roy D. Chapin 
Wednesday afternoon, I passed 
the plant of the Hudson Motor 
Car Co. Flags fluttered in the 
chill wind but they were at half 
mast. The head of the house had 
gone to his eternal rest and the 
Hudson family mourned in conse- 
quence. At the home of the late 
president of the Hudson company, 
hundreds of his friends had gath- 
ered to pay homage to the man 
who had reached the heights, only 
to have the Grim Reaper mow 
him down at the zenith of his 
career. 

Mourning his passing were 
many of the big men of the auto- 
mobile industry who, while com- 
petitors, regarded Roy Chapin as 
their friend and who, like him, 


years’ standing, I’m more sorry than 
I can express to learn of his death. 
—William S. Knudsen, executive 
vice-president, General Motors Corp. 


ll cree 
K. T. Keller 

Roy Chapin’s companies—the Hud- 
son and Chalmers—provided my op- 
portunity to be identified with the 
automobile business almost 30 years 
ago. As the years passed and ac- 
quaintance and friendship with him 
developed, my high regard for his 
ability and fondness for him in- 
creased year after year. His optimism, 
energy and unselfish co-operation in 
so many widespread activities, so 
filled his life and the automobile in- 
dustry that his passing will leave a 
void hard to fill. 

He will live in the memory of the 
men in the industry today and will 
be counted among the great for 
years to come.—K. T. Keller, presi- 
dent, Chrysler Corp. 


Paul G. Hoffman 

The highway development program 
which was energized by Roy Chapin 
in the early days of automobile in- 
dustry laid the foundation for its 
spectacular progress. His activities 
and character were such that he 
earned not only the great respect of 
everyone but the deép affection of 
those who knew him well.—Paul G. 
Hoffman, president, Studebaker 
Corp. of America. 


R. E. Olds 

I was greatly shocked and grieved 
at Mr. Chapin’s death. He started 
his career with me in the Oldsmobile 
and I always considered him a 
staunch friend and leader in the 
automobile industry. The world has 
lost one of its most outstanding 
business men.—R. E. Olds, chairman 
of the board, Reo Motor Car Co. 


Vincent Bendix 


The automobile industry has lost 
one of its greatest pioneering spirits 
in the development of its modern 
transportation. Mr. Chapin was a 
pioneer in the development of good 
roads and was an immeasurable 
force in interesting the local com- 
munity, the state and the federal 
government in the expansion of the 
good roads movement and it was 
not until that was achieved on a 
large scale that it was possible for 
the automobile industry to expand 
to its present large scale dimensions. 





GM Officials Named 


To All-America Team 


DETROIT. — Prominent officers 
and executives of General Motors 
Corp. and its affiliated companies 
were made members of the Chev- 
rolet All-America selling team at 
a banquet of the home office 
chapter of the organization held 
at the Book-Cadillac Hotel, De- 
troit, Feb. 20. 


Among those who have been 
elected to 1935 membership in the 
All-America selling team are: A. 
L. Dean, president, and Herbert 
Gould, vice - president, General 
Motors Holding Corp.; Wade 
Leach and N. C. Dezendorf, vice- 
president, General Motors Accept- 
ance Corp.; Earl Dawson, presi- 
dent, General Motors Fleet Sales 
Corp.; Fred Donner, assistant 
treasurer, General Motors; J. W. 
Dineen, General Motors Sales and 
Service Advertising section; H. 


T. Ewald, president, and R. H. 
Crooker, vice-president, Campbell- 
Ewald Co. 


Honorary awards were made to 
W. S. Knudsen, executive vice- 
president of General Motors 
Corp.; R. H. Grant, vice-president 
in charge of sales, General Mo- 
tors; John J. Shumann jr., presi- 
dent of General Motors Accept- 
ance Corp., and M. E. Coyle, 
president, Chevrolet Motor Co. 


W. E. Holler, vice-president and 
general sales manager of Chevro- 
let Motor Co., and president of 
the All-America selling team, 
presided at the banquet. Among 
those who spoke were: A. L. 
Dean, Earl Dawson, Wade Leach, 
and R. H. Crooker. 


Emblems and certificates were 


By CHRIS SINSABAUGH 


are leaders in this great business 
of ours. W. S. Knudsen, executive 
vice-president of General Motors, 
and his aide, L. P. Fisher; K. T. 
Keller, president of the Chrysler 
Corp., and other leading execu- 
tives from the same big concern, 
like B. E. Hutchinson and Fred 
Zeder; Alfred H. Swayne, General 
Motors executive, who for years 
had worked side by side with Roy 
Chapin for the advancement of 
motoring; Alfred Reeves, vice- 
president and general manager of 
the Automobile Manufacturers 
Assn.; Pyke Johnson, also an 
AMA vice-president in charge of 
the Washington office; Thomas 
H. MacDonald, chief of the 
Bureau of Public Roads at Wash- 
ington; C. D. Hastings, former 


Mr. Chapin, with the enthusiastic 
spirit of youth and in a position of 
active responsibility in the actual 
manufacture of automobiles, was a 
pioneer leader in the development 
of the chassis and the styling of the 
modern automobile throughout its 
great evolution. This mighty indus- 
try will always look back on Mr. 
Chapin as one of the original group 
of its famed forefathers.—Vincent 
Bendix, president, Bendix Aviation 
Corp. 


E. H. McCarty 

It was a great shock to us to 
learn of the passing of our friend 
Roy Chapin, who has occupied a 
unique position in the automotive 
field for many years. His kindliness 
of manner, his willingness to help, 
his keen sense of fairness, his clarity 
of thought and sound judgment, has 
endeared him in the hearts of his 
friends and neighbors, and his death 
will be keenly felt over the coming 
years.—E, H. McCarty, president, 
Nash Motcrs Co. 


Roy Faulkner 

In the passing of Roy Chapin the 
automobile industry has lost a man 
who has contributed generously to 
its betterment and I am sure we 
all join with his associates in mourn- 
ing his untimely end.—Roy Faulk- 
ast, president, Auburn Automobile 

oO. 


J. W. Frazer 


The death of Roy D. Chapin is a 
severe blow to the automotive in- 
dustry, and to the country at large. 
He was able, courageous and re- 
sourceful—in every respect one of 
the really big men of American in- 
dustry. He was typical of dynamic 
Detroit and typical of the class of 
executives who have made this coun- 
try the greatest in the world. He 
combined with an exceptional busi- 
ness ability a delightful personality. 
Busy as he always was, he yet found 
time to live a full family and social 
life. It is most unfortunate that he 
should have been taken at the time 
when he was in the fullness of his 
powers and when America has most 
need of just such able personalities. 
—jJ. W. Frazer, vice-president, 
Chrysler Sales Corp. 


A. J. Chanter 
Mr. Chapin’s death brings a strong 
sense of personal loss to me as I am 








president of Hupmobile and 
others. 

The funeral was simplicity itself 
as Mrs. Chapin wished it to be. 
The Rev. Francis C. Creamer, 
pastor of Christ Church Chapel, 
pronounced the benediction, fol- 
lowing with the Lord’s prayer. No 
eulogy was attempted—the name 
of the deceased wasn’t mentioned, 
but that wasn’t necessary. All 
knew the accomplishment of the 
late Roy Chapin. 


Then the pall bearers: Addison 
E. Holton, A. E. Barit, Frederick 
B. Stearns, Howard Bonbright, 
Ferry K. Heath, H. A. Tompkins, 
D. Dwight Douglas and Robert O. 
Derrick, carried the casket to the 
waiting hearse and Roy Chapin 
took his last automobile ride, to 
Woodlawn Cemetery. 


sure it does to all who were fortu- 
nate enough to know him. He con- 
tributed generously and _ construc- 
tively to the progress of the entire 
industry and leaves a record for 
leadership which can never be for- 
gotten. — A. J. Chanter, president, 
Pierce-Arrow Motor Corp. 


Alfred Reeves 

With the passing of Roy D. 
Chapin a nation mourns the loss 
of one of its outstanding, construc- 
tive-thinking industrial executives 
and a citizen of the kind that has 
made America. 

His countless friends here and 
abroad, and particularly his friends 
and associates in the motor indus- 
try, well remember his successful 
leadership as president of the Auto- 
mobile Manufacturers Assn., which 
resulted not alone in the advance- 
ment of a great business, but set 
standards for ethical co-operative 
competition that continues to be of- 
fered as examples for all business. 

His sound views included the de- 
velopment of a fine, helpful co-opera- 
tive spirit among his workers, while 
his charities were many. — Alfred 
Reeves, vice - president, Automobile 
Manufacturers Assn. 


Frank L. Klingensmith 

I have known Mr. Chapin for a 
good many years and believe his 
death will mean a great loss not 
only to the Hudson Motor Co., but 
to the industry as a whole, and to 
the city of Detroit.—Frank L. Kling- 
ensmith, former vice-president, Ford 
Motor Co. 


B. F. Everitt 

I first knew Mr. Chapin in 1901 
and immediately recognized in him 
a potential leader in the industry. 
With his death not only the Hudson 
Motor Co. but the entire industry 
has lost a great leader. — B. F. 
Everitt, retired automobile manufac- 
turer. 


C. L. MceCuen 


I was shocked to hear of the sud- 
den death of Roy D. Chapin. I feel 
a personal loss as well as a great 
loss to the industry of a pioneer and 
a great leader. Oldsmobile has been 
a training ground for many of the 
industry’s leaders. High among this 
group was Mr. Chapin who helped 
Oldsmobile in the early days of the 
industry. His many fine contribu- 





presented to the newly-elected 
members by M. D. Douglas, na- 
tional parts and accessory man- 
ager, and C. P. Fisken, advertis- 
ing manager, Chevrolet Motor Co. 


The All-America selling team 
was organized several years ago 
at the initiative of W. E. Holler 
as a means of giving recognition 
for distinguished service to men 
of Chevrolet in their respective 
fields. First of the honorary mem- 
bers elected to the organization 
were: A. P. Sloan, president of 
General Motors; W. S. Knudsen, 
R. H. Grant and M. E. Coyle. Its 
officers are: W. E. Holler, presi- 
dent; H. B. Hatch and Felix 
Doran, vice-presidents; M.. D. 
Douglas, treasurer; C. P. Fisken, 
secretary. Hatch and Doran re- 
cently returned from _ regional 
meetings throughout the United 
States at which members of Chev- 
rolet’s field personnel were hon- 
ored with membership in this 
unique organization. 


pin Bier 


tions to progress in industry and 
civic life will long be remembered 
by his many friends in the automo- 
tive industry.—C. L. McCuen, presi- 
dent, Olds Motor Works. 


D. S. Eddins 

The death of Roy D. Chapin was 
a great shock to all of us in the 
automobile industry, particularly 
those of us who had known Mr. 
Chapin and had the opportunity to 
appreciate his many contributions 
to the automobile development from 
the very earliest days. He started 
from the bottom and went ‘to the 
top. Realizing he could have served 
our industry for many years to come, 
it is with a feeling of extreme regret 
that we learn of his passing.—D. S. 
Eddins, president, Plymouth Motor 
Corp. 





Charles E. Sorensen 

He had the same aggressiveness 
about him as a boy that character- 
ized him in later successful life. He 
would tackle anything in full con- 
fidence of being able to do it. We 
regret the passing of a very fine 
influence in the motor industry.— 
Charles E. Sorensen, Ford Motor 
Co. 


Harry J. Klingler 

Few men in the automobile indus- 
try combined so many interests so 
successfully as Roy Chapin. Few 
contributed as much to the civic life 
of the community, the welfare of 
state and country and the develop- 
ment of the industry, to say nothing 
of the success of the company of 
which he was the head for so many 
years.—Harry J. Klingler, president, 
Pontiac Motor Co. 


F. S. Kimmerling 
I am deeply grieved to learn of 
Mr. Chapin’s passing. The industry 
has lost one of its most beloved and . 
progressive leaders.—F. S,. Kimmer- 
ling, president, AC Spark Plug Co. 


Harlow H. Curtice 
It is certainly a loss to the auto- 
motive industry. I am very sorry to 
learn of his death.—Harlow H. Cur- 
tice, president, Buick Motor Co. 





Dr. Julius Klein 

I am deeply shocked. I had a 
conference with him on business 
matters only last week. Roy Chapin, 
it seemed to me, had a more direct 
interest in the automotive industry 
than almost any man in it. 

Besides being a highly capable man 
and a great organizer in his indus- 
try, he was one of the most con- 
structive of all the secretaries of 
commerce. He had a fine business 
background for his work in the de- 
partment and I think saw more 
clearly the possibilities of his office 
than almost any man who has held 
it. He had a fine spirit and tempera- 
ment. It will remain an inspiration to 
me to have worked with him.—Dr. 
Julius Klein, former Assistant Secre- 
tary of Commerce. 


J. B. and R. C. Graham 

“Anything one might say in trib- 
ute to Roy D. Chapin would fall 
far short of what he merited. We 
are inexpressibly grieved and 
shocked. He was a brilliant man 
and a loyal friend.”— Joseph G. 
Graham, president; Robert C. Gra- 
ham, vice-president, Graham-Paige 
Corp. 





1,750,000 Women Join 
AMA Safety Program 


(Continued from Page 1) 


the chairmanship of Mrs. B. F. 
Langworthy, of Chicago, presi- 
dent of the congress, is made up 
of the following: Mrs. Hugh 
Bradford jr., of Sacramento, 
Calif.; Mrs. Frances Pettingill, of 
Detroit; Mrs. A. H. Reeve, of 
Philadelphia; Mrs. M. P. Sum- 
mers, of Sioux City, Iowa; Mrs. 
Elizabeth Brodie, of Albion, N. Y., 
and Mrs. A. B. Shuttleworth, of 
Denver. 

A manual carrying detailed de- 
scription of specific activities for 
the local groups was approved 
and plans were made for a num- 
ber of regional conferences of 
state presidents to be held be- 
tween now and the close of the 
school year. Miss Marian L. Tel- 
ford, chairman of the National 
Committee on Safety, will be in 


active charge of the program of 
the congress. 


The Parents-Teachers organi- 
zation is one of nine national 
groups whose nation-wide high- 
way safety programs have been 
financed by the automobile in- 
dustry. 


Libbey-Owens-Ford 


Toledo Plant Closed 


TOLEDO.—The Libbey-Owens- 
Ford safety glass plant here, em- 
ploying 1,500, was closed by of- 
ficials Thursday morning follow- 
ing a controversy which arose 
late Wednesday when 24 women 
union workers refused to work 
with non-union women workers. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 





tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 


10 TH. YEAR 
ee od 
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NADA Winning Approval 


PRELIMINARY returns on a vote now being conducted 

by the National Automobile Dealers Assn., to determine 
whether or not it should continue with its proposed pro- 
gram of used car control indicate that 83 per cent of the 
trade is in favor of the proposals, NADA reports. The 
voting will end Mar. 1. 

NADA’S program anticipates setting up a central 
agency through which all dealers would report their used 
car transactions and other data which have a bearing on 
used car loss control. This bureau would function as a fact 
finding body with its chief purpose that of finding means 
for placing used car departments on a profitable basis. 
Costs of the central body are to be defrayed by funds 
collected on a per car assessment basis. 

Dealer votes on this balloting entail no obligations. | 
Your vote for or against is purely an expression of your 
attitude toward the proposals and will guide NADA 
officials in formulating their decision to continue or drop 
the program. By mailing in your votes now you help to} 
keep the record straight. Don’t delay as your vote will| 
not count after the Mar. 1 deadline. 


Spring Prospects Brighten 
THs old world of ours spins on its merry way, and, 

- whether or not we believe it, spring will come, snows 
will vanish and trees will once more deck themselves in 
summer finery. We have to go back pretty far in the 
record books to find a year that could boast an “old 
fashioned” winter to equal our current season. There can 
be little question that old Boreas has done much to offset 
the good intentions which prompted the early fall model 
announcements. Sales records for the current month will 
reveal how deep are the scars his icy hand has inflicted 
upon our industry. 

But with spring almost upon us the general opinion 
throughout the industry is that sales which have been 
dormant during the past two months will burst forth in 
fury. It is generally felt that demand will liquidate cur- 
rent stocks of new and used cars and anticipated losses 
will not be as severe as we thought. 

From where we sit we would feel inclined to concur in 
this opinion. We got away to a good start in January 
which promises to set a new high mark in the industry’s 
history for that month when all returns are in. This 
indicates that buyers really are in the market. Even dur- 
ing the current month sales have shown improvement at 
each improvement in weather. Used cars now are reported 
moving at a better ratio in relation to new car sales. Tlie 
greater the spring demand becomes the better prices can 
be maintained. Dealers may find that their current used 
car stocks can be moved without great sacrifice. The same 
demand will also remove the necessity going overboard 
on allowances. 

_ The shift in model announcement time has naturally 
disturbed the entire market. If, and when, the spring 
demand, which we anticipate, develops, dealers will have 
an opportunity to adjust themselves to the new market 
conditions brought about by the new announcement date. 
Security depends upon how well they take advantage of 
this opportunity this spring. 





By the Publisher 


If there be those 
who are still con- 
cerned over the 


AS 
FLORIDA 
GOES— 


state of the union | 


let them come to Florida in mid- 
winter of this year, 1936. Let 
them come as blue as the waters 
of the Gulf Stream. Let them 
come wondering what is going to 
happen to all of the shiny cars 
dropping off the end of the as- 
sembly lines or crowding the 
fences of the used car lots. If 
they have eyes to see and ears 
to hear they will not have to read 


Arthur Brisbane’s column or} 


study the Brookmire charts to 
know what is going to happen 
after the spring floods have car- 
ried away the ice and snow of 
the present Antarctica. Florida 
today is an undeniable pre-show- 
ing of what is going to happen 
three months hence in the states 
to the north. 


* * * 


THE FOLKS down here repre- 
sent, whether you will believe me 
or not, just about as complete a 
cross-section of the United States 
as you could gather together. un- 
der one tent. There is, of course, 
the fringe at the top who come 
by yacht or park their private 
cars in the Palm Beach yards, 
and I have to report that even 
for this tax-harrassed class there 
are villas opened which have been 
shuttered for many years and 
there are more chauffeurs and 
butlers in this neighborhood than 
there are folks on the welfare. 
Then there is a fringe on the 
bottom who escape the vigils of 
the police at the state lines and 
arrive by the thumbing route, 
sans everything but the clothes 
they wear. But skipping these 
two strata in the present argu- 
ment, we come to the two or 
three million folks, now here, who 
represent the warp and woof of 
the American market for every- 
thing that we make or sell to 
wear, eat or ride in. 

* x * 

THEY ARE not rich and yet, 
obviously, none of them was on 
the welfare. From the number 
of Ohio, Illinois, Iowa and Min- 


| nesota cars one might wonder 


who is left in these states to milk 


| the cows, yet probably many are 


merchants, doctors or candlestick 
makers. They have had just 
about the same experience in the 
depression and now they are out 
to see and do the things they 
have been depriving themselves 
of for years. And are they see- 
ing and doing? Well, there are 
more new cars down here than 
there have been in the past five 
years put together—that is not 
my optimistic estimate, but the 
opinion of our gas station owner 
who ought to know. There were 
23 new hotels or apartments built 
in Miami Beach during the past 
year and they are filled to ca- 
pacity. Last Sunday the Miami 
Chamber of Commerce begged 
Miami citizens to list available 
rooms for tourists. Everywhere 
there is the fast-spending atti- 
tude of a country fair and as you 
may well imagine there is no 
dearth of places in which to do 
the spending. 
* * & 

NOW ALL of this would have 
small meaning were it not for the 
fact that as Florida goes in 
spending so goes the nation, only 
you get a preview of it here. If 
these old eyes do not deceive, 
then I have no reason to change 
my secret wager that not only 
will registrations in 1936 top any- 
thing, excepting perhaps 1929, and 
the surpluses on the used car 
lots melt like the proverbial ice 
in hades, but that before the first 
cannon cracker is exploded on 
the fourth day of July there will 
be an actual shortage of new 
automobiles on the dealers’ 
shelves. If you are still troubled 
please come down and see for 
yourself.—G. M. S. 








{AT THIS BAIT. OH KAY, 
KID-Youv ITCH AND 
I'LL DO THE 


7 


Fishing Season Approaches 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with 


those of the editors. Readers 


are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Used Car Plan 


It is my opinion that the plan 
herewith submitted will solve the 
used car problem. It will enable 
the new car dealer to sell more 
new cars, rather than push his used 
ears. Factories can cut their dealer 
profits and increase the price of 
their products, using this to pay 
for all cars destroyed, salvaging 
only the iron, brass, aluminum, etc., 
for scrap purposes. The plan would 
destroy any car traded in at a 
price of $75 to $100. 

The plan follows: 

A huge corporation can be formed, 
to be known as the Used Car Corp., 
with branches in all towns and cities 
where there are two or more com- 
etitive new car dealers. In the 
arger cities it can have as many 
branches as necessary to take care 
of the business. Its duties or func- 
tions will be to handle all used cars 
and trucks. It will appraise all 
cars, and give the new car buyer a 
slip showing the allowance on his 
used car. The new car buyer turns 
his car and slip over to the new car 
dealer, when he buys his new car, 
as part of the down payment. 

The dealer turns the used car and 
slip over to the corporation which 
pays him the full amount of the 
slip, or the amount as agreed upon 
by the terms of the existing con- 
tract. The Used Car Corp. will buy 
all used cars from all dealers which 
they have on hand at the time the 
corporation is formed or starts to 
function. After this the new car 
dealer will not be allowed to sell a 
used car, or take one except at the 
price allowed by the appraisal slip. 
He must then turn it over to the 
UCC. It shall be compulsory for 
all new car dealers to own a set 
amount of stock in the UCC before 
the factory would grant him a 
franchise. Each new car dealer 
would also have to be a member 
of the Used Car Assn., and the 
factory would not grant a franchise 
to any new car dealer who was not 
a member. 

The UCA would be a subsidiary 
of the UCC and its duties would be 
to see that all new car dealers live 
up to the by-laws, rules and regu- 
lations of the association. Any vio- 
lations would be reported to the 
factory, which would impose a fine 
for the first violation, and cancel 
his contract for the second violation. 

The association would also super- 





| vise the destroying by burning of all 


cars to be junked. 

The association would be operated 
as a non-profit organization, the 
yearly dues going to pay expenses. 

All factories, whether making cars, 
parts, or accessories, should be re- 

(Continued on Page 23, Col. 2) 





AS OTHERS 
SEE IT 


Parking Meters Pay 

Reports from cities that have ex- 
perimented with parking meters 
show good results. In streets where 
parking is permitted only for limited 
periods, pavement marks allot a 
space of about 20 feet for each car. 

Besides each parking space, a 
meter is placed on the curb. The 
motorists parking in the space drops 
a nickel into the meter, starting the 
timing mechanism. Simultaneosly a 
tiny semaphore appears which can 
be seen at a glance by a passing 
traffic officer. When time is up, 
the semaphore falls, indicating that 
the car owner’s lease on public prop- 
erty has expired. 

The Toledo City Journal, report- 
ing results of trial of this device in 
several cities, says these results 
have been achieved: 

1. All-day parkers have been re- 
moved from the streets. 

2. One or more parking spaces are 
available at all times. 

3. Spacing meters at 20 feet apart 
gives room to enter and leave park- 
ing space. 

4. Bumpers and fenders are not 
damaged. 

5. Double parking is avoided. 

6. There is a net revenue of about 
40 cents per meter per day, which 
is ample for all traffic improvement 
needs. 

Oklahoma City in the first four 
months drew revenues of $8,500 
from 174 meters. 

Conditions affecting the parking 
problem differ in different cities. 
Whether a parking meter system 
would be adapted to Detroit’s needs 
could be determined only by in- 
vestigation by traffic officials and 
the Common Council’s traffic and 
safety committee.—Detroit News. 
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WHEN YOU HAVE 


The ablest dealer 


organization in America 


PRONOUNCES CHEVROLET THE MOST 
DESIRABLE FRANCHISE 


T WOULD be difficult to match the co-operative 
selling spirit of the Chevrolet dealer organi- 
zation anywhere in America or, for that matter, 


anywhere in the world. 


Contact Chevrolet dealer after Chevrolet dealer, 
as Chevrolet officials have contacted them, and 
you will find that they are 100 per cent Chevro- 
let-minded . . . that they are not merely satisfied 
but enthusiastic over their business connection 
.. + that they know they have the best and most 
popular products in the entire low-price range 
. +. and that they regard Chevrolet as the most 
desirable automobile franchise obtainable. 


Is it any wonder, then, that these dealers have 
registered the biggest 3-month new and used car 


NEW MASTER 
DE LUXE CHEVROLET 


(COMPLETE LINE OF 6 BODY TYPES) 


Winning America’s preference by 
giving America luxury at low cost. 


NEW CHEVROLET 
TRUCKS 


(COMPLETE LINE—A TRUCK FOR 
EVERY TRADE) 


Favored everywhere because 
they’re the world’s thriftiest 
high-powered trucks. 


{ 


A GENERAL MOTORS 


eee 
eek 


CHEVROLET 


VALUE 


sales record during November, December and 
January, that they have attained in any corre- 
sponding period in all Chevrolet history—more 
than doubling the record of a year ago? 
And is it any wonder that the Chevrolet Motor 
Company gladly extends all possible co-operation 
to the men whom it considers to be the ablest 
dealer organization in America? 
The key to Chevrolet dealer success is the fact 
that when you have the Chevrolet franchise, you 
have friends who will go the limit for you as 
you will go the limit for them. 
CHEVROLET MOTOR COMPANY, DETROIT, MICH. 
6% NEW MONEY-SAVING G.M.A.C. TIME PAYMENT PLAN 
O Chevrolet dealers have the further advantage of the new G.M. A.C. 


6% Plan—the most convenient, most economical and easiest to 
understand of any time payment plan. 


NEW STANDARD 
CHEVROLET 


(COMPLETE LINE OF 8 BODY TYPES) 


Scoring ever-increasing sales gains 
as the world’s lowest-priced six. 


GREATEST 
DEALER PROTECTION 
A contract giving financial 


security, stability and dealer 
protection all its own. 





Many Safety Bodies Participate in AMA Program 
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Industry is Organi izing 


Nation-Wide Movement 


NEW YORK.—Preliminary re- 


ports of the programs initiated by | 


a number of national safety or- 
ganizations participating 


nation-wide highway safety 


movement that has been ener-| 


gized by the automotive industry 
were received by the safety traf- 


fic committee of the Automobile | 


Manufacturers Assn. at a meet- 
ing Feb. 15 in Detroit. Announce- 
ment of the industry’s expanded 
safety drive was made 
weeks ago. 

A summary of the projected ac- 
tivities follows: 

The General Federation of 
Women’s Clubs, with 15,000 local 
organizations and nearly 2,000,- 
000 members is intensifying spe- 
cific safety programs by the lo- 
cal clubs looking to the elimina- 
tion of hazardous street and high- 
way conditions, dangerous cross- 
ings, etc., in the immediate terri- 
tory of each club. General safety 
education will be augmented 
within the membership of the 
national organization. 


More School Patrols 


The American Automobile 
Assn.’s intensive safety effort will 
include expansion of school boy 
patrol work, the training of high 
school students as drivers and a 
vigorous increase in the safety 
work of its member automobile 
clubs. 

The American Legion is adding 
to its safety program through lo- 
cal posts by co-operation with 
automotive retail dealers, civic 
groups and service clubs in the 
showing of safety films and the 
distribution of educational mate- 
rial. 

The National Safety Council is 
expanding its highway safety 
program to tie-in directly with 
its five-year campaign to cut 
traffic deaths 35 per cent by the 
end of 1940. The principal addi- 
tions to the council’s activity are: 
A staff of field men to assist state 
and community officials, as well 
as civic groups in their efforts 
to reduce accidents; a materially 
improved service to newspapers 
and other publications rendering 
valuable aid in the solution of 
the traffic problem; adding en- 
ergy and vitality to the stimula- 
tion of inter-city safety contests; 
preparing a series of booklets 
and other material on highway 
safety education for nation-wide 
distribution, and providing sub- 
stantial co-operation with other 
national groups in related efforts. 

The Highway Education Board, 


in the} 


three | 





of Washington, D. C., 
ing the national safety essay con- 
tests in which from 
600,000 public and 
school children have participated 


annually for 12 years under the| 


sponsorship of the automotive in- 
dustry. The safety lesson con- 
tests in which 60,000 grade school 
teachers have taken part each 
year are to be renewed also. 


Grange to Aid 


The National Grange is adding | : 


stimulus to its annual safety es- 
say contest among children of | 
members, and to add _ substan- 
tially to its highway safety edu- 
cational program. 

The National Congress of Par- 
ents and Teachers, with 26,000 
local units and 1,750,000 members, 
is encouraging junior safety coun- 
cils, school boy patrols, and as- 


is resum- | 


500,000 to} 
parochial | 


ee 





sisting them to obtain equipment, 
aiding in the movement for train- 
ing high school drivers, and 
working for school bus legisla- 
tion. Adult safety education 
among members is another pro- 
ject of the congress. 

The International Assn. 
of Chiefs of Police is perfecting 
plans for the establishment of a 
competent executive staff to as- 
sist in training traffic control 
personnel; the creation of acci- 
dent prevention bureaus in po- 
lice departments and staff assist- 
ance to police departments in es- 
tablishing such bureaus. 


Offers Two Courses 


The Bureau for Street Traffic 
Research of Harvard University 
has made available 15 fellowships, 
beginning Sept. 28, 1936, in two 
graduate courses: The Principles 
of Street and Highway Traffic 
Control and The Problems of 
Street and Highway Traffic Con- 
trol. The fellowships are made 
possible through a gift of money 
to the university by the AMA, as 
are many of the added efforts of 
the other organizations whose 
programs were reported to the 
AMA committee. 


Smith, Woehrle a 


Tire Assn. Directors 


NEW YORK.—W. F. Smith, 
St. Paul, has been appointed 
Minnesota state director of the 
National Assn. of Independent 
Tire Dealers, Inc. 

A. P. Woehrle has been named 
director for Missouri, with S. 
Siteman as assistant. Both are 
of St. Louis. 





Strict Insurance Laws 
Force Junking in Mass. 


HOLYOKE, Mass.—Herbert W. 


Scott, Chevrolet and Oldsmobile 
dealer of this city, junked 35 cars 
in two lots during January be- 
cause of the difficulty of getting 
insurance on cars more than five 
years old. All of the cars were 
made between 1926 and 1931 and 
Scott ruled them off the road be- 
cause they were mechanically un- 
fit and could not qualify for the 
liability insurance which is com- 
pulsory in Massachusetts. 


The insurance companies are 
so strict that they require that 
there be no play in the wheels, 
that the steering gear bushings 
be new at the time of inspection, 
that brakes be perfect, that the 
tires be good, not worn down, 
and that fenders, running boards 
and front and rear bumpers be in 
good condition. 


If the insurance companies do 
grant insurance on the car after 
it has been repaired, they give it 
only for one year at a time and 
the owner has to go through the 
same performance each year. 


To illustrate the severity of the 





tests applied by insurance com- 
panies, here are some of the 
points covered in the report on 
mechanical and physical condi- 
tion: Has the body been altered 
in any way? Was car purchased 
new or second-hand and when? 
Is car kept in garage or open 
shed or left outside? If mechan- 
ical brakes, when were they last 
inspected? Relined? Is_ there 
much “play” to the wheel? Do 
front wheels “shimmy?” When 
were bushings last renewed? 
When was steering gear last in- 
spected? 


Equipped with proper working 
electric headlights? Tail-light? 
Stop-light? General condition 
and mileage of present tires? 
Is horn in proper working order? 
State condition of each and when 
last inspected: springs, shackles, 
universal, rear end, wheels, fan. 
Is car equipped with good rear 
view mirror? Has it an adequate 
windshield wiper? Are fenders, 
running boards, 
bumpers in good condition? 





“CANNONBALL” BAKER is shown here receiving a safety scroll 
signed by Mayor Mansfield of Boston at the start of a cross country 
economy and safety tour in a Graham Crusader. Left to right are: 
William J. Butler, special observer for ADN; Baker; R. A. Green, 
Graham representative, and R. W. Linscott, Boston Graham distributor. 


Colorado Will Enforce’ 


Compulsory Inspection 


DENVER. — Inspection of all 
automobiles in Colorado, as re- 
quired by the new motor vehicle 
act, will begin on Mar. 1, State’s 
Treasurer Charles M. Armstrong 
announced this week. How much 
the inspection will cost the motor- 
ist will depend upon the condition 
of his car. The law fixes a maxi- 
mum charge of 50 cents for the 
inspection, but this fee does not 
include charges for any repairs 
and adjustments that may be 
found necessary to meet the re- 
quirements set out in the motor 
vehicle code. 

However, Charles H. Gunn, state 


| motor vehicle supervisor, said mo- 


torists need have no fear that 
they will be “held up” by the ga- 
rages licensed to make the inspec- 


| tions. 


“We'll certainly get tough with 
any inspection station that tries 
to take advantage of a motorist,” 
he said. “We are going to be just 
as strict with the garages that 
make the inspections as with the 
motorists who attempt to evade 
the law. Garages are not going to 
be permitted to turn this into a 
racket.” 

Approximately 800 stations will 


- | be reached to make inspections on 


Mar. 1. Approximately one-half 
of these will be in Denver. By 
Apr. 1, it is anticipated, between 
1,500 and 2,000 stations will be 
licensed. Licenses are to be issued 
only when the department is sat- 
isfied that the garage is properly 
equipped and has competent per- 
sonnel. 

“Perhaps a few hundred cars 
out of the 300,000 in the state may 








farming. 


be barred off the highways be- 
cause they cannot be put into 
condition to pass the inspection,” 
Gunn said. 


Cannot Collect 
On Own Policy 


HARTFORD, Conn, — A car 
owner cannot collect damages on 
his own liability insurance policy 
if he is injured while another 
person is driving his car, the 
Connecticut Supreme Court of 
Errors has ruled in the action 
of Frederick Cain of Taunton, 
Mass., against the American 
Policyholders’ Insurance Co. 

“A public liability policy is not 
a policy of accident insurance in- 
demnifying the assured against 
injuries suffered by himself in an 
accident,” the court held in a 
majority finding concurred in by 
three justices. Two justices filed 
a dissenting opinion. The case 
was decided in accordance with 
the law of Massachusetts. 

The accident which resulted in 
the suit was of distinctly unusual 
character. Cain carried an auto- 
mobile liability policy issued by 
the defendent. On July 18, 1934, 
while driving from Taunton to 
New York, he picked up Waine 
W. Snellman of Waterford, Conn., 
in New London. On the way 
Cain became sleepy and at his 
request the passenger took the 
wheel. While Snellman was 
driving, the car crashed into a 
truck in Fairfield, Conn., and Cain 
was injured. 


FARMYARD SETTING conceived by Harvey S. Firestone and in- 
stalled in a Firestone building in Akron to emphasize to farmers how 
front and rear| rubber has brought a new era in economy, comfort and speed to 








Passenger Killed 
Is Held Negligent 


TORONTO. — (UTPS) — 
Motorists are watching 
closely the outcome of a 
court case in which a jury 
has held that a passenger 
in a car, who was killed in 
an accident at a railway 
crossing, “was guilty of 
contributory negligence 
through failure to look and 
give warning” to the driver. 

The case comes up in the 
appellate court when a 
mother, on behalf of her- 
self and three children, ap- 
pealed from a_ previous 
court judgment awarding 
them $3,000 damages for 
the death of her husband 
upon an assize court jury’s 
finding that the deceased 
has been 40 per cent negli- 
gent in the accident. The 
railway was absolved and 
the award granted against 
the driver of the car. 





Conn. Inspection 
Deadline is Set 


HARTFORD, Conn.—The state 
motor vehicle department has an- 
nounced that after July 11, the 
last day of the semi-annual car 
inspection period which opens 
Mar. 10, any car without a sticker 
on its windshield showing it 
mechanically efficient may lose 
its registration. The first inspec- 
tions under the new state law 
were held last summer and fall, 
but no definite enforcement ac- 
tion was taken during the initial 
period. 

A department release also dis- 
closes that registration papers 
will be punched at the time each 
car is inspected, and an official 
sticker issued for display on the 
windshield. Proof that the car 
has been inspected will be re- 
quired when application is made 
for renewal of registration. 

Motor Vehicle Commissioner 
Michael A, Conner recently an- 
nounced that he comtemplated in- 
auguration of periodical tests for 
holders of drivers’ licenses, start- 
ing at every five years for drivers 
under 30 years of age and becom- 
ing more frequent at advanced 
ages, with those of more than 50 
years being tested every year. A 
“dummy” automobile containing 
wheel, brakes, clutch, gear-shift 
lever and other equipment would 
be used in making the tests. 

Political wiseacres in the state 
doubt, however, whether such a 
program for testing drivers can 
be put into effect at the present 
time. Public re-action to Com- 
missioner Connor’s suggestion, as 
evidenced by newspaper editor- 
ials, “letters to the editor” and 
other weathervanes, has been 
generally adverse. Opposition to 
the car-testing program was ve- 
hement at first, but quieted down, 
on the surface at least, as time 
went on. Political consequences 
of enforcing a compulsory test 
for experienced drivers might be 
serious, observers maintain. 


Drunk asia a 


Wins Quick Approval 
SACRAMENTO. — 1 seen = 
approval of the recent order of 
the Gilmore Oil Co. which bans 
the sale of gasoline to intoxicated 
drivers by operators of Gilmore 
stations is indicated by hundreds 
of letters of commendation which 
have been received by Gilmore 
officials throughout the Pacific 
Coast territory, according to C. 
S. Beesemyer, general manager. 
Not only have individuals and 
organizations of the Pacific Coast 
states expressed approval of the 
safety measure, but scores of 
communications have been re- 
ceived from persons in the east 
commending the Gilmore officials 
on this plan for helping to reduce 
traffic accidents. . ’ 





UTOMOBILE designing, in the past year 
A or two, has been distinguished by 
what hard-boiled engineers call “‘the tin- 
smithing phase.” 


So, despite the fact that the four new Buicks 
are probably the smartest version of stream- 
line style yet to come under the buyer’s 
appreciative eye, we repeatedly call public 
attention to what is beneath all that style. 


We do this because there is real selling 
meat under the skin of Buick’s bright 
beauty. Because we have something to sell 
in the hidden functional parts of the car as 
well as in the surface look of it. 


This picture of the deep-framed, counter- 
braced, beautifully engineered Buick 
chassis gives you an idea of what we mean. 


Buick power and performance and depend- 
ability and long life and safety have their 
roots in this husky underpinning. 


Buick’s powder-flash take-off and brilliant, 
effortless speed find their beginnings in this 
more efficient valve-in-head straight - eight 
engine, in itself a selling story worth fifteen 
minutes of any prospect’s time. 


Here are Buick’s velvet-smooth tiptoe 
hydraulic brakes—the firm keel of Buick’s 
sealed-in torque-tube drive, the foundation 
of steadiness and road-sense on wavy road 
or long straight stretch of concrete. 


Here’s where you find the reasons for 
fat gas mileages and record oil economy 
and solid, durable strength that keep 
your selling promises coming true year 
after year. 


Buick’s chassis is no skeleton in the closet! 
You can lift the hood and let prospects 
look to their heart’s content—put the car 
on a lift and let them study every rod and 
brace and strut and bolt. All they will find 
is more and more conviction that Buick’s 
not only a buy, but a mighty sound long- 
haul investment. 


This absence of tin-smithing in Buick has 
its meaning for thinking dealers, too. 


It means that one Buick naturally sells 
another. That this year’s buyer becomes 
the habitual customer of the future. That 
every sale is a multiple sale—one in a chain 
of Buick purchases that stretch through 
the years. 


You can see what this does for the man 
who wants a permanent place on the Auto- 
mobile Row of his community. If perma- 
nency has a place in your ambitions—drop 
us a line; there may be a place for you in 
the Buick dealer organization. Buick Motor 
Company, Flint, Michigan. 


PRICES? $765 AND uP 


list at Flint for the new Buicks and subject to change without notice. 
Standard and special accessories groups on all models at extra cost. All 
Buick prices include safety glass throughout as standard equipment. 
Convenient new GMAC 6% TIME PAYMENT PLAN 


GENERAL MOTORS CONCERTS, Sunday 10 to 11 p. m. East- 
ern Standard Time, NBC Red Network — Coast to Coast — 
Symphony Orchestra with Famous Guest Artists 


WHEN BETTER AUTOMOBILES ARE BUILT, BUICK WILL BUILD THEM 





Frost Says Used Car Problem is Up. to Dealer 


Gradual Profit Step- 
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Up 


Would Offset Competition 


ST. LOUIS. — Improvement in 
the automobile retailing trade in 
regard to conditions that revolve 
around the used car depends upon 
the dealers, themselves, dominat- 
ing their business as they should, 
Jack Frost, executive vice-presi- 
dent of the National Automobile 
Dealers Assn., declared here, in 
explaining his proposal for the 
establishment of a 20 per cent 
gross profit in the used car de- 
partment. 

The first step necessary, he said, 
is to set up a central agency of 
nine trustees to receive regular 
reports from the dealers, the 
agency in turn to audit the deal- 
ers’ books and through education 
and adjustment induce the estab- 
lishment of the used car gross 
profit proposed. 


Gradual Rise 


“We all agree,” he stated, “that 
under present competitive condi- 
tions no factory could set up a 
gross profit requirement for its 
dealers alone, any more than one 
dealer can do so without a ma- 
jority of other dealers doing like- 
wise. One jump to 20 per cent 
would have too great a downward 
effect on allowances versus com- 
petitive allowances. If, however, 
we first set up the proposed cen- 
tral agency, each dealer and each 
factory could then safely start 
with a 2 per cent or 5 per cent 
gross profit requirement in the 
used car department of its deal- 
ers. Then all factories could begin 
increasing this requirement, step 
by step, as the central agency 
constantly discloses the actual re- 
sults of the used car policies in 
practice. 

“The central agency thus pro- 
vides a safeguard to both dealer 
and factory against secret, un- 
scrupulous practices of the 
chiseler tearing down the business 
of legitimate operators. False 
rumor, bluff and ugly suspicions 
are germs that die quickly under 
the glare of facts. 

“The industry stands today, 
shoulder to shoulder, at a minus 
of gross profit on used cars, or, 
in other words, at a gross loss. 
Yet it is conceivable that if the 


dealers will set up conditions (the 
central agency) making possible, 
safe and practical, the starting of 
a moderate gross profit policy, 
then the factories will start for- 
ward. We undoubtedly will have 
to creep up from the line from 
which we now stand, step by step, 
toward our ideal of 20 per cent, 
which, after all, is only a ‘break- 
even’ on used cars. 


Have Wrong Idea 


“We have grown so afraid of 
each other, so entirely certain 
that we must take every deal in 
order to keep some chiseler from 
taking the loss on it, that it seems 
we are only in business to get the 
deal rather than profit from it. 
Our present acceptance of the 
rule that used cars must be han- 
dled at a loss; that the new car 
price be reduced approximately 
$60 per new car sold to the public, 
due to our over-allowances on 
used cars, is appalling. Neverthe- 
less, this is exactly what we, as a 
body of dealers, did last year. 
While doing this, the automobile 
radio manufacturer, selling 1,000,- 
000 units to our buyers, took the 
money we handed to the public in 
over-allowances, and made a 
handsome profit. 


‘It is a pity, a shame and a 
disgrace that we assume that the 
public would not have bought our 
cars unless we thus put them on 
the auction block, and proceed to 
ruin one of the finest trades in 
this country. 


Can Work Together 


“Certainly the sound dealers can 
get together on one simple, prac- 
tical plan. How can we expect any 
change, any assistance, if we will 
not put up a fight over conditions 
so that it is possible for aid to 
come in? Do we have to line up 
as in the army and do an ‘eyes 
right’ before we can move for- 
ward for fear that one of our 
number might get an inch behind 
the straight line? 


“Has the day of minority rule 
arrived? Or will the majority step 
forward, let us find out who they 
are, and dominate their business 
as they rightfully should?” 


ANOTHER “NEW DEPARTURE” 


This New Departure 
Fan and Pump Shaft Unit cuts 


machining and assembly costs 


No nuts, washers, cap screws, closure caps 
or keys. Eliminates shaft threading. Fully 
sealed and lubricated for life. Locked by 
one pin. Easily mounted or removed. 


In DETROIT PHONE Trinity 2-4700 for data 


THE NEW DEPARTURE MBG. CO., BRISTOL, CONN. 


Nothing Rolls like a Ball » No Other Form so Strong 


| NEW DEPARTURE BALL BEARINGS 


PEDIGREED MATERIALS ¢ CREATIVE ENGINEERING © PRECISION MANUFACTURING 





VETERANS REWARDED. Following the policy established in 
the United States, veteran employes of the Studebaker Sales Corp. 
of Canada, Ltd., have been awarded medals for long and faithful 
service. Above, M. S. Brooks, vice-president in charge of sales, is 
attaching a gold medal to the lapel of A. A. Eggert. At the right is 
Hiram Root. Both men have served continuously for 25 years. 





Washington Dealers A pprove 
NADA Used Car Program 


SEATTLE.—At the convention | of t 
of the Washington Automotive 
Trade Assn., held here recently, 
the National Automobile Dealers 
Assn. program was emphatically 
approved. The factory - dealer 
used car plan met with hearty 
endorsement. Resolutions were 
adopted relating to a number of 
state problems. 


A. §. Eldridge, of Eldridge Mo- 
tors, Inc., Seattle, was re-elected 
president. Other officers elected 
were as follows: Fred Walker, Ta- 
coma, first vice-president; Ernest 
Majer, Spokane, second vice-presi- 
dent; Ross Lynch, Yakima, third 
vice-president, and W. P. Culber- 
son, Seattle, secretary-treasurer. 


The resolutions committee con- 
sisted of S. S. Syares, Seattle, 
chairman; Hugh Diehl, Belling- 
ham; Ross Lynch, Yakima; Ar- 
thur St. John, Chehalis, and R. E. 
Mueller, Tacoma. 


While no action was taken on 
finance problems that now dis- 
turb the local dealer picture, 
there was a lengthy discussion. 
No down payments and no in- 
terest for six months are given 
in some cases. Used car stocks 
are piling up locally, adding to 
dealer troubles. That used car 
prices are too high is generally 
conceded. No action was taken 
on caravaning. 


Representing the NADA were 
the following men, who spoke on 
various phases of the dealer pro- 
gram and problems: William P. 
Burris, M. E. Peters, Jack Frost, 
Edward Payton, and John R. 
Walker, of the National Assn. of 
Sales-Finance Companies. 

Important resolutions adopted 
follow: 

“Be it resolved that the auto- 
mobile dealers of the State of 
Washington approve the program 


New Service Booklet 


Has Improved Methods 

SOUTH BEND.—A new booklet 
showing recently improved meth- 
ods for handling six major auto- 
motive service jobs has just re- 
cently been published by the 
South Bend Lathe Works. 

The booklet devotes a page to 
each of the following jobs: Tru- 
ing commutators, making bush- 
ings and sleeve bearings, grind- 
ing valves and sharpening ream- 
ers, finishing semi-machined 
pistons, boring rebabbitted con- 
necting rods, and the doing of 
general machine work. This in- 
cludes handling machine jobs of 
all kinds, such as turning, boring, 
screw thread cutting, knurling, 
spring winding, drilling, metal 
spinning, facing, grinding, etc. 


of the National Automobile Deal- 
ers Assn. completely and in all 
its substantial parts and assure 
the association of the co-opera- 
tion and support of all the dealers 
of the state of Washington.” 


“Be it resolved that in the fu- 
ture we pledge our support to 
the NADA in sending in financial 
and operating statements so that 
the national association may have 
sufficient facts upon which to 
base their future efforts for more 
equitable gross margins and more 
equitable dealer contracts. Be it 
further resolved that we recom- 
mend to the NADA that they ex- 
tend every effort toward securing 
a markup on freight equal to the 
markup upon the merchandise.” 


Other resolutions provided for 
purchases by city, county, state 
and government agencies to be 
at regular fleet owners’ discount 
“on the difference between the 
new car factory list price and the 
value of the used car. traded in, 
but in no event to exceed 10 per 
cent on that difference”; that the 
dealers make an effort to present 
to the next state legislature a 
comparative program for the 
benefit of the industry, and that 


the dealers recommend to the} 


state tax commission that the 
“sales tax not be collected on in- 
surance, finance charges and in- 
terest and that the tax commis- 
sion cease their efforts to collect 
such taxes from dealers who have 
been operating in accordance with 
the vague and contradictory rul- 
ings from the state tax commis- 
sion.” 


The meeting was attended by 
about 160 deat 160 dealers. 








44 New Deuties 
Added to Rolls . 
By Studebaker 


SOUTH BEND. — Forty-four 
new dealers and distributor fran- 
chises were awarded by the 
Studebaker Corp., between Jan. 
29, according to an announce- 
ment by Louis K. Manley, gen- 
eral sales manager. 

They are: 

Alabama: Anniston, Indiana River 
Music House; California: Blythe, 
Palo Verde Commercial Co.; Coach- 
ella, L. R. Hayward; Oakdale, C. A. 
Bowen; Georgia: Moultrie, J. R. 
Trippe Motor Co.; Rome, Roth 
Motor Co.; Illinois: Harrisburg, 
Exide Service Station; Mendota, J 
A. King Garage; Toluca, Lester 
Imm; Indiana: Elwood, Kelly Motor 
Co.; Evansville, Fritch Motors; 
Huntington, State Motor Sales; 
Indianapolis, Star Auto Co.; Iowa: 
Hampton, Franklin County Motors; 
Tipton, Shell Tire & Battery Sta- 
tion; Yale, Brechbiel Garage; Ken- 
tucky: Glasgow, Shaw Motor Co.; 
Horse Cave, Clarence Owens; Shel- 
byville, Howser Motor Co.; Maine: 
Auburn, Carl A. Bickford; Norway, 
W. *F. Knight; Massachusetts: 
Brookline, Carl J. Johnson Co.; 
Lynn, Lynn Motor Sales, Inc.; Michi- 
gan: Mt. Clemens, Michigan Motor 
Sales; New Baltimore, H. E. Hel- 
wig; Missouri: Popular Bluff, Gowen 
Motor Co.; Montana: Livingstown, 
R. B. Lobdell; Nebraska: Shelly, 
Berkhimer Garage; New Jersey: 
Ocean City, Ray A. Mengel; Salem, 
William Pedrick jr.; New York; 
Cobleskill, George W. Fox; Water- 
vliet, Henry E. Dunham; Ohio: 
Elyria, Colgan Motor Sales; Miamis- 
burg, Main & Linden Service; Okla- 
homa: Ardmore, Bill Fletcher Motor 
Co; Elk City, Farmer’s Service Sta- 
tion; Mangum, A. B. Boyd; Penn- 
sylvania: Grafton, Schooley’s Auto 
Service; South Dakota: Blunt, C. 
B. Youell; Highmore, Jack Ghere 
Garage; Texas: Beeville, Howard 
Bros. Impl. Co.; Hondo, Highway 
Garage; Washington: Metaline Falls, 
John Earlson; Wisconsin: Dallas, 
Vergin’s Garage. 


Tenn. Dealers Fight 


3% General Sales Tax 


MONTGOMERY, Ala.—(UTPS). 

Automobile dealers from nearly 
all sections of the state appeared 
before the house ways and means 
committee last week to protest 
the passage of a general sales tax 
of 3 per cent. 

H. L. Peterson, Decatur, told 
the committee that automobiles 
are now bringing in $52 to $100 
collected by the state in taxes. 
He said that if a sales tax on 
automobiles is levied the state 
will jeopardize the huge sums 
sent into the treasury now by 
automobiles. Peterson added that 
since he is on the border of Ten- 
nessee his business will be ruined 
by the sales tax. Customers will 
go to Tennessee to buy their cars 
just as Mississippi residents along 
the border lines of Tennessee, 
Louisiana and Alabama are doing. 
Mississippi dealers for the last 
four years have complained that 
they are losing business to dealers 
in other states. 


“Mule” Cus I ia Res ponsible 


For Dealers Record Sales 


up, is regarded as more of a 


LANSING, Mich.—Capitalizing 


on a “mule car” idea, Dean & 
Harris, local Ford and Lincoln 
dealers have lead all Michigan, 
outstate and Ohio Ford dealers 
in the sale of used cars during 
January. This record was re- 
cently revealed by the official 
dealers’ bulletin issued by the 
Ford Motor Co. 


From the used car stock, a 
purchaser at the Dean & Harris 
Co. may select a “mule car,” as 
many sportsmen call it. The 
“mule” is used for hunting and 
fishing trips and for touring with 
camping equipment. It is said 
that the car pinch-hits for the 
family car, which, being dolled 


social and business vehicle. 

Dean & Harris have sold many 
used cars to men who like to hunt 
and fish and who are able to give 
“stable room” to one of these 
“mule” cars. 

In 1935 Dean & Harris sold 
1,500 used cars. 

The company maintains a 
service shop in North Lansing 
where used cars are all recondi- 
tioned. Besides this, they have a 
main department in the down- 
town area, a super-service sta- 
tion, and a branch in East Lans- 
ing. 

Officers of the company are R. 
H. Dean, president, and D. D. 
Harris, secretary and treasurer. 
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An Extemporaneous Sermon 
That Took Sixty Years to Prepare 


There was a Conference of ministers in a certain 
town. One lion-headed preacher had sat quietly 
through it for a number of days until, toward the 
end, he was suddenly and unexpectedly called upon 
to speak. He arose thoughtfully and almost stum- 
blingly fumbled for his words. Finally his thoughts 
took form, his words fell into the rhythm of a 
marching column, and his impassioned oratory 
beat down upon the upturned faces of his audience 
until, as he rose to his peroration and reached his 
climax, the whole sedate Conference broke into a 
spontaneous applause that shook the room. 

He had delivered the master oration of the 
Conference. 

When finally the applause subsided, a cocky 
young D.D. strolled up to him. 

“That was a masterly address you delivered with- 
out preparation,” he said. “How long did it take 
you to prepare it?” 

The older man looked gently for some time at 
the younger one before he answered. And then: 

“Sixty years, young man,” he said. “Sixty years.’ 

kkk * | 

So it is that the world takes cognizance only of 
the finished product, whether it be institution or in- 
dividual, and forgets the long intervening years of 
preparation in which the activities must have been 
right and the thinking sound in order that the out- 
come may receive the enthusiastic acknowledgment 
of the people who count. 

Bell Telephone, General Electric, General 
Motors, U. S. Steel, and a dozen others, manned 
by groups or individuals, are American Institutions 
now that are, for the most part, spoken of as imper- 
sonally as one speaks of the Law of Gravity. Even 
with so highly a personalized institution as Ford, 
the word is referred to and thought of half the 
time as a common noun and not as the name of an 
individual. And as for U. S. Steel, nobody even 
remembers that this great institution was once no 
more than the dream of a young Chicago lawyer 
named Elbert Gary. 

kk kk 

Toward the end of the year 1935 Macfadden 
Publications, without any particular fanfare of 
trumpets, announced the largest voluntary* maga- 
zine circulation in the world, a circulation far in 
excess of six million voluntary (single copy) sales, 


9 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


and a total net paid circulation pretty close to eight 
million. 

Macfadden further announced that practically 
all of this circulation is in a new field, virtually un- 
touched by old magazines, and therefore reaching 
and making articulate a vast new market for Ameti- 
can wares. 

And within a few days after this announcement 
an important executive head of a large advertising 
agency came over to look into this Macfadden 
organization and, not in the slightest unnaturally, 
to try to draw his conclusions as to whether this 
“sudden” accession to leadership is sound. 


No, not in the least unnaturally, because like all institutions 
that have slowly and quietly grown to leadership the inter- 
vening years are forgotten and, for the moment, the new picture 
seems a bit unreal. 

Yet Macfadden is closely approaching his fortieth year in 
the magazine field. 

During those forty years every Macfadden magazine has 
paid its bills and remained solvent. Like other institutions that 
arrive at leadership, its progress has had to be steady, its thinking 
sound. 

More than two hundred thousand people now gain their 
livelihood in part or in whole from Macfadden Publications. 
Macfadden himself has laid down a Foundation fund of five 
million dollars, devoted to the welfare of generations to come. 
A comparatively small Foundation, but a very substantial one. 

Also, like other institutions, Macfadden Publications have 
maintained a substantial relationship with their own personnel. 
The average tenure of office of our executives is over eighteen 
years. A number of our offices scattered throughout America 
have had no change in their personnel, from salesmen to execu- 
tives, even during the past seven years. 

This maintenance of executive organization over a long 
period of time is not always possible even amongst the biggest 
of institutions. Upsets of major importance do occur. In our 
case, the maintenance of a strong organization has probably 
merely been due to greater good fortune. But it has been of 
tremendous value in the credit column of stability. It is in this 
wise, and by other careful measures of progress and thinking, 
that all organizations do come up through long intervening 
years to their positions in leadership. 

xkkk 


It hardly seems possible that the first Macfadden magazine 
to sense this new American ideal of a participating world, this 
new relationship between mass producer and mass consumer, 
is now approaching its first quarter of a century; and that other 
Macfadden magazines that picked up this new theme in 
American life have long since passed their first decade. 

Today manufacturing America, in practically every line of 
production, has the largest institution of its kind in the world. 
And Macfadden Publications have the largest voluntary maga- 
zine circulation in the world; all, like other great institutions, 
built within the field of its own endeavor; and like other great 
institutions, constituting a tremendous and definite factor of 
its own— 


The Macfadden Market. 
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Other cars may have some of the powerful selling features illus- 
trated here. A few expensive cars can show more. But no other 
car in the low-price field—where over 90% of all cars are sold— 
is so well equipped as Pontiac with all that the average motorist 
wants and needs. Pontiac’s reputation for turning out modern, 
dependable cars keeps old customers coming back and supplies 
a constant stream of newcomers, pre-sold by Pontiac owners 
before they everentera showroom. Thatiswhy Pontiac dealers TRIPLE-SEALED HYDRAU- 


LIC BRAKES — These big, fast- 


doubled their sales in 1935 over the previous year. That is why action brakes with warp-proofed 


finest money can buy. 


they are headed for even greater things in 1936. Prices, features, CONVENIENT JACK PADS 
reputation—everything is in their favor, giving them a confi- ua a ae lan we oe 


Pontiac goes to give motorists every 


dence which is being expressed in record sales and record profits. possible comfort and convenience. 


PONTIAC MOTOR COMPANY, PONTIAC, MICHIGAN 


Division of General Motors 


P32 shoe |) pa Ca 


ELECTROPLATED PISTONS — sai hf , : 
Thanks to this feature. Pontiac (+ * } | GLASS NEW 6% a 
dealers can quote long-life and oil 4 a i hel ed ——e paymes® D t 
economy figures that will win over | acne cen tear hel ; supplied 
the most stubborn prospect. SMOOTHEST OF 6 AND 8 CYLIN- | by the Pontiac aad 
| | DER MOTORS—People who sample 

the lively performance of these fast- 

starting engines and hear their economy 

story, sell themselves on a Pontiac. 


These Men Have an Interesting Story for ANY Automobile Dealer 


If interested, get in touch with the nearest Pontiac Zone Manager listed below. 


LOCATION ADDRESS ZONE MGR, LOCATION ADDRESS ZONE MGR. LOCATION ADDRESS ZONE MGR. 
Atlanta, Ga... 494 Spring St. N. W.... . .J. T. Bray Des Moines, lowa ...Des Moines Bidg., Oakland, Calif. 1375 E. 8th St... A. M. Sanders 
Boston, Mass... . lose Perk Sa, Bidg., i ci 6th Ave. & Locust St..L. A. Fleener Oklahoma City, Okla.. 10th & Broadway... .. .R. W. Losey 
Buffalo, N. Y........1100 Main Street. ......J. A. Grier Kansas City, Me... . Admiral & Mateo Sts..C. W. Mellen Philadelphia, Pa... 401 N. Broad St... .G. B. Albrecht 
Charlotte, N. C...... .500 W. Trade St... ...R. H. Fussel Los Angeles, Calif... .2222 S. Figueroa St.. .. .C. G. Riley Pittsburgh, Pa. Baum Bivd. & Craig St..A. R. Shedd 
Chicago, Ill......... .21st & Calumet. . W. J. Mougey Memphis, Tenn... .. .320 Dermon Bidg.. ..W. J. Connors Pontiac, Mich... .. .. . 196OaklandAve.,A.C. Tiedemann, Jr. 
Cincinnati, Ohio... .. .Broadway & 7th Sts...D. M. House Milwaukee, Wis... .. .600 W. Wisconsin Ave. Portland, Ore....... 13th & Burnside Sts... .L. W. Ward 
Cleveland, Ohio 1900 E. 24th St. . A. A. Martin Mariner Tower Bidg., J. M. Taylor, Jr. St. Louis, Mo. .3900 W. Pine Bivd.. .W. P. Winslow 
Dallas, Texas... .... .2001 McKinney Ave... 0. T. Miller Minneapolis, Minn. . .801 Washington Ave. N., L. H. Kurtz Washington, D. C... .5th Fl. Transportation Bidg. 

Denver, Colo..... 601 Continental Oil Bidg. .S. C. Bray New York, N. Y.....561 W. 55th St.....M. C. Tompson 17th & H Sts. N. W., H. H. Grothjan 
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SOLID STEEL “TURRET-TOP” 
BODY —Probably the most advertised 
and most desired of all automobile 


features. Pontiac’s Fisher Bodies also 
provide Fisher No-Draft Ventilation. 


FULL-LENGTH WATER- 
JACKETED CYLINDERS—with 
a cross-flow radiator and gusher 
valve cooling provides the most 
efficient cooling system in use. 


KNEE-ACTION RIDE—When 
people think of smooth riding and 
handling ease, they immediatelythink 
of Knee-Action—one of the greatest 
comfort advancements of all time. 


AUTOMATIC CHOKE AND 
SPARK—Two “invisible hands’’— 
the automatic spark and choke— 
make Pontiac one of the fastest, surest 
starting cars on record. 





DETROIT. — 
Driver” is the title of a sound 
motion picture by means of which 
Dodge is dramatizing a series of 
pictorial demonstrations showing 
how used-car stocks become 
assets and profit-makers when 
proper merchandising methods 
are adopted by the dealer. The 
presentation — prepared by the 
Wilding Picture Co. of Detroit 
under direction of Emerson J. 
Poag, Dodge director of merchan- 
dising and advertising—had its 
premiere at a Dodge dealer meet- 
ing held in Detroit; it made a 
strong impression on the dealers 
not a few of whom, perhaps for 
the first time, were brought face 
to face with the fact that used- 
carmerchandising is largely 
within the dealer’s control. 


Stresses Better Methods 


One of the figures in the picture 
is a hypothetical dealer encum- 
bered with a stock of used cars. 
Few of the vehicles are properly 
conditioned, nearly all are poorly 
displayed, and used-car sales are 
kept at a low level by poor busi- 
ness methods that bring the 
dealer close to —_—_ dilemma. 
Pictures and dialogue illustrate 
the shortcomings of other dealers; 
flashes and cutbacks emphasize 
their difficulties; the entire show- 
ing is crammed full of business 
suggestions for dealers to take 
home and put into practice in 
their own car departments. 


All through the picture better 
used-car business methods are 
stressed. The onlooker is made 
to hear and see how 80 per cent of 
the dealers’ used-car losses orig- 
inate in the practice of keeping 
used-cars in stock longer than 45 
days, how other losses are brought 
about by failure to condition 
trade-ins immediately, how few 
dealers seem to realize that there 
are two used-car prospects for 
every new car prospect, and how 
success is achieved by dealers who 
keep their used-car assortments 
suitably balanced and then apply 
to used-car selling precisely the 
methods that are proving success- 
ful in the selling of new models. 

Especially interesting in the 
picture are scenes and conversa- 
tions relating to the used-car 
buyer who fails to find in the 


NEW G. E. 


AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 22, 1936 


Dodge Dramatizes Used Car Profit Maker Plan 


Movie Shows Dealers How 
To Turn Trade-ins Into Cash 


dealer’s stock the kind of car he 


“The Bent Screw 


wants to buy. An average dealer 
is shown who fails to get the 
prospect’s order because he makes 
no attempt to provide the type of 
car wanted. A cutback then shows 
the manner in which the success- 
ful dealer approaches the same 
customer; how he, after scanning 
the list of car owners on whom he 
has been working, locates the type 
of car the used-car prospect wants 
and then goes out and gets that 
used-car, at the same time selling 
the owner a new Dodge or Plym- 
outh. 

One of the scenes with its at- 
tendant dialogue points out the 
plight of the dealer whose used- 
car lot is poorly located and 
cluttered up with used-cars and 
trucks that are poorly displayed 
and unattractive in appearance. 
In this scene the dealer seems to 
have awakened to the fact that 
something must be done to get 
rid of the cars; so he takes a trip 
to a neighboring town where he 
visits a dealer whose reputation 
for moving used cars has spread 
beyond his own territory. In pre- 
paring for the trip, the first dealer 
decides to drive one of his own 
used cars. To his dismay he finds 
that the car to which he turns 
has no battery. He tries another 
car, but this one has a flat tire, 
the starter is in bad shape and 
the fuel tank is empty. The deal- 
er’s comments on the condition in 
which he finds his own property 
are kept properly toned down, but 
enough is left to leave the audi- 
ence in no doubt as to the deal- 
er’s innermost thoughts. 


Denuded of Tools 


After considerable delay, the 
dealer and one of his salesmen 
are seen out in the country, on a 
little frequented road, with a flat 
tire. Search in the tool compart- 
ment shows that the car which 
has stood on the lot, unsold, for 
weeks, has been denuded of all 
tools except a bent screw driver 
unfit for any use. The men are 
eventually rescued by a brightly 
painted and efficiently equipped 
service truck sent out by the 
dealer whom they planned to visit. 
The condition of the used car 
which they are driving is pictured 
as an example of what would have 
happened to the purchaser of that 


LIGHTING 


SERVICE KIT FOR SELLING MORE 


MAZDA LAMPS 


Be ready for 
Lamp Inspection Week 
March 24-31st 


@ USE the Lighting Kit to help give 
your customers 40% to 130% more 
light. Order yours now. Be ready for 
the nation-wide Lamp Inspection 
Week ... the last week in March from 
the 24th to the 31st. 

Each G. E. Lighting Service Kit con- 
tains all the necessary material for 
cleaning reflectors and lenses. It con- 
sists of a sturdy metal box containing 
a special short screw driver for the 
hard-to-get-at side screws, a can of 
reflector cleaner and a large supply of 


ea eie yesh 
LIGHTING oe te 


The new G. E. Lighting Service Kit is complete, 
compact, easy to use, and inexpensive. It will 
help you sell more G. E. MAZDA Auto Lamps 
than ever before. 


cleaning cotton. The box has a shelf 
for holding popular types of lamps 
for replacements. 


With each kit is a special Lamp In- 
spection Week streamer, a lapel but- 
ton, and a supply of folders explain- 
ing the why’s and wherefore’s of safe 
night driving to give to your custom- 
ers. Price complete... 45¢. Order 
yours today from your ‘distributor's 
salesman. General Electric Company, 


Dept. 166, Nela Park, Cleveland, O. 


GENERAL (3 ELECTRIC 
MAZDA LAMPS 


FOR AUTOMOBILES ... 


FLASHLIGHT... 


RADIO DIAL 


THIS BENT SCREW DRIVER plays the title role in a new Dodge 
movie intended to show dealers the value of proper used car mer- 


chandising and reconditioning. 


car. It impresses the dealer with 
the importance of reconditioning 
and explains to him, in an in- 
escapable manner, why his used 
cars do not sell readily and why 
none of his used-car buyers re- 
turn for a repeat deal. Later on, 
the reformation of this dealer is 
shown in a radically changed atti- 
tude which causes him to re-ar- 
range his used-car lot, improve 
the condition of his stock, make 
use of a used-car inventory turn- 
over system, and make vigorous 
and successful efforts to put his 
business on the sound basis that 
it lacked formerly. 


Location Counts 


Throughout the picture, flashes 
and cutbacks point out — often 
with cleverly carried out humor- 
ous byplay—that used cars must 
be bought to better advantage by 
the dealer, that they must be re- 
conditioned and made attractive, 
and then displayed, consistently 
advertised, and intelligently sold. 


The location of the dealer’s 
used-car lot or store is brought 
out as a factor making for suc- 
cess or failure, the picture sug- 
gestion being that the most 
strategic sales centers in the deal- 
er’s city be studied and that the 
displays be varied from time to 
time, to relieve monotony. Further, 
the picture, citing the experience 
of many dealers with so-called 
“hot spots,” shows how such 
strategically situated spots attract 
attention and business. Scenes are 
drawn on the screen in which 
junkers, displayed together with 
good-looking cars, spoil the show- 
ing, the reasoning being that deal- 
ers must rid themselves as quickly 
as possible of cars eventually 
designated for the junk pile, while 
all reconditioned cars must be 
given mechanical and appearance 
overhauling sufficient to sell them 
and keep them sold. 


In almost every scene the fact 
is pounded home that the dealer 
is in the position of selling trans- 
portation in all price ranges from 
the lowest to the highest priced 
cars or trucks in the line which 


he represents. Special stress is put 
on the importance of buying the 
right kind of used-cars as well as 
on the importance of a used-car 
inventory and used-car control 
system which will enable every 
one connected with the dealer’s 
sales department to know what 
cars are on hand, how long they 
have been in stock and how ready 
they are for demonstration and 
sale. One of the things suggested 
is that dealers show “used” trucks 
well up in the front line now and 
then, instead of keeping them 
relegated to the rear of the lot or 
store where they cannot be seen 
by prospective customers. 


To prevent shortage of certain 
types of cars generally preferred 
by certain types of buyers, the 
pictures suggest that dealers go 
out and buy only such cars as are 
in demand, and that an impor- 
tant requisite of used car selling 
is strict observance of the five 
divisions of used-car merchandis- 
ing: appraisal, reconditioning, dis- 
play, buyer contact, inventory 
turnover control. 


Considerable film footage is de- 
voted to showing how definite ap- 
praisals are made by getting car 
owners to demonstrate their ve- 
hicles to the salesman and to the 
appraiser who, sitting in the rear 
of the car, makes notes of the 
owner’s comments and apologies 
for the car’s behavior. 


Dodge City Manager 
Opens Own Dealership 


DETROIT.—Harry Shorter, for 
a number of years city manager 
of the Detroit region of Dodge, 
opened his own dealership Feb. 
18. 

Pete Fox, of Detroit Tiger 
fame, was host at a party cele- 
brating the opening. The estab- 
lishment has been’ especially 
modeled and provides 25,000 
square feet of floor space. Serv- 
ice facilities include a_ three- 
story structure in the rear. 

Dee H. Parker is general man- 
ager. 


ee Car Transactions 


May be Financed Singly 


NEW YORK.—A new quick 
turn over used car finance plan 
for dealers has been announced 
by the Commercial Investment 
Trust Corp. 

Under its provisions dealers are 
provided with immediate cash for 
a substantial portion of the Na- 
tional Automobile Dealers Assn. 
average value of a single used car 
taken in trade in the sale of a 
new car. 

CIT declares that dealers using 
this plan need not have a large 
stock of used cars in order to 
floor plan their inventories. Like- 
wise, the finance company claims, 
reliable dealers doing a small 
volume business can keep their 
working capital liquid by using 
the new quick turn over plan. 

Says the CIT brochure describ- 
ing the plan: 

“If a sale involves an unusually 
high trade-in, the dealer furnishes 


his local CIT branch with the 
details of the transaction. The 
NADA average value of the used 
car is determined and the CIT 
branch sends the dealer a check 
for a substantial portion of that 
figure to be used as working capi- 
tal. 

“Original documents are written 
for 60 days to permit the dealer 
to turn over the used car and to 
keep financing charges at a 
minimum. Renewals, when nec- 
essary, may be obtained for 30 
days if accompanied by a 10 per 
cent curtailment of the amount 
outstanding.” 

At the same time CIT an- 
nounced a used car plan offer- 
ing longer maturities and reduced 
rates for late model used cars 
one year old or less. Acceptable 
purchasers of such cars will be 
afforded up to 18 months to pay, 
the company declared. 


Tire Chief Sees 
Stable Prices, 
Sound Policies 


CONSHOHOCKEN, Pa.—Stabi- 
lized prices and sound policies 
in manufacture and distribution 
were the highlights in the obser- 
vations made by A. A. Garthwaite, 
general manager of Lee Tire & 
Rubber Co., upon his return to 
headquarters here, from a _ busi- 
ness trip through Western and 
West Coast territories. 


Garthwaite said that “a vastly 
improved business morale and 
spirit indicates a healthy optim- 
ism and more vigorous action as 
compared to what I found a year 
ago. Business people are evi- 
dently convinced that the thing 
for a business man to do is to 
run his own business and not 
to think so much about Washing- 
ton. It was decidedly evident that 
merchants, particularly tire 
dealers, are planning and organi- 
zing to do business at fair price 
and fair profit rather than simply 
turning over merchandise with- 
out profit, which has been the 
business treadmill for the last 
few years.” 


He reported that there was a 
quickening in business recovery 
and definite increase in purchas- 
ing power. Today the tide has 
turned, he said, and people no 
longer want inferior merchandise 
at low price. 


“In summing up my observa- 
tion,” Garthwaite concluded, 
“business seems to be in a very 
healthy state. Stocks of goods 
are conservative; turn-over is 
accelerated; prices are firmer; 
stocks of merchandise made under 
distressed conditions have been 
largely disposed of. Today’s 
stocks are priced on a more nor- 
mal cost of material and manu- 
facture, 


Salt Lake City 
Will Stage Show 


SALT LAKE CITY.—The auto- 
mobile dealers here will stage a 
show next week, the first they 
have put on in eight years. The 
affair is in charge of a commit- 
tee chosen by the dealers, with 
Charles C. Freed, of the Freed 
Motor Co., as general manager. 
Dealers are expected to attend 
from all parts of Utah, and from 
Idaho, Wyoming and Nevada. 
James A. Baker, of the Baker 
Motor Co., will be chairman of the 
floor plans and management com- 
mittees. 


The show will be held in Covey’s 
Cocoanut Grove, in the down- 
town business district. There will 
be an admission charge of 25 
cents for adults and 10 cents for 
children. More than 80 cars will 
be shown, representing a majority 
of the makes of machines offered 
for sale in this territory. It was 
stated that the resumption of an- 
nual shows here will commence 
with this event. 


The show will begin on Feb. 
26 and continue to Mar. 1. Spe- 
cial entertainment features will 
be given each day under the di- 
rection of a committee appointed 
for this purpose. 


S. F. Bowser Offers New 
Computing Pump Line 
FORT WAYNE, Ind.—A line of 

computing gasoline pumps is an- 

nounced by S. F. Bowser & Co. 

The line, known as Xactomatic, 

consists of a standard dispensing 

unit and two show case models. 

By a movement of the nozzle 
trigger, the gasoline can be 
stopped on any half-gallon mark 
or dispense in amounts of five 
cents, at any price per gallon. 
aes is also conventional con- 
tro 





AKRON, O.—A move for used 
car “price control” has _ been 
launched by the Akron District 
Auto Dealers Assn. 

The plan, as tentatively out- 
lined, would re-establish, if 
adopted, some features of the 
scuttled NRA code, but would be 
on a voluntary basis. Its opera- 
tion would tend to eliminate “cut 
throat” trade-in allowances, which 
are causing auto dealers to lose 
thousands of dollars annually, it 
is contended. 

Dealers in several car groups 
were named to study sentiment 


Faster Tractors 
Will be Shown 
At Farm Exhibit 


WICHITA, Kan.—Lighter and 
speedier tractors have been in- 
troduced to the farming trade 
this season, say officials of the 
Western Tractor and Power Farm 
Equipment Show, which opens at 
Wichita, Feb. 25. For several 
years manufacturers have been 
bringing out lighter types of ma- 
chines, which means that less iron 
is carried around the field and the 
engines do not need to develop so 
much power to get the same re- 
sults, Fred Wieland, show man- 
ager, says. 


Greater refinement is to be 
found this year than ever before, 
it is said. The units drawn by the 
new type tractors will not draw 
units of the same width, but it 
will draw them so much faster 
that more work can be done. 


A few years ago a tractor draw- 
ing a combine traveled about a 
mile and a half an hour and drew 
a combine that could cut a swath 
of as much as 24 feet. Now some 
of the tractors draw combines 
cutting as little as a_ six-foot 
swath, but they travel up to six 
miles an hour, with results greater 
than before. 


Tractor-drawn plows now ac- 
complish more than formerly, with 
higher speed tractors and smaller 
gangs of plows. 


Preparations are being made to 
care for record crowds at the 
show, an annual affair for farm- 
ers of the west. For years the 
Wichita exposition has been the 
largest in the country. A road 
show and school again will be 
conducted in connection with the 
power farm show. 


Buying power of the farmer is 
at its highest point in seven years, 
manufacturers point out. Old ma- 
chinery is worn out and is due 
to be replaced in 1936, they con- 
tend. 


Few manufacturers have 
brought out new models during 
the past two years, due to lack 
of buyers, but, Wieland 
every major manufacturer will 
have new models on display at 
the 1936 show, as they have con- 
cluded 1936 will be their best year 
in seven. Half a billion dollars 
in farm machinery sales is the 
prediction of large manufacturers 
for 1936. Last year sales totaled 
$330,000,000. The supreme court’s 
nullification of the AAA is not 
expected to slow up sales. 


CHICAGO. — The Knickerbocker 
hotel in this city was the scene on 
Feb. 17 and 18 of a meeting and 
“clinic” attended by automotive serv- 
ice men and wholesalers. It was 
a link in the chain of similar affairs 
planned on a regional basis some 
time ago for key points in the 
country. H. J. Garnette of United 
Motors Service presided as chairman 
of the convention, which was well 
attended by service and mainten- 
ance men of Chicago and the middle 
west. 
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AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 22, 1936 


Akron Dealers Move for Used Car Price Control 


Tentative Plan to Adopt 
Some NRA Code Features 


among all dealers and report at 
a later meeting. H. K. Folk will 
canvass Chevrolet dealers; Al 
Greenwald, Chrysler; R. C. Glass, 
Buick; Mark Langsdon, Hudson 
and Terraplane; F. L. Ayers, 
Studebaker, and W. F. Jones, 
Oldsmobile dealers. 


Under the price control plan, 
records of trade-in appraisals 
would be kept on file at the as- 
sociation office to guide dealers 
in making offers to prospective 
new car purchasers. A $25 trade- 
in allowance differential where 
dealers attempt to outbid each 
other would tend to reduce ex- 
cessive allowance and give the 
business to the dealer who dis- 
covered the prospect, it is said. 





COLD OR WARM, this is Chrysler’s answer to the weather man. This new convertible coupe is 
offered in the Chrysler six on a 118-inch wheelbase, A similar model is offered on the de luxe eight 121- 
inch chassis. A supplementary frame adds rigidity and strength. 





AUTOMOTIVE LEADERS © 


use both NBC networks 


HREE of the nation’s outstanding automotive 
leaders present their programs on NBC’s famous 
Blue and Red Networks. 


FORD on the 


CHEVROLET on the NBC Red Network, pre- 
sent two of the country’s most popular programs. 


Coast-to-Coast! 


They dominate the vast radio audience which is 

most interested in the lower priced car market. 
GENERAL MOTORS, on the NBC Red Network, 

and feature their great institutional program which 


NBC Blue Network, 


builds coast-to-coast prestige in behalf of the entire 
General Motors organization. 


Rubinoff and his Violin, winning 
applause and sales for Chevrolet 


The audience at one of the 
notable General Motors Concerts 


Fred Waring and his 
Pennsylvanians, for Ford 


NATIONAL BROADCASTING CO., INC. 


An RCA Service 
WASHINGTON 


NEW YORK 


CHICAGO 


DETROIT SAN FRANCISCO 


See SO all Be a tt tit Naas. 
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Dumas Explains Studebaker President Servicing 


Lists Minor Repair Data 
And Tune-Up Revisions 


By PAUL DUMAS 


Studebaker President cars for 
1936 are known as the “2-C” 
series. Compared to the 1935 
series, they present a slightly 
changed interior and detailed re- 
visions in chassis construction. 
Valve springs which formerly 
were of tapered design are now 
of the straight type with closely 
wound coils at one end. The cage 
type spring dampers are con- 
tinued. 

Some models are equipped with 
an anti-back device known as the 
“Hill Hold.” The “Hill Hold” dif- 
fers from previous sprag devices 
in that it is operated by and acts 
on the hydraulic braking system. 
Changes in the Planar independ- 
ent suspension system include the 
use of an eccentric bolt for cam- 
ber adjustment instead of the 
shim system used in 1935. 


Complete tune-up and minor re- 
pair data embracing all of the 
1936 changes will be found in the 
following paragraphs. Data per- 
taining to adjustment of the 
Warner automatic over-drive unit 
used on Studebaker and other 
makes will be presented in a later 
instalment of this new series of 
maintenance articles. 


ENGINE 


is L-head type with 


Engine 
in- 


block and crankcase cast 
tegral. 

Bore —31/16 inches. Stroke— 
4% inches. 

Displacement—250.4 cu. inches. 

AMA Horsepower—30. 

Maker’s Rater Horsepower—115 
at 3600 r.p.m. 

Compression Ratio—6.5. 

Compression Pressure—110 Ibs. 
minimum at cranking speed. 

Cylinder Head Material—Alum- 
inum alloy. 

Flywheel Teeth—105 steel ring. 

Firing Order—1-6-2-5-8-3-7-4. 


BATTERY 


Make—W illard WH-1-13, 13 
plates, positive terminal grounded. 

Rating—5% amperes for 20 
hours, 102 ampere hour. 

Case Size — 9 1/16x7 1/16x9 5/16 
inches. 

Location — Under front floor 
board, left side. 


STARTING MOTOR 


Make — Delco-Remy 737K with 
Startix type D automatic switch 
or 737J with push button con- 
trolled magnetic switch. Bendix 
drive. 

Stalled Current —570 amperes 
at 3.2 volts, 15 lbs. ft. torque. 

Running Free—65 amperes at 
five volts 6000 r.p.m. 

Brush Spring Tension—32 to 36 
oz. 

Drive—Bendix barrel type. See 
“Caution” below. 

Starter Switch—Startix type D 
on over-drive equipped cars. Del- 
co-Remy 1528 magnetic switch on 
standard cars. 

Caution—The barrel type Ben- 
dix drive unit should not be 
washed in gasoline or kerosene. 
If either of these fluids get under 
the screw sleeve it will remove 
the lubricant originally placed 
there. Since the sleeve cannot be 
removed in service, it would be 
impossible to replace the lubri- 
cant. After cleaning with rag 
moistened in kerosene wipe dry 
and sparingly re-lubricate splined 
end of shaft with Gredag 31% 
lubricant and screw threads on 
shaft at opposite end of barrel, 
with 10W oil. 

Note — Interrupted cranking of 
the engine or spinning of the 
starter motor indicates the need 
for a check of the Startix unit. 
To correct interrupted cranking, 
remove center high tension lead 
from distributor cap and ground 
the wire. Now with switch in 
“on” position loosen lock nut and 
turn the starting adjustment 
screw “A” (Fig. 1) slowly in a 
clockwise direction, until steady 
or continuous cranking is ob- 


tained. Lock in position by 
tightening lock nut. 

To correct spinning of starter 
motor, disconnect wire attached 


to generator terminal on Startix 


Startix type D automatic switch 
is used on de luxe equipped 
models. 


and turn screw “A” slowly in a 
counter-clockwise direction with 
switch “on,” until a click is heard. 
The starter motor should now 
start to crank the engine. 

The auxiliary starter button 
“B” may be used for cranking the 
engine with ignition turned off. 
It may also be used as an emer- 
gency starter button should the 
Startix fail to operate when ig- 
nition is turned on. Button 
should be pressed in until it is 
solidly bottomed, then quickly re- 
leased by sliding finger off the 
side. If starter continues to spin 
after release of button, press 
again and release quickly. 

SPARK PLUGS 

Make — Champion 8-S (if not 
available use C-7) 18 mm. size. 

Colder—7 or 13. Hotter—9 Comm. 


Gap Setting—.025 inch. A gap 
of .030 inch will give a better idle 
but may also produce missing at 
high speeds after short term of 
service. 

DISTRIBUTOR 

Make — Delco-Remy 662M full 
automatic advance with Delco- 
Remy auxiliary vacuum control. 

R otation—Counter-clockwise 
viewed from driving end. 

Breaker Gap—.020 inch. Con- 
tact Angle—34 degrees. 

Breaker Spring Tension—17 to 
21 oz. 

Synchronizing—Movable points 
open 45 degrees after stationary. 
Stationary points fire No. 1 cyl- 
inder. 

Governor Advance — Starts at 
165 r.p.m., seven distributor de- 
grees at 950 r.p.m., and attains 
maximum of 14% distributor de- 
grees at 1800 r.p.m. Low limits 
two degrees less at any r.p.m. 

Vacuum Advance—Starts with 
three mercury inches of vacuum, 
attains maximum of three dis- 
tributor degrees with six inches 
of vacuum. 

Ignition Timing—Spark occurs 
at T.C. or when the flywheel mark 
“U.D.C.1-8” aligns with pointer on 


Fig. 2 
Breaker points should start to 
open when the T. OC. mark on fly- 
wheel aligns with pointer as 
shown. 


clutch housing as shown in Fig. 2. 
Breaker Points—Arm 1842058, 
upper point 1845983, lower point 
1845785. 
Rotor — 1836893, Cap — 1854390. 
Cam—1836891. Condenser—1828163. 





GENERATOR 

Make—Delco-Remy 936X with 
step voltage control. 

Maximum Output—23 amperes 
at 8.5 to 88 volts at 2800 r.p.m. 
cold, field terminal grounded. 

Field Current—2.3 to 2.6 am- 
pere at six volts. 

Brush Spring Tension—22 to 26 
oz. on main, 16 to 20 oz. on third 


brush. 
CUT OUT 

Make — Delco-Remy combined 
with voltage regulator. 

Air Gap—.012 to .017 inch. Con- 
tact Opening—.015 to .025 inch. 
Closes—6.4 to 6.8 volts. Opens— 
0 to 2.5 amperes. 

REGULATOR 
Make—Delco-Remy 5546 step 

voltage control. 

Air Gap—.028 to .040 inch. Con- 
tact Gap—.008 to .013 inch. 

Contact Springs— Should have 
tension of .7 to .9 oz. 

Armature Travel — .028 to .040 
inch. 

Limits—Contacts should open 
at 8.35 to 8.65 volts at 70 degrees 
Fahr., and should close at 7.3 to 
7.7 volts, same temperature. Com- 
plete adjustment information is 
contained in the Standard Tune- 
Up Manual. Adjustment should 
not be attempted unless shop is 
equipped with an accurate volt- 
meter, ammeter and variable re- 
sistance unit. 

FUEL PUMP 
Make—AC, 1521829 series P. 
Maximum Pressure—3* lbs. 

Capacity—One pt. in 60 seconds. 

Diaphragm — 1521890. Valves — 
855003. 

Diaphragm Spring—855912. 

FUEL SYSTEM 

Carburetor — Stromberg EE -1 
downdraft plain tube type with 
Stromberg automatic choke. 

Idle Adjustment—A djusting 
screw “14” (Fig. 3) controls quan- 
tity of mixture. Turn in for leaner 
effects. Idle stop screw should 
be set to give a minimum of eight 


Stromberg EE-1 duplex carburetor. 


checking economizer valve.) 


m.p.h, car speed with warm en- 
gine. Don’t attempt to get slower 
idle. 

Fuel Level—Should be %-inch 
from liquid to top of float cham- 


Fuel level aie be five-eighth 
inch below edge of bowl as shown. 


ber as shown in Fig. 4. Fuel level 
may be checked while engine is 
idling but to avoid danger of fire, 
the float chamber cover should be 
removed while engine is running. 
Another method of checking the 
fuel level is as follows: Remove 
main discharge nozzle plug “9” 
(Fig. 3). Install a nipple with 
piece of hose attached, into hole 
from which plug “9” was re- 
moved. Now move end of hose 
vertically until fuel is just flush 
with and ready to overflow from 
end of hose. Mark side of float 
chamber in exact alignment with 
end of hose. This mark is the 
fuel level. 

Calibration—Variation in the air 
fuel ratio in all ranges above idle 


Fig. 7 
Camber adjustment on 1936 cars is by eccentric. Shim adjustment 


was used on 1935 models. 


leaner or richer main metering 
jet “1” (Fig. 3). 

Metering Jet—.047 inch stand- 
ard, one step lean .045 inch; two 
steps lean, .043 inch, 

Main Discharge Jet—Size 32-36. 

Economizer Jet—Size No. 63. 

Idle Air Bleed—Size No. 44. 

Idle Tube—Size No. 70 feed. 

Pump Jet—Size No. 65. 

Float Seat—.101 inch hole. 

Mileage Complaints—On com- 
plaints of excessive fuel con- 
sumption where it is known that 
pump pressure and fuel level are 
to specifications and where air 
cleaner is unobstructed and jets 
of correct size always check the 
economizer “33” in Fig. 3. This 
may be done by running engine 
at a speed corresponding to about 
25-30 m.p.h. with air cleaner re- 
moved. Observe the pump dis- 
charge nozzle “25” (Fig. 3). If 
mixture is being discharged from 
this nozzle the economizer valve 
is leaking, Correct this condition 
by installing a new valve, or if 
new one is not available, lap in 
the old one with soap suds and 
Fuller’s earth. 

Economizer Adjustment—Valve 
should start to open when throttle 
valve butterfly is opened .215 to 
.240 inch. Opening point is where 
pump piston is first felt to bottom 
against top of economizer valve 


(See text for easy method of 


body minus .070 inch which is 
the height of economizer valve 
stem “Z” (Fig. 3) above top face 
of economizer body “V.” 


The .215 to .240-inch throttle 
opening may pve measured by in- 
serting a 7/32-inch rod or drill 
between throttle valve and its bar- 
rel. A 7/32 drill or rod is .219- 
inch diameter. Adjustment of 
economizer opening point, if 
necessary, is by bending the 
forged pump operating lever. 


Note—If main discharge jets 
are removed use new lead gaskets 
when reinstalling. 

If trouble is encountered get- 
ting a good idle remove and clean 
idle tube “4,” idle channel “12” 
and idle discharge ports “15.” 

Automatic Choke—The standard 
setting of the choke thermostat 


is 16 graduations rich. If with 
certain fuels the idling mixture 
seems too rich during the warm- 
up period remove the automatic 
choke assembly from manifold. 
Check the diameter of hole in 
plug “P” (Fig. 5) projecting from 
bottom of assembly. 

If the hole is a No. 50 drill re- 
adjust thermostat by turning it 
four to six graduations in the 
lean direction from the standard 
setting of 16 rich. If hole is a’ 
No. 60 enlarge by drilling with 
a No. 50 drill and reset thermo- 
stat four to six graduations leaner 
as mentioned. 


VALVE SYSTEM 

Tappet Clearance—.016 inch 
cold. Cold is considered room 
temperature. 

Spring Pressure—54 to 60 lbs. 
at 23/32 inch, 125 to 135 Ibs. at 
1% inches. 

Spring Installation—Valve 
springs are now of the straight 


Valves are correctly timed if 
gear marks align with each other 
as shown. 


type replacing the former tapered 
springs. Spring steel dampers 
are continued. Closely wound coils 
should be placed at the top. 

Valve Seat Angle—45 degrees. 
Valve Lift—.343 inch. 

Valve Timing—With tappets set 
to .020-inch, inlet valve opens 15 
degrees or four and one-half fly- 
wheel teeth before T.C. or when 
the flywheel mark “IN.OP” over 
1-8 aligns with pointer at clutch 
housing inspection hole. Marks 
on timing gears should align with 
each other through shaft centers 
as shown in Fig. 6. 

CAPACITIES 

Cooling System—17 ats. 

Crankcase—Eight ats. 

Transmission Plain—Three pts. 
or Ibs. 

Transmission and Over-drive— 
Seven pts. or Ibs. 

Rear Axle—Four pts. or Ibs. 

STEERING 

Camber—Should be within lim- 
its of one to one and one-half de- 
grees. Measure with car on 
level floor or rack, tires properly 


(Continued on Page 17, Col. 3) 


iii itll mene Bottom port in vacuum piston 
is secured by installation of a! cylinder may require revision. (See text for further information.) 





LANSING.—A line of stream- 
lined trucks and buses, meeting 


approximately 98 per cent of all} 


commercial transportation 
requirements, is announced for 
1936 by the Reo Motor Car Co. 


Reo’s new models range in ca- 
pacity from % to 4-6-ton, with 
tractor and trailer equipment 
handling much greater tonnages. 
Base chassis prices start at $445 
f.o.b., Lansing. 


Basic Reo design has been fol- 
lowed throughout in the new line 
with refinements and improve- 
ments in appearance and per- 
formance. Power is provided by 
the Gold and Silver Crown en- 
gines with extra heavy crank- 
shaft, alloy iron block, Lo-Ex alu- 
minum alloy, cam-ground T-slot, 
precision balanced pistons, full 
pressure lubrication and down- 
draft carburetor. Reo-built heavy 
duty transmissions have helical 
countershaft drive. Rear axles are 
Reo - built with straddle - mounted 
pinion, the housing carrying the 
load while the shafts propel the 
vehicle. Dowel-bolted ring gears 
are a feature of all rear axles. 


Hydraulic Brakes 


Brakes are internal expanding, 
sealed, automatically equalized 
hydraulic. 

The new de luxe cab is shaped 
and styled to carry out the 
stream-line effect of the chassis. 
It is built of steel reinforced with 
wood. Airplane dials are indirectly 
lighted. Glove boxes are located 
in tke instrument panel. Doors 
and windows are sealed. The 
windshield is adjustable. The roof 
is steel up to the roof panel 
proper, which is Masonite cov- 
ered with top decking. Cushions 
are upholstered with leatherette. 


Buses are powered by Reo-built 
engines, having special electrical 
systems to take care of the heav- 
ier demands of bus service, also 
extra wide, double drop-frame 
and longer under-slung springs. 

This line is designated as the 
“L” series, including the 1L5, 2L4 
and 2L4H, and has a wide range 
of wheelbases, passenger capaci- 
ties and prices to meet the vary- 


Federal Truck 


Sales Increase 
30% in January 


DETROIT.— Truck shipments 
from the Federal Motor Truck 
Co. during January show a gain 
of 30 per cent compared to the 
same month of the preceding year, 
according to J. F. Bowman, vice- 
president in charge of sales. 


Bowman said this increase was 
reflected not only in shipments 
of model 10, Federal’s new 4- 
cylinder %-1-ton truck, but also 
by a substantial gain in the de- 
mand for heavy duty trucks. 

“We are particularly gratified,” 
he declared, “with the increased 
volume of business being received 
through quite a number of our 
dealers who are handling trucks 
along with passenger car lines. 
This is an indication that these 
dealers have found the merchan- 
dising of trucks profitable and 
this has led them to increase 
their efforts on truck sales.” 

The recent introduction of the 
new %-1-ton Federal model fills 
a need of many users whose loads 
require a unit of this size but who, 
because the market has offered 
no trucks of medium light capa- 
city, have been forced to select 
either a light delivery car or a 
larger truck. Federal dealers are 
cashing in on this demand, said 
Bowman, resulting in a marked 
upturn in Federal business. 
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Reo Offers New 1936 Line of Trucks and Buses 


Stream-lined Models 
Range from 1 to 4-6 Ton 


ing needs of commercial and 
school transportation. The 1L5 de- 
signed for body equipment cap- 
able of seating 16-20 adult pas- 
sengers. The base chassis price 
of the 1L5 chassis is $795. 


Extra Pay Space 

Reo’s forward drive bus chassis 
2LM and 2LMH, meet the demand 
for equipment to accommodate 
more passengers. The 2D4M com- 
mercial forward drive chassis is 
designed for cab-over-engine op- 
eration. This type chassis gives 
extra pay-load space. A 15-foot 
body can be supplied on 166-inch 
wheelbase. 


tional chassis. 


White Reports 
Big January 


Truck Demand 


CLEVELAND.—Because of the | 


demand for completely stream- 
lined models, orders and deliv- 
eries of White and Indiana trucks 
and buses in January, 1936, were 
nearly double those of the first 
month of 1935, according to J. N. 
Bauman, vice-president, and re- 
ports for the first week of Feb- 
ruary 


This requires a 190-| 
inch wheelbase on the conven- | 








by Reo. 


inflated, car empty. Adjustment 
is by turning the eccentric (Fig. 
7) at outer end of knuckle sup- 
port arm. 


Caster—Should be within limits 
of one-quarter degree negative to 
three-quarter degree positive. 
Caster is not adjustable and if 





indicate this month will | 


match or surpass its predecessor. | 


Orders for White-built trucks 
and buses in January increased 
77 per cent over January, 1935, 
and deliveries 
cent, Bauman said. 
deliveries the first week of Feb- 
ruary, 1936, were nearly equal 
those of the entire month of Feb- 


increased 64 per | 
Orders and | 


a 


oceans Ay 
TU h 


ruary last year, he said, and in- | 


dications are that this month’s 


increase in orders and deliveries | 
over February a year ago will sur- | 


pass the 100 per cent figure. 
Production, payrolls and em- 
ployment at the Cleveland fac- 
tory have increased since the first 
of the year. 


increased again in the near fu- 
ture to meet the large influx of 
orders. 
partments are working two shifts | 
a day and some are running three 
shifts. The hourly pay is higher 
than the 1929 average, he said. 

One of the unusual angles in the 
current boom in the industry is 
the fact that the increase in sales 
and production, which usually oc- 
curs in March and April, is tak- 
ing place in the opening months 
of the new year. Encouraging 
signs include the large increase in 
fleet orders; the increase in the 
number of dealers seeking fran- 
chises to sell the streamlined 
Whites and Indianas, and the op- 
timism prevalent in the field. Bau- 
man just returned from a six- 
week tour of White branches in 
all parts of the countsy. 


O. J. Hardy i is Elected 
Oshkosh Truck Chief 


OSHKOSH, Wis.—O. J. Hardy 
was elected president of Oshkosh 
Motor Trucks, Inc., at a meeting 
of stockholders. W. G. Maxcy 
was named treasurer and gen- 
eral manager; S. F. Loss, secre- 
tary; B. W. Relien, assistant sec- 
retary, and B. A. Mosling, sales 
manager, 

Directors named are George 
Hilton, L. A. Gunz, O. J. Hardy, 
C. W. Hoyt and C. A. Wiechering. 
The firm’s sales in 1935 were re- 
ported as double for those in any 
previous year. 

The company has announced 
that it will produce a new dirt 
remover, a combination consist- 
ing of a four-wheel drive truck 


.with a wagon attached, capable 


of hauling a 15-ton load. 


Many of the factory’s de- | 


of % to 7/32 inch. Adjusted by 


Fig. 8 


Recommended procedure for 
horn adjustment involves the use 


Sandeatine, tad tanh | of an ammeter. Tone is controlled 


increased once since Jan. 1, and | 
it is believed it will have to be} 


by current draw. 


not within limits bent parts are 
indicated. 

King Pin—Inclination, nine and 
one-half degrees. 

Toe-In—Should be within limits 


turning the longer tie rod. 

Steering Gear — Ross roller 
mounted stud type. See Standard 
Service Manual for adjustment 
instructions. 

HORNS 

Make—Delco-Remy K-33-S elec- 
trically operated air trumpet type, 
controlled by a relay. 

Adjustment—-Air gap setting 
should be .035 to .039 inch for 
the high note horn; .044 to .048 
inch for the low note horn. Ad- 
just by turning air gap adjusting 
nuts (Fig. 8). Current draw, 12 


BALL 

CHAMBER HEAD 

BALL CAGE SPRING 
CAMSHAFT SPRING 





NEW REO SPEEDWAGON for 1936. 


CAMSHAPT 
BALL 
BALL CAGR™ 


Dumas Explains Servicing 


For Studebaker President 


(Continued from Page 16) 


amperes each, Adjust current 
draw and tone by turning ad- 
justing nut (Fig. 8). Adjust 
horns separately. 

REPAIR NOTES 


Brakes — Lockheed-Wagner hy- 
draulic, two-shoe, non-energized 
type. Heel end of shoes should 

be adjusted to .005 inch clear- 

ance, toe end to .010 inch. 

Front wheel cylinders are 
1% inch diameter at front pis- 
ton, one inch at rear piston. 
Rear wheel cylinders are 1% 
inch for front piston, one inch 
for rear piston. 

Hill Hold—This is a hydraulic- 
ally operated device designed 
to prevent roll back on hills. 
It is controlled by the master 
cylinder. If it does not operate 
properly check adjustments as 
follows: 

With car on level floor or 
rack place a spirit level on the 
two bosses located on top of the 
“Hill Hold” barrel body. Loosen the 
large cap screw at side of the unit 
and raise or lower until bubble 
shows unit is level. Tighten in 
this position. (See Fig. 9.) 

Adjust the control rod which 
connects Hill Hold to clutch pedal 
so that brakes release just ahead 
of the clutch engagement. This 
condition will be obtained if dis- 
tance between rear edge of ad- 
justing nut and forward edge of 
sleeve (to which valve lever is 
attached) is three-sixteenths inch. 


Rod Bearings—Steel backed in- 
serts wind with copper lead ma- 
terial. If loose install new shells. 
Don’t attempt to adjust. 

Piston Removal—Rod and pis- 
ton assemblies are removed from 
above. 

Piston Clearance—Pistons are 
cam ground. Clearance between 
cylinder wall and skirt measured 
one-quarter inch from lower edge 


RUBBER 
SEAL 


INLET (CONNECTION 
TO MASTER BRAKE 
CYLINDER) 


Fig. 9 


Studebaker anti-back device called the Hill Hold. It is hydraulic- 
ally operated from the master cylinder and acts on the brake system. 


| products 





17 


Here is one of the new models in the line just announced 
The entire line ranges from % to 4-6 ton jobs, and features many improvements. 


of skirt at right angles to piston 
pin center should be .0015 inch. 
Factory replacement pistons are 
furnished with pins, fitted. 

Piston Rings—A ventilated ex- 
pander is factory installed behind 
the type 85 oil control ring. 

Cylinder Head—Aluminum cyl- 
inder head should be tightened 
with engine cold. 

Clutch Relining—Rivets should 
be drilled out, not punched, to 
prevent springing plate. Make 
sure that brass and steel rivets as 
originally equipped are used, when 
relining. 

Axle Ratio—4.55 standard, 4.7 
and 5.1 optional. 

Oil Filter—Fram. by 
Fleming Co. 


Institute Plans 
Teachers’ Course 


DETROIT.—Teachers of auto- 
motive mechanics in high schools 
and colleges again will be offered 
special instruction this summer 
at the General Motors Institute in 
Flint, Major Albert Sobey, direc- 
tor, has announced. The course 
marks the fourth successive year 
that the training has been sche- 
duled, with every year showing 
an increased attendance. 

Two identical sessions of four 
weeks each are being scheduled, 
so that the maximum number can 
be accommodated. The first class 
opens June 29 and_ extends 
through July 24. The second opens 
on July 27 and extends through 
Aug. 21. Application for enroll- 
ment or additional information 
may be addressed to the registrar 
of the Institute. 

Last year, teachers from 25 
states and Canada were enrolled 
in this training which includes a 
complete study of car specifica- 
tions and adjustments; shop 
methods and procedure; service 
operations and equipment, and vo- 
cational guidance information. 
The work will be supplemented 
by visits to automobile plants, re- 
search laboratories and_ the 
General Motors Proving Ground. 

Qualified teachers and those of 
allied professions are eligible for 


Made 


| enrollment if designated by school 
| officials or General Motors repre- 
| sentatives, 


as qualified for the 
work. Tuition for the four weeks 


| is $25. College credit has been 


granted to members of previous 
classes when application has been 
made by properly qualified men. 


| Doehler Head Forecasts 


Many New Inventions 


TOLEDO.—An era of new 
and new inventions, 
greater than any previously ex- 
perienced, is predicted by Her- 
man H. Doehler, president of the 
Doehler Die Casting Co. 


In recent months Doehler 
plants have been operating on a 
24-hour schedule largely due to 
the demand for radiator grilles. 
This one item has brought con- 
siderable additional business to 
the die-casting industry. 


PS Se nae nea 
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Dealers Optimistic Over Prospects for ‘Spring 


oo 


Profit Outlook In Improves; 
Sales Slowed by Weather| 


(Contin sod from 


new and used cars are reported 
slower during the last week or 
10 days. Profit outlook for deal- 
ers is reported improved in some 
sections and not so good 
others. 

Cars Hard to Get 


In Milwaukee, we are told, new 
car sales are fair, considering the 
weather. Cars are reported to be 
hard to get due to transportation 
tie-ups. In the Milwaukee area 
most cars are delivered by trucks 
and roads have been impassible. 
Added to this is the fact that 
insurance companies have refused 
to insure trucked cars due to 
road conditions and the increased 
risk of damages. Used car sales 
here are reported good but stocks 
are still too high. Service and 
accessory sales are generally 
down because a number of cars 
have been kept out of service as 
a result of sub-zero weather and 
snow. ADN informant at Mil- 
waukee states that a heavy de- 
mand is anticipated when 
weather improves but the profit 
outlook for dealers is muddled by 
long trading and too many mul- 
tiple dealers. 

From San Francisco, ADN in- 
formation is that sales of both 
new and used cars are off 25 per 
cent during the last 10 days, with 
accessory and service sales like- 
wise declining. Weather is blamed 
for the condition, but the situa- 
tion is aggravated by the fact 
that a new state income tax, fed- 
eral income tax, personal prop- 
erty tax and payroll deduction 
taxes are all due next month. 
Our reporter there suggests that 
more sunshine and less taxation 
would improve business. 


See Spring Rush 


Throughout the upper Ohio 
valley snow and ice are playing 
hob with sales of both new and 
used cars, says ADN’s Wheeling, 
W. Va., reporter. 
elsewhere the word is that deal- 
ers are confident that improved 
weather will bring a rush of new 
and used car buying. New car 
stocks are reported normal for 
February but used car stocks are 
high. Service and accessory sales 
in dealerships are reported down 
25 per cent from last year with 
gasoline distributors complaining 
of a drop of 40 per cent. Profit 
outlook for dealers is reported un- 


certain, depending upon the will- | 


ingness of dealers to adopt sane | 
policies | on a competitive appraisals. | 


Improved Machines Create 
More Work, Cameron Asserts 


DETROIT. — Employment and day in the city of Syracuse alone. 


improved machinery increase to- 


in | 


| above the same period last year | 





But here, as| 





1) 


Denver has the most encourag- 
ing report, perhaps, for our in- 
formant says that despite exces- | 
sively frigid weather new car} 
sales are well sustained. Febru- | 
ary to date is about 6 per cent 


Page 


and about equal to January this | 
year. (January, on a national 
basis, seems headed for a record 
for the month in history.) Stocks 
are normal. Used car stocks are 
about 42 per cent ahead of the 
same period last year. Used car 
stocks are up about 75 per cent 
with turnover once in _ eight 
weeks. Service and accessory 
sales are active. The profit out- 
look, however, is impaired by 
general over-allowance on used 
cars and increased selling costs. 
Our reporter at Denver says the 
used car situation needs strong, 
sincere factory insistance on bet- 
ter trading operations with at 
least elimination of gross loss on 
used cars. 


Atlanta Improved 


Things seem to have improved 
somewhat in Atlanta during the 
past few weeks as new car de- 
mand is reported good with stocks 
ample. Used car sales are slow 
with stocks very heavy. Service 
and accessory sales are satisfac- 
tory. The profit outlook is re- 
ported fair with small down pay- 
ments and long terms holding a 
real threat. Our informant in 
Atlanta states that unless dealers 
use good judgment in passing 
credit they may impair or de- 
stroy their profit chances. Larger 
cash payments and shorter terms, 
with increased reserves for the 
dealer, are much to be desired, he 
adds. 

In Pittsburgh, we are informed, 
new and used car sales are still 
slow due to bad weather. Stocks 
are not out of line in view of the 
business increase which is ex-| 
pected to develop when weather 
improves. Service and accessory 
sales are satisfactory and above 
last year. Severe weather and 
road conditions are chief factors} 
in the current sales let down, our | 
informant states, and then adds 
that we must also bear in mind 
that this is February and not 
May. He also says the profit out- | 
look for 1936 is very encouraging. 

The “ill wind” adage holds good 
in Springfield, Mass., where we| 
are told “Business brisk in snow 
plows and other snow removal 
equipment.” New cars are being | 








Good and useful things never dis- | 


gether, William J. Cameron told | | appear. Radio does not abolish the 
his radio audience this week on/| telephone any more than the tele- | 


the Ford Motor Co. Sunday Even- | 
ing Hour. 

There may be temporary 
local displacements due to 
proved machinery, Cameron 
clared, but in the long run 


im- 
de- 


phone abolished the _ telegraph | 
that preceded it or the telegraph | 


and | | eo postal service. 


. Many of our present great | 


 saadeatiiada did not pass through | 


im- | 


proved mechanical methods usu- | 


ally result in the employment of 
many more people. 


As an example he cited the case | 


of the oil industry. 

“Take the electric light—did it 
destroy the gas industry? Not at 
all. Gas ceased to be our principal 
illuminant, to be sure, but the 
other uses of manufactured gas 
have increased its consumption 
500 per cent in the past 30 years. 
Did perfecting the gas lamp de- 
stroy the oil industry that sup- 
plied the fuel for our kerosene 
lamps? The oil industry, thanks 
to the motor car, is greater than 
ever before. Gas and electric light 
and kerosene combined could not 
destroy the candle. Half a million 
candles are made every working 


| 





the handicraft stage at all—they | 
began with machinery. They add | 
a service that never existed be- 
fore. Who made the automobile 
before the machine age? No one 
—no hand worker could build a 
modern automobile. How many 
men were employed in making 
the automobile 20 years ago when 
machinery was comparatively 
crude and more hand work was 
required? Fewer men than now. 
Four times as many men were 
empioyed by the Ford Motor Co. 
and five times more wages paid 
in the depression year of 1935 
than during prosperity 20 years 
ago. And for every man directly 
employed in making the automo- 
bile five more men are indirectly 
employed before or after it is 
made.” 


COMPLETELY NEW from chassis to top. Packard has added a convertible sedan to its One-Twenty 


line. 


The model is mounted on a special chassis. 


The same construction is used in the convertible coupe. 


delivered 
parative period a year ago, but 
they are being delivered from an 
excessively high new car inven- 
tory in contrast to a production 
shortage in the comparative 
period. In other words, last year’s 
deliveries could have matched or 
surpassed this year’s had it the 
benefit of the same _ inventory 


| position. 


Service is slightly behind last 
year’s figures and accessory sales 
are ahead, benefiting from fac- 
tories promotional activities on 
accessories at time of new car 
delivery. The outlook is distinc- 
tively favorable if the dominant 
factor of optimism continues. The 
greatest permanent change to im- 
prove present conditions would be 
for factories to return to direct 
dealer set-ups with sufficient 
wholesale business to throttle dis- 
turbing competition, 
dealerships operating on the same 
discount but considerably lessened 
expense basis. 


‘Cross Takes Charge of 


Flint Housing Operation 
DETROIT.—Rolland W. Cross, 
formerly assistant secretary and 
treasurer of the Modern Housing 
Corp. in Flint, has been appointed 


| vice-president of the corporation 


and general manager of the Flint 
operations, succeeding Chester M. 
Bullard, who has resigned to be- 
come secretary of the Flint Manu- 
facturer’s Assn. The announce- 


| ment was made by Daniel C. Mc- 


Guire, president of Modern Hous- 
ing Corp., in Detroit. 
Cross has been with General 


| Motors since 1922, when he joined 


the accounting department of the 
Buick Motor Co. In 1927, he 


| joined the Modern Housing Corp. 
| as chief accountant in Flint, and 
| in 1932 was elevated to the posi- 


tion of assistant secretary and 
treasurer, 


Anderson Elected 
RALEIGH, N. C. — Frank R. 
Anderson, manager of the Sir Walter 
Chevrolet Co., has been elected 
president of the Raleigh Merchants’ 
Assn. for the ensuing year. 


DE-SKIDDED. U.S. Rubber Co. 
claims increased safety from this 
new U. S. Royal. Narrow, flexible 
ribs are said to give this tire good 
gripping power on roads of all 
types. 


| 
in excess of the com-| 


induced by: 





The frame is heavily reenforced for extra strength. 


Yosemite Economy Run 


Final Results Released 


DETROIT.—Full details of the 
showing made by the 30 entries 
in the Gilmore-Yosemite Econ- 
omy Run staged Jan. 9 have 
finally been released for publi- 
cation. 


Thirty automobiles, divided into 
seven classes, took part in the 
run which was conducted on a 
ton-mile basis. In addition to 
the class winners, there was a 
sweepstakes which was won by 
a Graham Supercharger, with the 
high ton mile record of 55.39. 


To determine the winner in the 
various classes the weight of the 
car in tons was multiplied by the 
distance traveled and divided by 
the quantity of gasoline con- 
sumed. 


A list of the class winners with 
their ton-miles per gallon and 
actual miles per gallon of gaso- 
line follows: 

Actual 
Ton miles’ miles 

per galion per gallon 
. 49.48 33.21 
47.61 25.33 
47.89 23.95 
50.98 24.28 


26.67 


Class Car 
A Willys 
Graham Crusader .. 
Pontiac Six 
Studebaker Dictator. 
Graham Supercharger 55.3 
Studebaker President 3.63 20.35 
Chrysler Airflow .... 18.33 
The only entrant to make over 
30 miles a gallon for the trip was 
the Willys Four which attained a 
record of 33.21 miles per gallon. 
The Graham Supercharger was 
next with 26.67. The Chrysler 
Airflow was second in the sweep- 
stakes and the Studebaker Dicta- 
tor, third. 


The economy run was 
ducted under the supervision of 
the Contest Board of the AAA 
and was sponsored by Earl Gil- 
more, president of the oil com- 
pany. 


con-| 


| 


| 





GM of Canada 
Plants Set New 
Safety Record 


OSHAWA. — Gratifying safety 
records were established by the 
Canadian plants of General Mo- 
tors in 1935, according to statistics 
covering the year’s operations. 

Working more than 331,000,000 
hours last year, the 72 plants in 
the United States and Canada re- 
duced the number of accidents by 
24 per cent; cut the frequency of 
lost-time accidents per million 
hours by 38 per cent and the se- 
verity (the number of days lost 
per thousand hours worked) by 
35 per cent, compared to 1934. 
This improvement was made de- 
spite the fact that hours worked 
last year were 21 per cent higher 
than 1934. 

In Oshawa, the General Motors 
of Canada plants reduced the fre- 
quency of accidents by 29 per cent 
compared to 1934, and improved 
the severity rate by 62 per cent, 
the latter figure being consider- 
ably better than the General Mo- 
tors average. 

In St. Catherines, the McKin- 
non Industries reduced the fre- 
quency of its accidents by 16 per 
cent compared to 1934, and im- 
proved the severity rate by 77 per 
cent. 

In Walkerville, the General Mo- 
tors plant reduced the frequency 


| of its accidents by 37 per cent 
| compared to 1934, and improved 


the severity rate by 63 per cent. 

In a bulletin discussing the im- 
provement in operating safety, C. 
E. Wilson, vice-president, paid 
tribute to the continuous co-op- 


| eratic on of men and management. 


Buick Campaign Results 
In Plant Accidents Cut 


1935 


FLINT. — Consistant campaign- 
ing for safety within the plants 
of the Buick Motor Co. resulted 
in reductions in the accident fre- 
quency rate during 1935 of 54.5 
per cent and in the severity rate 
of 22.6 per cent, statistics com- 
piled by the Buick personnel de- 
partment revealed today. 

At the same time, plans were 
announced for intensifying in 1936 
the safety methods and organiza- 
tion that accomplished these re- 
sults with view to establishing a 
new factory safety record during 
the current year. 

A step in this direction was the 
voluntary enrollment in the Buick 
Safety Legion, a nation-wide or- 
ganization of Buick drivers 
pledged to a safety on the high- 
ways, of more than 250 employes 
who operate elecfric trucks and 
other transportation equipment 
within the factories. 

The accident frequency rate in 


(number of accidents per 
1,000,000 hours of work) stood at 
8.15, the lowest in the history of 
the company. The severity rate 
(days lost per 1,000 hours worked) 
stood at 1.30, 16 points below the 
average of the past 15 years. 


The 1935 reduction was aided by 
a “No accident” campaign inaut 
gurated last August by Harlow 
H. Curtice, president. 


Cornelius Heads Group 


CANTON, O.—Dan Cornelius of 
Canton has been elected president 
of the Stark County Automotive 
Maintenance Assn., succeeding Ted 
Dunlap who has been president for 
the last three years. Other officers 
for 1936 are: V. J.’ Stockberger, 
of Canton, vice-president; A. E. 
Peterson, of Canton secretary and 
Walter Anthony, of Canton, treas- 
urer. 
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AAA Moves to Settle Its Obligations to F armers 


Plan to Avoid Delays; 
A ppropriation Now Ready 


WASHINGTON.—The hatte 
tural Adjustment Administration 
took the first steps this week, with 
the approval of the Secretary of 
Agriculture, looking toward early 
payment of obligations to farmers 
growing out of the production 
adjustment programs under the 
Agricultural Adjustment Act. This 
action followed the approval by 
the President of HR 10464 which 
provided $296,185,000 to make pay- 
ments to producers for perfor- 
mance in connection with the ad- 
justment programs The appropria- 
tion and authority for payment 
from Congress was necessary be- 
cause of the decision of the 
Supreme Court on Jan. 6 which 
declared the production control 
provision of the Agricultural Ad- 
justment Act unconstitutional. 

“The work which must be done 
both here and in the field before 
the payments can be made began 
immediately after we were noti- 
fied that the President had ap- 
proved the measure carrying the 
required funds,” Chester C. Davis, 
administrator of the Agricultural 
Adjustment Act, said. “Employes 
in the field and producer groups 
associated with the programs 
have been notified to resume the 
task of checking compliance and 
assembling other data needed to 
carry out the direction of Con- 
gress. 

“We will try to prevent delay 
in fulfilling obligations and in re- 
imbursing those producers who 
carried out their agreements with 
the Agricultural Adjustment Ad- 
ministration in good faith.” 

In addition to the appropriation 
of $296,185,000, HR 10464 carried 
authority for cotton price adjust- 
ment payments to cotton pro- 
ducers. 


Swiss Trade Pact 
Hailed As Boon 
By R. C. Graham 


NEW YORK.—The new recip- 
rocal trade agreement with Swit- 
zerland, which became effective 
Feb. 15, was viewed as a boon to 
both agriculture and industry in 
a statement issued by the Auto- 
mobile Manufacturers’ Assn. 

“The trade agreements program 
as a whole is opening the way to 
a revival of prosperous world 
trade for both agriculture and in- 
dustry,” Robert C. Graham, chair- 
man of the association’s export 
committee and vice-president of 
Graham - Paige, declared. “The 
automobile industry commends 
the conclusion of this agreement 
as another important step in the 
lessening of restrictions on world 
trade.” 

Under the provisions of the 
new agreement, the Swiss quota 
on motor vehicle imports has 
been increased so as to permit 
American car-makers to double 
the volume of their shipments to 
Switzerland. Similar quota con- 
cessions were also accorded 19 
other American products, includ- 
ing lard, various fruits and other 
products of our farms and fac- 
tories. 

In addition, the agreement re- 
duces the tariff duties on another 
list of American products, 
“freezes” duties on other products 
against increase during the life 
of the treaty, and accords most- 
favored-nation treatment to all 
American products in Swiss 
markets. 


H. B. Clapp Joins Clark 


BATTLE CREEK, Mich.—Harry 
B. Clapp has joined the staff of the 
Clark Tructractor Co. of this city. 
Clapp will make his headquarters 
in Battle Creek and will act as 
special engineering assistant to Ezra 
W. Clark, vice-president of the com- 
pany. His ‘speciality is the elim- 
ination of non-productive labor in 
manufacturing plants. 











edlians Popular | 
In South America | 
Says Matheson 


a | 


DETROIT.- iiiueiiii from a/| 
6,000 miles survey of South! 
American automobile markets, 
C. W. Matheson, vice-president | 
of Graham-Paige, declares that! 
there are two things for which| 
there is a natural demand in 
South America, one of them be- 
ing motor cars and the other 
more and better roads to drive 
them on. 


“As a consequence,” Matheson 
stated, “automobile sales and 
road-building are both register- 
ing substantial increases through- 
out the South American continent. 
In Rio de Janeiro, for example, 
shipping orders for Graham cars 
received so far this year already 
exceed the total sales for the full 
year of 1935. This popularity of 
the new 1936 Graham models is 
particularly significant when it is 
known that Graham was third 
in sales volume in Rio de Janeiro, 
the second largest city in South 
America, for the first 10 months 
of 1935. Santiago, Chile, and Lima, 
Peru, are also Graham strong- 
holds with distributors recording 
a steadily increasing volume of 
sales.” 


“The importance of good roads 
in trade development is rapidly 
being recognized by practically all 
South American countries. The 
dictator of Ecuador is a particu- 
larly strong advocate of good) 
roads. A monumental accomplish- 
ment in road building is seen in 
the new Arroya Highway linking | 
Lima, Peru, with Cerro de Pasco. 
This roadway, a marvel of engi- 
neering, reaches an altitude of 
over 15,000 feet and to climb it 
requires almost the continuous use | 
of second speed for four to five| 
hours.” 





Chevrolet Up 
2.000.000 Units 


In Registrations 


DETROIT.—Number of Chev-! 
rolet cars and trucks registered 
in the United States has increased 
2000,000 units since 1929, al- 
though the total number of all 
registrations is only _ slightly 
greater than in 1929, according 
to W. E. Holler, vice-president 


| 1935. 


| that 
| provided for each group. 


| ject 


| university 





*nd general sales manager of the 
Chevrolet Motor Co. 


BLOW WINTRY WINDS and drive even the hardiest human to 
shelter with your biting blast. But this Buick 40 laughs in the teeth 
of the wind and the gale. Here it is seen completing an experimental 
run on the General Motors Proving Ground track. 


Fisher Announces Awards 


For 6th Coach Competition 


DETROIT.—Awards valued at) 


$50 000 for the 1936 model coach 


building competition of the Fisher | 


Body Craftsman’s Guild have been 
announced by William A. Fisher, 
president of the General Motors- 
sponsored educational foundation 
and head of the automotive con- 
cern’s body building division. 

Four university scholarships to- 
taling $20,000 constitute those for 
which American youths enrolling 
in the master class will compete. 
Approximately the same amount 
in cash will go to the winners in 
the apprentice division in the 48 
states and the District of Colum- 
bia, the remainder being dis- 
bursed in the form of trips to the 
sixth Guild convention. 


The dual competition is open to 
boys who were 12 years old or 
older, but less than 20, Sept. 1, 
To achieve equality for all 
contestants, two age classifica- 
tions have been established within 
these limits, a junior division for 
youths under 16 and a senior di- 
vision for those who have passed 
mark. Duplicate awards are 


Participants in the master class 
will build the famous Napoleonic 
coach that has served as the pro- 
of the Guild competitions 
since 1930, competing on a na- 
tional basis for the four $5,000 
scholarships, two of 
which are offered the junior win- 
ners and a like number the senior. 
Entrants in the apprentice class 
will construct the simpler travel- 
ing coach designed especially for 
youths with little natural aptitude 
or training in the use of their 
hands. 

Eight hundred and two awards 
in all are being provided in the 


,testants and nine for the senior. 


| 
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$10, 000 Racing 
Trophy Offered 
By Borg-Warner 


(Continued from Page 3) 


and Chris Sinsabaugh, hard at 


a | work in Detroit. 


a 


traveling coach competition. These | 
include 16 cash awards totaling 
$400 to be distributed in each 
state and the District of Colum- | 
bia and 18 regional awards con- | 
sisting of trips to the Guild con- 
vention, nine for the junior con-| 


The competition for both types 
of models closes Aug. 1, and judg- 
ing will be commenced immedi- 
ately thereafter at the Guild 

headquarters in Detroit. 


Antetine Adds 


New Division 


TOLEDO. — Royce G. Martin, 
president of the Electric Auto- 
Lite Co., has announced forma-| 
tion of a merchandising division | 
to handle accessory and mer-| 
chandising items through the 
automotive replacement trade. 

Frank A. Nealon will head the 
new division, in charge of sales, | 
merchandising and advertising. | 
Nealon was formerly sales man- 
ager of the Sterling Cable Corp. 
and the American Enameled Mag- 
net Wire Co., Port Huron, Mich., 
both Auto-Lite subsidiaries. He | 
was also connected with the} 
Packard Electric Co. as a sales 
executive. 

Headquarters for the new di- 
vision will be located in Toledo. 


| Pan-American’s 


| Brittain. 
| wore an American Beauty rose; 





Fitness Named 

LANSING, Mich.—R. J. Fitness, 
for the past two years chief en- 
gineer for the Reo Motor Car Co., 
recently was appointed works man- 
ager for the company. He will con- 
tinue to supervise the engineering 
de partment. 





Mi cewtra 
TTS 





ABOVE YOU SEE the service “truck” used during the prolonged winters of northern Ontario by 
Central Motors, Cochrane, Ont., Studebaker’s most northerly dealer in that province. Cochrane is lo- 
cated just 168 miles south of James Bay and the weather is extremely unpleasant thereabouts. This air- 
snow-mobile is used to service Studebaker cars and trucks throughout the snow covered territory. 


At the Indianapolis Speedway 
dinner, held annually in New 


| York following the Contest Board’s 


main meeting, there were a num- 
ber of happenings of varying im- 
portance, ranging from the un- 
veiling of the Borg-Warner trophy 
through the presentation of Pop 
Myers’ birthday cake to the par- 
tial veiling of Joe Copps, of Miami 
Beach, with red woolen socks. 


The Borg-Warner trophy, stand- 
ing about five feet high, is a 
handsome, impressive cup of sil- 
ver, which will be awarded for 
the first time following the 500- 
mile race on the Indianapolis 
Speedway next May 30. Carrying 
with it an annual reward of $1,200 
to the winning driver, the Borg- 
Warner cup is a “perpetual” 
trophy with enough spaces on it 
to constitute a history of the In- 
dianapolis race for about 75 years. 


In presenting the birthday cake 
to Pop Myers, that grand 62-year- 
old man of American auto rac- 
ing, Eddie Rickenbacker referred 
to the Hoosier sage as “the young- 
est papa I have ever known.” 
Whether or not this statement 
had any connection with the fact 
that only two candles surmounted 
the triple-decked cake is not a 


| matter of record, for Capt. Rick- 


enbacker appears year after year 


|at the Speedway dinners as “the 


speaker who will not make a 


speech.” 


Radio’s Graham McNamee, 
wearing an interesting cane with 
internal decorations, entertained 
with a couple of stories—one of 
them “vunce a Yankee, alvays a 
Yankee.” Tennis’ Vincent Rich- 
ards and Auto Racing’s Ira Vail 
and Harry Miller were among the 
speakers. The guests included 
Borg-Warner’s K. E. Lyman and 
Frederick Lockwood; Roosevelt 
Field’s President George Orr, 
Vice - President 
Robert Thach and Eastern Air 
Line’s Vice-President Paul H. 
Mr. Arthur Pillsbury 


the rest of the guests were deco- 
rated with white (for purity) car- 
nations. 


Auto Taxes Up 


$100,000,000 in 
1935, Says Assn. 


NEW YORK. — Motor vehicle 
taxes rose more than $100,000,000 


| during 1935, due to a two-dollar 


increase in the average tax per 
vehicle and to an increase in 
the number of vehicles registered, 
the American Petroleum Indus- 
tries Committee estimates. 


Total automotive levies 
amounted to $1,305,119,519, ac- 
cording to the committee’s calcu- 
lations, which were based on 
actual collections reported by the 
federal government and prelim- 
inary revenue statements made by 
the states. 


By far the largest share of 
these levies were paid in the form 
of gasoline taxes, 62 per cent of 
all motor taxes being paid in this 
way. An additional 25 per cent 
were paid through registration 
fees, 8 per cent in federal excise 
taxes, and 5 per cent in personal 
property and local motor taxes. 


According to the committee’s 
figures, the average tax on each 
vehicle was slightly more than 
$50, a tax of approximately 25 per 
cent on the average car’s valua- 
tion. 





WASHINGTON.—New and uae 
automobile financing showed a 
marked gain during 1935, accord- 
ing to a summary of automobile 
financing compiled by the Census 
Bureau of the Department of 
Commerce. 


The dollar value of new car 
financing in 1935 totaled $722,542,- 
999 for 1,312,351 cars, compared 
with $576,112,369 and 1,045,434, in 
1934. 

Used cars totaled $419,463,885 for 
1,768,125 for 1,326,259 cars the year 
before. 

Sales in the low priced field 
dominated the market, the aver- 
age car cost financed in 1935 be- 
ing $551, the same as in 1934. The 
used car report shows the 1935 
average was $237 per car as com- 
pared with $227 in 1934. 

April, May, July, November and 
December were the peak months 
in 1935. 


The dollar volume of wholesale 
financing for 1935 was $1,402,564,- 
352, a marked gain over the 1934 
figure of $907,314,729. 


Reject $3 License Tags; 
New Measure Prepared 


COLUMBIA, S. C. — Governor 
Johnston’s proposal for a $3 li- 
cense tag for all motor vehicles 
was rejected by the House of 
Representatives on Feb. 12. The 
vote was 65 to 43. 

The lower house then passed a 
ways and means committee bill 
on second reading after amend- 
ing it with a measure drafted 
by Representative Neville Ben- 
nett. The latter would reduce 
automobile license fees from a 
$5 to $14 scale to $1 for class A, 
$2 for B, $3 for C, $4 for D, $5 for 
E, $6 for F, $7 for G. License 
fees for one-ton trucks or trailers 
would be reduced from $8.10 to $4, 
and for one and one-half ton 
trucks or trailers from $15.60 to 
$7.50. Fees for heavier trucks 
would remain unchanged, but 
trucks using solid rubber tires 
would be subject to double the 
present fees. 

The new schedule, if finally ap- 
proved by both branches of the 
legislature, would become effec- 
tive next Nov. 1 for the 1937 li- 
cense year. 


U. S. Cracks Down 
On Racketto 
Evade Gas Tax 


NEW YORK.—Tax authorities 
of Tennessee and of the federal 
government are investigating a 
gasoline tax evasion racket be- 
lieved to be operating in Tennes- 
see, Kentucky, Texas, Louisiana, 
Oklahoma and Arkansas, and 
which already has cost Tennessee 
more than $70,000 in lost revenues 
in Davidson County alone, it is 
reported by the American Petro- 
leum Industries Committee. 


The committee said it has been 
informed by the Tennessee Pe- 
troleum Industries Committee 
that distress warrants have been 
issued against six Nashville, 
Tenn.,. oil firms accused of de- 
frauding the state of tax pay- 
ments by importing gasoline, on 
which there is a seven cents per 
gallon tax, falsely billed as kero- 
sene, which is not taxed. State 
authorities said that 51 railroad 
tank cars of gasoline billed as 
kerosene had been delivered in 
the Nashville district in 1935 
alone, and that distress warrants 
ealling for full payment of tax 
plus 10 per cent penalty had been 
issued against six firms. They 
are: 

Earle Hudson, 20 cars, $18,000, 
including $728 penalty; Red Ace 
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New, Used Car Fi inancing Reports Show Gains 


Dollar Volume in 1935 
Totals $722, o42, 999 


9 cars, $5,563, in- 
cluding $505 penalty; Nashville 
Oil Co., 4 cars, $2,469, including 
$224 penalty; Southern Oil Serv- 
ice, 1 car $613, including $55 pen- 
alty; Hammett Oil Co., 13 cars, 
$12,344, including $1,122 penalty; 
and Dixie Oil Co., 4 cars, $2,451, 
including $224.70 penalty. 

It was reported also that Ten- 
nessee and federal authorities had 
audited the books of the Gris- 
wold Refining Co., Shreveport, La., 
and of the Gilliland Refining Co., 
Gladewater and Overton, Texas, 
in an effort to ascertain the 
source of motor fuel sold in the 
Nashville area at what appeared 
to be below-cost prices. 


Tennessee’s Commissioner of 
Taxation and Finance, Dancey 
Fort, has obtained the aid of 
Attorney General Roy Beeler in 
prosecuting the cases, and has 
announced that if taxes and pen- 
alties are not paid, the operating 
permits of the firms involved will 
be revoked. Opinion was ex- 
pressed that additional distress 
warrants will be issued and that 
the co-operation of authorities 
of the other states will be sought 
in an effort to end a tax evasion 
racket which has been causing 
serious loss of revenue to the 
state. 


Petroleum Co., 


Goodrich Exhibit Traces 


History of Industry 


NEW YORK.—The wide and 
varied range of activity both in 
industry and daily life served by 
rubber manufacturing is shown 
in the exhibit of the B. F. Good- 
rich Co., which is included in the 
New York Museum of Science 
and Industry. 

The displays have just been 
opened to the public, and already 
are being seen by several thou- 
sand daily. 

Much of the Goodrich exhibit 
is given over to an outline of the 
part played by laboratory re- 
search in development of rubber 
goods for many purposes, and 
constantly extending their life 
and field of usefulness. A huge 
map, showing the widely sepa- 
rated parts of the nation and 
world from which come the many 
materials which ultimately find 
their way into the finished rubber 
product is one feature 

On one wall is a photographic 
mural consisting of six 40-inch 
by 60-inch photographic enlarge- 
ments showing the steps in con- 
struction of a pneumatic tire from 
plantations to finished product. 


Figures supplied by R. L. 
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18 States for 
January 
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Total, 26 States 
for January 
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OLD TIMERS are rewarded. One hundred and twenty-five Cadil- 
lac-LaSalle factory employes who passed the 10-year service mark 
during 1935 were presented with engraved watches by General Manager 
Nicholas Dreystadt. He is shown giving a watch to Dale Kendall. 
Looking on is Jacob Pfromm, who started with Cadillac in the one- 
lunger days before Kendall was born. Pfromm is one of 11 veterans 
whose service records exceed 30 years. 


Sales Tax Spreading 
Through Southern States 


BIRMINGHAM, Ala. — (UTPS) 
—The sales tax method of taxa- 
tion is slowly but surely trav- 
eling from one southern state to 
another. The latest is Alabama, 
where Gov. Bibb Graves has 
called a special session of the 
legislature for the purpose of 
raising additional revenues. Sev- 
eral different forms of taxes may 
arise out of the legislative cham- 
bers before the session is over be- 
cause the call issued by Gov. 
Graves merely said he wanted ad- 
ditional funds. 


The sales tax is considered a 
cut-and-dried proposition, how- 
ever. There appears to be only 
a slim chance that automobile 
dealers and other merchants will 
succeed in having it killed. 


The bill specifically names mo- 
tor vehicles as subject to the tax. 
It would be effective until De- 
cember, 1936, when the people of 
the state will vote on whether a 
constitutional amendment will be 
allowed to reduce homestead 
taxes on not over 160 acres and 
not exceeding $2,000 in value. In 
the event the amendment is killed 
the sales tax will cease to op- 
erate, the bill says. 

The Automobile Dealers Assn. 
of Alabama, at a meeting of the 
executive committee here recently, 
went on record as opposing the 


tax. In a letter to Irby Hall, 
director of the state organization 
against the tax, C. E. Anderson, 
executive secretary, said in part: 


“You may definitely state and 
feel assured in your own mind 
that this association, which is 
the association of exclusive auto- 
mobile dealers, and which is the 
only exclusive automobile dealers 
association in the state, will stand 
100 per cent against any impo- 
sition of further taxation.” 

The Mobile Automobile Dealers 
Assn., at Mobile, has also taken 
action in protesting the taxes. 
Speaking before a recent meeting, 
Russell A. Turner said, “Automo- 
bile owners are now paying more 
than 50 per cent of the state’s 
taxes and a good portion of the 
cities’ and we see no reason why 
the owner of an _ automobile 
should be forced to pay another 
cent on his machine.” 

Mississippi has a 2 per cent re- 
tail sales tax and although the 
legislature is now in session ef- 
forts to repeal the tax have met 
with a disappointment. The Mis- 
sissippi tax was originally passed 
as a temporary two-year tax. It 
has been renewed once by the 
legislature. 

Arkansas several months ago 
also levied a 2 per cent fee on all 
dealers. 


| 
| 


125 a hvale 
For 10 Years of 
Cadillac Service 


DETROIT.—Following a _ cus- 


| tom of long standing, 125 men and 
| women who have completed a de- 
| cade of continuous service at the 





Cadillac-LaSalle factory are be- 
ing presented with engraved gold 
watches by General Manager 
Nicholas Dreystadt. 


The current group, including all 
who passed the 10-year service 
mark during 1935, brings to more 
than 2,000 the number of employes 
who have been so honored. An 
additional 176 men and women 
are receiving watch charms or 
rings, emblematic of five-year 
service records. 


Dreystadt pointed out that the 
senior group among Cadillac- 
LaSalle factory veterans includes 
11 men who have served between 
30 and 35 years. 


Uniform Rate Schedule 


Approved in Colorado 


DENVER.—A schedule of uni- 
form rates for Colorado truckers 
which is intended to eliminate 
harmful competition and put the 
industry on a more stable basis 
has been approved by the state 
public utilities commission and 
will be put into effect not later 
than May 1, according to E, E. 
Wheeler, chairman. The new 
schedule, contained in a 68-page 
decision of the commission, is ex- 
pected to place on a profitable 
basis hundreds of carriers that 
are now operating at a loss. Rate 
adjustments will increase the in- 
come of most carriers by ap- 
proximately 5 per cent, it was 
estimated. 

The commission has not at- 
tempted before to set up uniform 
rates for statewide application. 
Few other states have taken such 
action. Approximately 1,500 com- 
mon carriers will be affected. It 
is expected that the railroads will 
announce on adjustment in their 
rates shortly after the schedule 
becomes effective. 


Must Prove Fault 


BOSTON. Acting Governor 
Joseph L. Hurley has signed a bill 
passed by the Massachusetts legisla- 
ture which requires proof of gross 
negligence before guest riders in 
automobiles may recover damages 
for injuries. The state supreme 
court held recently that under a law 
enacted in 1920 motorists are liable 
for injuries to guest riders if they 
merely violate the rules of the road. 
The action of the legislature will 
result in a reduction of the cost 
of guest coverage insurance for a 
car from $9.75 a year to $3.50. 


NEW PASSENGER CAR REGISTRA 


Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 
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Dealers Watch California Motor Vehicle Act 


Decides 


Law is Unconstitutional 


SACRAMENTO. — Interest of 
motor car dealers everywhere in 
California centers around the 
opinion filed in the Federal Court 
at Los Angeles, declaring the pro- 
vision of the California Motor Ve- 
hicle Act which prohibits the issu- 
ance of registration certificates on 
used cars brought in from outside 
states until after a period of 90 
days has elapsed to be unconstitu- 
tional. The provision of act call- 
ing for a $6 registration fee to be 
charged on all used cars coming 
in from outside states, while Cali- 
fornia used cars are registered for 
$3 annually, is also declared to be 
unconstitutional by the three jur- 
ists who put their signature to the 
opinion. 

Imposes Burden 

The opinion, which repudiates 
the constitutionality of the act, 
was signed by Circuit Judge Cur- 
tis D. Wilbur, former Secretary 
of the Navy, and by Federal 
Judges Albert Lee Stephens and 
Leon R. Yankwich. Judge Yank- 
wich wrote the opinion. It was 
filed in two companion cases filed 
by used car dealers against Ray 
Ingels, director of motor vehicles, 
Howard E. Deems, registrar, and 
others. 


The opinion points out that the 
California Motor Vehicle Act per- 
mits immediate registration and 
issuance of certificates on used 
cars originating in California for 
a fee of $3 while the statute 
adopted at the 1935 session of the 
California legislature “imposes an 
undue burden upon the person 
who imports into California sec- 
ond-hand automobiles for the pur- 
pose of resale or use.” The regis- 
tration fee for a “foreign” used 
car is $6. 


It is also pointed out in the 
opinion that by compelling the 
owner of the used car from out- 
side California to keep the mer- 
chandise out of use for 90 days 
brings about a depreciation in its 
value. 

Barrier Only 

According to the opinion, this 
depreciation is not compensated 
by any consideration of public 
policy other than the erection of 
a protective barrier in favor of 
the person who purchases a used 
automobile that has previously 
been registered in California. 


The opinion says: ‘‘Statutes 
which restrict unreasonably the 
right to sell one’s property or to 


carry on a legal business have} suggestion was made by a Hart- | 


olative of the due process and | 
clauses of the} 


equal protection 
14th Amendment.” 


The theft problem is recognized, 
judicial notice being taken of the 
fact that the theft of automobiles 
has presented a very serious prob- 
lem, which has come to the atten- 
tion of Congress through the en- 
actment of the Dyer Act. 


“It is also true, as contended by 
the state,” the opinion sets forth, 
“that vehicles are the subject of 
chattel mortgages, and, in many 
instances, are sold on conditional 
contracts. It follows that in order 
to protect the holders of (what is 
known in the automobile busi- 
ness as) automobile paper on au- 
tomobiles originating outside of 
the state, the State of California 
might, before changing the regis- 
tration of the automobile, reason- 
ably require proof of the fact that 
it is free and clear of all encum- 
brances and that its acquisition 
is not marred by theft. 

No Question Raised 

“Were the act to require a 
thorough investigation of the cor- 
rectness of the foreign registra- 
tion and of the title, no question 
of discrimination could arise. But 
the statute imposes no such obli- 
gation upon any one. There is no 
requirement for the investigation 
of the title. Unless by the law of 
the particular state, the holders 
of the chattel mortgages or of 
conditional sales contracts are re- 
quired to register their encumber- 
ances with the Motor Vehicle De- 
partment, the information received 
from the foreign registrar would 
be silent upon the subject.” 


State Fund Would Pay 
Injury Compensation 


HARTFORD, Conn.—Establish- 
ment of a state fund out of which 
compensation would be paid to 
persons injured in the first acci- 
dent any uninsured driver might 
have after the regulation is put 
into effect has been suggested to 
the temporary state commission 
on financial responsibility. 


The license and registration of 
the operator would be suspended 
after the accident until he has 
reimbursed the fund for 
amount of damages awarded. The 
sum of 50 cents would be added 
to both license and registration 
fees to create the state fund. The 


been declared repeatedly to be vi-| ford insurance man. 


TIONS 26 STATES FOR JAN., 1936-1935 


Complete cumulative figures will appear each week until all 48 states or comple ted United States totals for the month hay 


Delaware, Idaho, Kansas, Maryland, 


Minnesota, Missouri, Montana, North Carolina, 


Wisconsin and Dis 


the | 





per cent last year in farmers’ 
cash receipts from the sale of 
principal farm products and from 
rental and benefit payments is 
reported by the U. S. Bureau of 
Agricultural Economics. Largest 
gains were in the eastern Corn 
Belt states, in Kentucky, Okla- 
homa, and in the Mountain States, 
the report points out. 

Total receipts from sales of 
principal farm products and from 
rental and benefit payments were 
$6,832,932,000 in 1935, compared 
with $6,102,901,000 in 1934, with 
$4,871,608,000 in 1933, and $4,235,- 
362,000 in 1932. 

Smallest improvement in _ in- 
come was in the South Atlantic 
region. The only States showing 
reduced income in 1935 were 
Maine, Nebraska, North Carolina, 
South Carolina, Florida, Alabama, 
and New Mexico. 

Increased farm income last 
year was due primarily to a 20 
per cent rise in the general level 





e been printed 
North Dakota Vennsylvania, South Carolina, 


trict of Columbia 


Utah, 


. 
ECONOMY FEATURES of the Supercharged Graham are discussed 
by F. F. Kishline, left, chief engineer of Graham, and David E. 
Anderson, chief engineer of Bohn Aluminum & Brass Corp. 


Farmers’ Cash Receipts 


Gained 12 Per Cent in 1935 


WASHINGTON.—A gain of 12, of farm prices; says the report. | 


Marked increases in cash receipts | 


in Indiana and neighboring States 
and 
states and Oklahoma 
principally from _ increased 
creased income from livestock. 
In Kentucky 
larger rentals and benefit pay- 
ments, together with increased in- 
come from livestock, were mainly 
responsible for the larger income. 
On the other hand, most of the 
declines in income were due 
reduced incomes from crops. 
In Main, smaller income from 
potatoes, due to lower price dur- 
ing most of the year, was the 
chief factor in decline in receipts. 
In Nebraska the principal reduc- 
tion was in income from corn, 
and in North Carolina, South 
Carolina, and Alabama, the lower 
price of cotton for the 1935 crop 
was reflected in moderate losses. 
The slight decline in income in 
Florida was due primarily to re- 
duced ine ‘ome from citrus fruits. 


resulted 


shown include Arkansas 
West Virginia, 


States 
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baste c Building 
A Light Diesel 


LOS ANGELES. — The Covic 
Diesel Engine Co. has acquired 
American rights for manufactur- 
ing and distributing the English 
Victor horizontally opposed diesel 
engine. 

The company is now building 
the first of its light diesel en- 
gined chassis for American 
demonstration. They will be an- 
nounced to the trade soon. The 
chassis are similar to the half 
and one-ton chassis now being 
made by the English, French and 
Swiss Victor companies although 
somewhat heavier and adapted 
to American road conditions. 

The chassis are being designed 
and built by the Moreland Motor 
Truck Co. at Burbank, Calif. Ar- 
rangements for eastern distribu- 
tion are being completed and will 
be announced shortly, together 
with specifications and prices. 


A. T. Brothers Elected 


BRIDGEPORT, Conn.—Albert T. 
Brothers, president and_ general 
manager of Automotive Twins, Inc., 
Ford and Lincoln dealership, has 
been elected president of the Bridge- 
port Automotive Assn. Mauritz 
Mathisen, Mathisen Motor Sales, 
Inc., Packard, is vice-president; A 
W. Steel, Housatonic Motors, Inc., 
Cadillac, La Salle and Oldsmobile, 
treasurer, and Henry L. Bishop, ex- 
ecutive secretary and manager. 
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LORRAINE 
salesroom 
floor display 
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NASH GROUP 

Accessory sales and profits are greatly in- 
creased by the use of the new attractive Lor- 
raine Display Stand. Simulating the front 
left door and corner post of a modern car, 
this stand places Lorraine on the salesroom 
floor and is sure to get the attention of every 
new cat buyer, and acts as a reminder to the 
car salesmen. 

The Lorraine Display Stand is absolutely 
free to dealers, and is supplied with the pur- 
chase of one Model 20 Light, listing at 
$14.50, less the regular discount. The finish 
is an opalescent high gloss lacquer, and the 
body and legs are well constructed of sturdy 
material. A shelf is provided for literature. 

The wide-spread publicity now being given 
to safe driving, provides an opportunity for 
big profits on Lorraine Lights. Wide-awake 
dealers are turning this to their advantage. 
In addition to 18 popular Lorraine Models, 
Appleton offers Fog Lights, Road Lights, 
Warning Beacons for the rear of motor 
vehicles, Police and Fire Lights, and Clear- 
ance Lights. 

Ask your jobber for the L-3091 Lorraine 
Display Stand, or write for name and ad- 
dress of nearest Lorraine distributor. 


APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION) 
1753 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 
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TVA Decision 
Fails to Halt 
Upward Trend 


By C. J. ALEXANDER 


NEW YORK.—Shares of the 
automotive companies staged an- 
other impressive demonstration 
this week on the up side. They 
provided market leadership on 
several occasions, with eight of 
the 15 most active stocks on the 
big board Wednesday having 
been motors. Among the most 
active issues for the week were 
Chrysler, General Motors, Pack- 
ard, Nash, Studebaker and Reo. 
The automotives were but little 
affected by the temporary decline 
in the market following the TVA 
decision. The tire company shares 
had rough going during most of 
the week because of the labor 
difficulties in Akron but selling 
appeared to have spent itself. 


Weeks Average 


The Automotive Daily News 
stock prices averages for Feb. 
19 compared as follows with the 
week preceding and the like date 
a year ago: 

Last This 

Week Week Change 
43.87 +1.31 
45.88 
42.28 
26.69 25.00 __ 


Year 
Ago 
Motors 
Car-truck co's. 44.29 
Parts-accessories 40.25 
4 Tire-rubbers ... 


Averages for all groups except 
tire companies reached new high 
levels for both this year and last. 
Gains were general in the car and 
truck classification, with Chrysler, 
General Motors, Packard, Nash 
and Studebaker leading the pro- 
cession. Bendix, Borg-Warner and 
Briggs contributed outstanding 
performances in the parts and 
accessory group. The labor diffi- 
culties in the rubber industry 
brought tire stock prices back to 
their level of two weeks ago. 


Among the individual automo- 
tive stocks that reached new highs 
for 1935-36 this week were Ameri- 
can Chain, Bendix, Borg-Warner, 
Briggs, Chrysler, Electric Auto- 
Lite, Goodrich, Goodyear, common 
and preferred; Houdaille-Hershey 
A, Lee Rubber & Tire, Libbey- 
Owens-Ford, Mack, Midland Steel, 
Motor Wheel, Packard, Raybestos- 
Manhattan, Reo, Reynolds Spring, 
Stewart-Warner, Studebaker, 
Timken-Detroit, U. S. Rubber, 
common and preferred: 
Motor and Yellow Truck, pre- 
ferred. 


Stewart-Warner Up 


Stewart-Warner went forward | 


on reports that January earnings 
were better than a year ago and 
that the first quarter net will top 
the like period of 1935, when 40 
cents a share was earned. 


Directors of Square D Co. made 
application to list stock of the 
company on the New York Stock 
Exchange. It also is proposed to 
split the Class B common stock 
on a basis of three new shares 
for one old. Electric Auto-Lite 
has gone into the courts in an 
effort to prevent the SEC from 
forcing it to disclose certain in- 
formation, which, it was claimed, 
would cause irreparable damage. 
Auto-Lite alleged that the Com- 
mission was without authority to 
force the disclosure. 


Columbus Auto Parts declared 
a dividend of 25 cents a share on 
its $2 cumulative convertible pre- 
ferred stock on account of accu- 
mulations, payable Mar. 2 to 
stockholders of record Feb. 20. 


Popular With Trusts 
Dividend Shares, Inc., invest- 


' ment trust, held 4,000 shares of 


Borg-Warner and 8,000 shares of 
Chrysler at the end of 1935. In- 
vestment Co. of America held the 
following automotive shares at the 
end of last year: Ainsworth, 2,000; 
Briggs, 4,900; Chrysler, 3,000; 
Cleveland Graphite & Bronze, 
3,300; Electric Auto-Lite, 1,500; 
General Motors, 3,100; Houdaille- 
Hershey B, 2,000; Libbey-Owens- 
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Motor Shares Tien Leaders in Heavy Buying 


Ford, 2,500; Motor Wheel, 
Waukesha Motor, 1,600. 


Electric Auto-Lite declared a 
dividend of 30 cents a share on 
its common and the quarterly of 
$1.75 on the preferred, both pay- 
able Apr. 1 to stock of record 
Mar. 16. 


Raybestos-Manhattan increased 
the dividend on its common stock 
to 37% cents for the quarter, as 
against 25 cents previously. The 
increased dividend will be paid 
Mar. 14 to stock of record Feb. 28. 


United-Carr Fastener declared 
a quarterly of 30 cents on its 
common and the regular 25 cents 
on its ‘$1 convertible preferred, 
both payable Mar. 16 to stock of 
record Mar. 5. 


2,000; 


Gemmer Mfg. 1935 Net 
$1.19 a Class B Share 


DETROIT.—Report of Gemmer 
Mfg. Co. and wholly owned sub- 
sidiary, for year ended Dec. 31, 
1935, certified by independent 
auditors, shows net profit of $220,- 
214 after depreciation, federal 
taxes, etc., equivalent after an- 
nual dividend requirements on $3 
Class A stock on which there is 
an accumulation of unpaid divi- 
dends, to $1.19 a share on 99,970 
shares of Class B stock outstand- 
ing. 

For year 1934, company 
ported net loss of $13,047. 


re- 


Mullins Pro fit 


NEW YORK.—Mullins Manufac- 
turing Corp. has issued its report 
for year ended Dec. 31, 1935, certi- 
fied by independent auditors, show- 
ing net profit of $423,781 after de- 
preciation, federal taxes and other 
charges, the same as reported in 
preliminary statement. This is 
equivalent after allowing for annual 
dividend requirements on 28,775 
shares of new $7 preferred stock, 
which will be outstanding when all 
the old preferred shares have been 
exchanged for the new stock, to $1.41 
a share on combined 39,527 shares 
of Class A common and 118,023 
shares of Class B common. 


This compares with net profit in 
1934, of $186,504 equal to $6.48 
a share on 28,775 shares of old $7 
preferred stock in 1934. 














NEW YORK.—3:34 p.m.—Automotive Shares today were one 
of the steady spots in otherwise uneven trading. 
Motors, Chrysler and Yellow Truck were up slightly. Gains 
and losses for the day were fractional. 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


General 








Exports Reach Six-year 


Peak During December 


WASHINGTON. — Automotive 
exports during December, 1935, 
were the best in any comparable 
month since 1929, according to 
the Department of Commerce. 
Valued at $20,455,294, these ex- 
ports represented an increase of 
$7,573,806 or 58.7 per cent over 
the exports for December, 1935. 

The demand for cars and trucks 
combined amounted to $13,994,756, 
a decrease of $1,017,381, or 6.7 per 
cent, from November. However, 
the figure for the month under 
review showed a gain of $6,432,546, 
or 85 per cent over December, 
1934, when passenger cars and 
trucks had a valuation of $7,562,- 
210. Passenger cars accounted for 
17,652 units and $9.339,628 of the 
current months’ total, with trucks 
representing 10,259 units and $4,- 
655,128 in value. The comparable 
figures for November were 22,380 
cars worth $11,138,919 and 8,016 
trucks valued at $3,873,218. 

The reduction in passenger car 
exports as compared with No- 
vember was attributed to the 
lessened demand for units in the 
price class “not over $850,” which 
declined from 21,476, worth $10,- 
024,520 to 16,545 and $8,110,802. 

The truck group of “one ton 
and not over 1%-tons” accounted 
for 8,312 units, valued at $3,498,- 





°35 


436, as against 5,267 and $2,416,684 
in November, and was responsible 
for unit exports in the commercial 
vehicle classification exceeding 
those of any month since April, 
1934. 


The unit export value during 
the month was $529 for passenger 
cars and $453 for trucks, as com- 
pared with $497 and $483, respec- 
tively, in November. A certain 
number of the cars and trucks 
shown as shipped to Belgium are 
intended for re-export. 

With but few exceptions the 
exports of the miscellaneous auto- 
motive group were generally down 
from the November figures, the 
total of $6,460,538 declining by 11 
per cent, although showing an in- 
crease of 21 per cent over the fig- 
ure for December, 1934, which 
amounted to $5,319,278. 


Fedders Ropers 


NEW YORK.—Reports of Fed- 
ders Manufacturing Co., Inc., (air- 
conditioning equipment, automobile 
radiators, etc.), for year ended Dec. 
31, 1935, certified by independent 
auditors shows net profit of $234,- 
413 after depreciation, amortization 
federal taxes and other deductions, 
equivalent to $2.35 a share on 99,- 
850 no-par shares of capital stock 
outstanding at end of year. 


AUTOMOTIVE STOCK QUOTATIONS 
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American Chain 
Auburn Auto 

Bendix Aviation 
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Borg-Warner 
Briggs Mfg. 


Budd Mfg. Co., E. G.... 


EB eh ccesannd veee 
Clark Equipment 
Cleveland Gr. Br. 

Collins & Aikman 
Commercial Credit 
Commercial Investment T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 

Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R. 
Gabriel Co. A 
General Electric 
General Motors 
Glidden 
Goodrich, B. F. 
Goodyear T. & R. 
Graham-Paige 

Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B. 
Lee Rubber & Tire 
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Ludlum Steel 
Mack Trucks (1) 
Marlin Rockwell 
Midland Steel 
Motor Products 
Motor Wheel 
Murray Corp. 
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Pacific Mills 

Packard ; 
Raybestos Manhattan .......... ; 
Se Ce. cccasnecesenvendeone : 
Republic Steel Corp. 

Socony Vacuum 
Sparks-Withington 

Spicer Mfg. 

Stewart- Warner 

Studebaker 

Thermoid Co. ‘ 
Thompson Products ..........- ; 
Timken-Detroit Axle ; 
Timken Roller Bearing ........ . 
U. S$. 


Industrial Alcohol 


U. S. Rubber 

Westinghouse E. & M. 

White Motors 

Yellow Truck 

Young Spring & Wire ........ . 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Borg-Warner. 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 


DETROIT 


Bower Roller Bearing 

Ex-Cell-O Aircraft & Tool 
Federal Mogul 

Hall Lamp Co. 7 
Hoover Steel Ball ............- ; 
Motor Wheel 

Murray Corp. 


Timken-Detroit 








City Will Seize 
Franklin Plant 
If Not Re-opened 


SYRACUSE, N. Y. — Although 
still expressing himself as hope- 
ful that arrangements would be 
made for re-opening the Frank- 
lin automobile plant, Mayor Rol- 
land B. Marvin this week estab- 
lished a deadline in the situation, 
so far as the city administration 
was concerned. 

“Word will be received as to the 
outcome of the Franklin matter 
on or before Monday, Feb. 24. In 
the event the plant does not re- 
open, the city will proceed to fore- 
close for taxes, take title and then 
try to lease the plant,” he said. 

The fate of Franklin now ap- 
parently hinges on the question 
of whether A. J. Brandt, Inc., and 
associates, of Detroit, will exer- 
cise their option for the purchase 
of the factory from Franklin Mo- 
tors, Inc., which bought the prop- 
erty in bankruptcy proceedings 
more than a year ago. 


Budd Int. Sells 
Pressed Steel Co. 


PHILADELPHIA.— The Budd 
International Corp., a subsidiary 
of the Edward G. Budd Mfg. Co. 
has disposed of its controlling in- 
terest in the Pressed Steel Co. of 
Great Britain, Ltd. 

Its holdings of ordinary shares 
in Pressed Steel Co. were sold to 
the British Pacific Trust, Ltd., for 
approximately $5,500,000. Its hold- 
ings of preference shares were 
sold to J. Henry Schroeder & Co., 
international bankers, for ap- 
proximately $500,000. 

Proceeds of the sale will be 
used to pay the accumulated div- 
idends of the Budd International 
Corp. and to retire all the out- 
standing preferred shares of the 
tudd International Corp., a part 
of which are held by the Edward 
G. Budd Mfg. Co. The balance, 
after payment of taxes, will go 
into the treasury of the Budd 
International Corp., in which the 
Edward G. Budd Mfg. Co. holds 
84 per cent of the common stock. 

The Budd International Corp. 
will continue its foreign activities, 
in which are included a predom- 
inant interest in the Ambi-Budd 
Presswerk G.m.b.H., of Germany. 
Budd International has an inter- 
est in Societe Francaise Budd, of 
France, and license royalty agree- 
ments with concerns in Italy, Ger- 
many and France. 


Earnings Up 

YOUNGSTOWN, O.—Showing the 
best annual result since 1930, 
Youngstown Sheet and Tube Co. 
reported a net profit of $1,597,520.78 
for 1935, after all charges, compared 
with a loss of $2,665,118.90 for 1934. 

Not taking into consideration year 
end adjustments, the preliminary an- 
nual earnings statement indicates 
fourth quarter profits at $1,493,733.- 
78, a marked increase over the third 
quarter, which showed profits at 
$547,799. 

In the second 1935 quarter, the 
profit was $124,758.32 while in the 
first quarter a loss of $595,769.91 
was incurred. 


New Foreign Division 


CHICAGO.—Further expansion of 
export business by Borg-Warner 
Corp. is planned through the med- 
ium of a new subsidiary specializing 
in foreign business. With head- 
quarters in Chicago, the unit will 
use the charter of the Borg-Warner 
International Corp., which holds a 
Delaware charter issued in 1934. R. 
W. Gifford is president and Matthew 
Keck secretary of the new subsidiary 
now in the process of completion as 
to organization. 


Mack Gets Trolley Order 

NEW YORK.—tThe Portland Trac- 
tion Co. of Portland, Ore., has just 
placed an order approximating $2,- 
000,000.00 with Mack Trucks, Ince. 
for 120 trolley buses and 28 tran- 
sit type buses. 
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The News of Automotive Advertising 
By GERRY SCHURMAN 


Farmers on Wheels 


This week the Midwest Farm Paper Unit salutes the 
automotive industry with a special “Farm Auto Show” 
section in each of the unit’s five papers. 

Farmers owe a lot to the automobile industry—for new 


comforts, new conveniences and new markets. 
same time, the industry owes much to the farmer. 
year, more than ever, automobile companies realize the | 


At the 
This 


tremendous volume of sales that can be counted upon fro 


the agricultural sections of the® 


country. 

So the Midwest Farm Papers 
and the automobile industry got 
together. Co-operation produced a 
special automobile section, bound 
within a separate inside cover of 
the five farm papers with a cir- 
culation of close to 1,500,000. 

Differing from the metropolitan 
automobile section, the Farm 
Auto Show presents the automo- 
bile in terms of the farmer. The 
“farm grown” parts of the car 
form the basis of one article. An- 
other tells the dependence of the 
farmer upon the truck. All the 
stories show the modern automo- 
bile in its relation to the farmer. 

Photographs, almost without ex- 
ception, are linked to the farm. 

The Midwest Farm Papers ask 
the farmer, for his own benefit, 
to visit his local showrooms and 
see for himself what the automo- 
bile makers have done to make 
his work lighter and his pleasure 
greater. 

The five farm papers with the 
distinct automotive flavor this 
week are the Wisconsin Agricul- 
turist and Farmer, Wallace’s 
Farmer and Iowa Homestead, Ne- 
braska Farmer, Prairie Farmer 
and The Farmer. 


United We Stand 


There isn’t any winter 
more, says United States Steel in 
a recent advertisement 
Magazine. 

Pointing out that the automo- 
bile has leveled out the seasons 
and robbed winter of its threat 
and power, US explains that cars 
“are built, like a ship, for hard 
use and all weathers. They are 
air-conditioned with perfected 
heating and ventilating systems. 
The new alloy steel springs make 
even rough roads easy riding and 
safe. 

“Best of all, they have a great 
added factor of safety in the new 
all-steel bodies, which automotive 
engineers worked with steel en- 
gineers to develop. 

“Why not buy your new car 
now and enjoy the season that 
used to be known as winter?” 

Year ‘round automobile sales 


mean year ’round employment in | 


many lines of industry, and more 
car sales mean more sales for 
suppliers. US Steel is apparently 
well aware of the fact, as 
recent copy shows. 
Advertising such as this, we 
think, will grow in popularity as 
more industries realize that to 
pull together is to pull harder. 


A Triple for Dual 
General Tire & Rubber Co. will 
use magazines, direct mail and 
window displays in its new cam- 
paign for the Dual 10 tire. 
Magazines on the list include 
the Post, American, Cosmopolitan, 


Fortune, Life, National Geogra- | 


phic, Redbook and Time. Truck 
advertising is scheduled for 
Forbes, Time and 13 trade pub- 
lications. Airplane tires will be 
advertised in aeronautical publi- 
cations. An action window display 
will show the Dual 10 before and 
after stopping. 

D’Arcy Advertising Co., Cleve- 
land, is the agency. 


Like Father, Like Son 

J. Ray Scolaro jr. has been 
named manager of the new De- 
troit offices of Chicago Daily 
News, effective Mar. 25. He is the 
son of Joseph R. Scolaro, of Guy 
S. Osborn, Scolaro & Meeker. Sco- 
laro Br. has been with the De- 

i 





any | vice-president of his own agency, 


in Time Mitchell - Faust - Dickson & Wie- 


its | 








troit News and was formerly with 
the Detroit Free Press. It is ex- 
pected that the office will be in 
the General Motors Bldg. 


On His Own 


Farron Stevens, advertising 
manager of Gar Wood Indus- 
tries for seven years, has organ- 
ized his own agency in Detroit. 
George W. Cox is in charge of 


copy and J. S. Lueck, production. | 


The agency has the accounts for 
all 
the motor boat line. 

Offices are 
Loveley Bldg. 


Elected V-P 


Merton V. Wieland was elected | 
vice-president of J. Walter) 


Thompson this week. 
Wieland is 
service executive 
for the Nash 
account with 
headquarters at 
the J. Walter 
Thompson Chi> 
cago offices. He 
was formerly 
national adver- 
tising manager 


|of the Chicago 
| Herald and Ex- 


aminer andlater ™- V- Wieland 


land. 


| In This Corner’ 


(Continued from Page 6) 


quired to subscribe to stock in the 
Used Car Corp. 

The UCC would buy all of the old 
junk cars ard burn them, so that 
parte could not be sold. Any dealer 
will tell you today that he would 


rather deduct $25 or more from a| 
new car sale than to take in a used | 


car on it, so I think this plan will 
readily be accepted by dealers. The 
factcries will accept it because it 
means profit and prosperity for 
them, and it is a business which 
needs only to be started.—H. W. 
Driscoll, Clifton Forge, Va. 
Epitor’s Note: This type of plan, 
using a central appraisal bureau, 
has been in use in Germany under 
the Hitler government for some time. 
(See ADN, Nov. 16, 1935.) 
Although it apparently has worked 


out there, it is doubtful whether or | 
| not such a plan would be able to} 


surmount legal difficulties in this 


country. 


Another Used Car Plan 


Your editorial in the Feb. 1 issue 
of ADN expresses very ably the in- 
nermost convictions of most of those 
engaged in the retail end of the 
automotive industry as to factories’ 
attitude toward the used car pro- 
posal submitted by NADA. 

If the manufacturers really wished 
to put an end to the used car evil, 
and were willing to go to the 
lengths suggested in the proposal, 


there is at their disposal a means | 


much more effective, and seemingly 
without legal restrictions. 

A parallel dealer organization 
could be enfranchised for the pur- 
pose of buying and selling used cars, 
and under contract not to engage in 
the new car business. Then new 
car dealers’ contracts would contain 
clauses forbidding them to engage 
in the used car business. Private 
capital, or capital furnished by 
manufacturers to used car dealers 
would demand profits, hence busi- 
nesslike management. Vast wells 
of new capital, now seeking profit- 
able employment, could be tapped 
and dealer franchises would again 
have a bank value. 

The manufacturer, providing he 
builds a popular car, who could take 
the bull by the horns and instigate 





Gar Wood products except} 


in the Stormfeltz- | 





such a program could take his pick 
of the present dealer outlets. He 
could command the best trained 
talent available for his used car 
stores. His parts and accessory sales 
would increase through the dual 
franchises. And his new car volume 
would not suffer greatly, since he 
could immediately present the line 
to the public at lower prices through 
lowered discounts to new car dealers, 
who could still make a 
net profit. 

Then the industry 
down to a dignified merchandising 
program, instead of the debacle 
now is. If no manufacturer could 
be found who would 
self to the cause, perhaps dealer 
organizations could attempt such a 
solution themselves through 
tracts among dealers, and establish- 
ment of jointly owned used car 
stores. 

Certain it that the 
the appraiser, who now 
ears for what he has 
get them, instead of what they are 
worth, must be relieved of the 
shadow of “new car gross profit” 
before there can ever be any “used 
car gross profit.”—-Raymond Julian, 
Used Car Manager, Barkman Chev- 
rolet Sales Co., Danville, Illinois. 


could settle 


of 
in 


is eyes 
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Petroleum Men 
Adapt Code for 
Fair Marketing 


CHICAGO.—A voluntary code | 


of fair marketing practices in the 


| sale of petroleum products in 12 


middle western states was 
adopted hereby an almost unani- 
mous vote of representatives of 
all branches of the trade. 
After submission to the trade, 


| the code will be sent to the Fed- 


eral Trade Commission for ap- 
proval. 

Other marketing areas are ex- 
rected to follow suit with codes 
if this one meets with approval 
by the Federal Trade Commission 
and proves practical. 


| The code will be in the hands | 
| of state and metropolitan com- 


mittees and one regional commit- 


tee. 


Major provisions of the code 


| follow: 





| 21-24—Detroit. 
| 26-May 3—Poznan, 
| 27-30—Washington. U. §& 





] Each vendor shall determine 
for himself at what prices he 
sells his products and shall post 
these prices. Postings must con- 
tain all discounts and credit 
terms. No rebates are allowed. 


Wholesale vendors may, in 
is in effect, 
dealer, requiring him to resell his 


not less than a minimum price. 


Selling below cost with 
tent to injure a competitor is 
forbidden. 


Lotteries, prizes, 


leum products. Premiums 


also forbidden. 


Suppliers may not furnish 


equipment to service stations | 


except under designated excep- 
tions to the general rule. 


Suppliers are prohibited from 
knowingly attempting to in- 
duce retailers from breaking valid 
contracts or leases with other 


| suppliers. 


Coming Events 


FEBRUARY 
i—Berlin, Germany. Auto Show 
i—Helsingfors, Fintand. Auto 
i—Salt Lake City. Auto Show. 
MARCH 
4—Pittsburgh. American Society for Test 
ing Materials Regional Meeting 
2-6—Pittsburgh, Pa. American Society for 
Testing Materials meeting 
8-15—Vienna, Austria, Auto Show. 
10-19—Utrecht, Holland. Auto Show. 
Mar.-Apr.—Budapest, Hungary. Auto Show. 
20-29—Geneva, Switzerland. Auto Show. 
APRIL 
4-18—Chicago. Illinois Automotive Parts Assn 
Maintenance Show. Navy Pier 
16—Lisbon, Portugal. Auto Show. 
15-16—Milwaukee. SAE Tractor and Industrial 
Power Meeting 
SAE 


15-Mar. 
25-Mar. 
26-Mar. 


Production Meeting 
Poland. Auto Show 
Chamber of 
meree Annual Meeting 
MAY 
May —Paris, France. Foire de Paris 
May —Os!o, Norway, Auto Show. 
2-ti—Zagreb, Yugoslavia. Auto Show. 
10-20—Madrid, Spain. Auto Show. 
13-15—Tulsa, Okla. American Petroleum Insti 
tute Mid-Year Meeting. 
30-jJune 14—Katowicz, Poland. Auto Show. 
31-June 6—White Sulphur Springs, W. Va. 
SAE Summer Meeting 
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martyr him- | 


con- | 
| years when new models were an- | 
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other games are forbidden in| 
connection with the sale of petro- | 
| 
are | 
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who have ordered will be willing | 
to wait.because this sorta weather 
cannot last much longer. And/| 
they declare that come spring, | 
when the log jam breaks, there | 
will be an avalanche of orders | 
that will more than make up for | 
this February suspension. In | 
other words, it is predicted that | 
spring business will be even| 
better than it was in former | 


nounced in January instead of the | 
late fall. 
cd * te 

MEMORIES of the wintry days 
when I used to hand-crank the | 
ice-cold motor of a 1907 Ford, | 
giving it artificial stimulation by 
spinning with the right arm and 
with the left holding a handker- | 
chief over the intake of the cr-| 
buretor, said hankie being satur- 


| ated with gasoline, come back to} 
| me these days when I see how 


easily the modern engine starts 


| in this sub-zero weather. No more 





huffing and puffing—just a but- 
ton-push and she swings in on 


all cylinders, purring like a con- | 


tented cat. 


And it also comes to me how 
much credit is due Ben Anibal, 
vice-president and chief engineer 
of Pontiac for the present day 
ease of starting. It seems to me 
that Ben had been hiding his 
light under the proverbial bushel, 
for it was no until the other day, 
when I dog-sledded out to Pon- 
tiac, that I learned that it was 
this same Anibal who so success- 
fully pioneered the use of lighter 
oils, like 10-W and 20-W, that 
now it is universally used 
throughout the country. 


* * * 


MORE THAN TWO years ago} 


Anibal was sold on this idea, but 
he met with the opposition of the 
oil companies themselves, which 
stood out for heavier oils. 
Anibal adopted it for the first 


Pontiac eight and the ease of | 


winter starting of that particu- 
lar model won for him many con- 
verts, until now it is admitted 
that easy starting in cold weather 
isn’t due so much to engine de- 


: | sign as to the general use of light 
states where a fair trade law | 


contract with each | 


oil, in the past two years. Too, he | 


says, that in not sparing in the 


| use of oil you get greater gasoline 
or the manufacturer’s products at | 


in- | 





economy as well as saving in wear | 
and tear on the parts of the mo-| 
tor itself. 

* * * 


ANIBAL REALLY is a man 
with a past. He's been the only | 
chief engineer Pontiac has had 
in its 10 years’ life. He’s always 
advocated the low-speed rugged 
type of engine that, he believes, 


| promotes dependability and longer 


life, and this he has carried into 
Pontiac practice. He also has 
sponsored plated cast iron pistons 
which he developed and patented. 


But what I started out to tell 
you when I referred to him as a| 
man with a past is that few rea- | 
lize that Anibal has been identi- 
fied with the industry ever since 
he joined Oldsmobile in 1909, 
just after coming out of Michigan 
Agricultural College. Two years 
with Olds and’ he went over to 


'G. M. Unit to Inerease 


Show | 


Employment in Syracuse 


SYRACUSE, N. Y.—The re-em- | 
ployment outlook in Syracuse is | 
more favorable than at any time 
in a number of years, according | 
to Mayor Rolland B. Marvin. He 


| became 


But | 





| 7:30 P.M. 





| estimated that 3,575 men will be 
| re-employed this year on construc- | 


tion projects, 


including elimina- | 
tion of grade crossings, new build- | 


|ings and street improvement work. | 


Reopening its Brown - Lipe- 
Chapin plant in Syracuse for the | 
manufacture of automobile parts, 
General Motors will give employ- 
ment to a minimum of 600 per- 


| 
|} sons during the spring and sum- | 


mer, it was stated. 


Mayor Marvin said that there 
was a fair prospect of the Frank- 
lin automobile plant being re- 
opened. 


Cadillac, which was the turn- 
ing point in his engineering life, 
for he had as his teacher that 
grand old man, H. M. Leland, who 
was such a staunch believer in 
quality that young Anibal made 
it his watchword from then on. 
The Leland teachings he never 
forgot and perhaps they are re- 
flected in his work ever since. As 
then, it is now-—quality first, he 
says. 
* t * 


IT WAS AT CADILLAC that 


| Anibal worked on the application 


of the first electric self-starter. 
And it was there that he met up 
with R. H. Collins, who, when he 
president of Cadillac, 
made Anibal his chief engineer. 
When Collins went to Peerless 
Anibal, 2s a matter of course fol- 
lowed him, but when the bankers 
bore down on Collins the latter 
quit and Anibal went to Stude- 
baker for a year, following which 
he returned to General Motors 
until Pontiac called him in to 
build the first Pontiac in 1925. 

That, gentlemen, is in brief the 
saga of Ben Anibal. 


AUTOMOTIVE 
“~ ON THE AIR 


MONDAY, FEBRUARY 24 
6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. 
7:45 P.M.—PHILCO (Columbia), Boake Carter. 
8:00 P.M.—STANDARD OIL OF N. J. (Colum- 
bia), Esso Marketers present Lombardo Road. 
8:30 P.M.—FIRESTONE (NBC, Red), The 
Voice of Firestone; Nelson Eddy, baritone; 
Margaret Speaks, oprano, with mixed 
chorus, and William Daly’s symphonic string 
orchestra 
9:00 P.M. 
minstrel show, 
band direction, 


TUESDAY, FEBRUARY 25 
SUN OIL (NBC, Blue), 


SINCLAIR (NBC, Blue), Sinclair 
with Gus Van, interlocutor; 
Harry Kogan. 


6:45 P.M. Lowell 


Thomas 


45 P.M. Boake Carter. 
Packard 


with 


7:4 PHILCO (Columbia), 
8:30 P.M.—VACKARD (Columbia), 
presents Lawrence Tibbett, baritone, 
Don Voorhees and his orchestra 
9:30 P.M.--FORD (Columbia), Fred Waring’s 
Pennsylvanians 
TEXAS (NBC, Red), The Texaco Fire Chief 
Donald Novis, Gloria Grafton, 
Eddy Duchin and his orchestra 
12:00 MIDNIGHT FORD (Columbia), 
Waring’s Pennsylvanians 
WEDNESDAY, FEBRUARY 26 
6:45 P.M.-SUN OIL (NBC, Blue), 
Thomas 
7:45 P.M. 
THURSDAY, 
6:45 P.M.—SUN OIL 
Thomas. 
7:45 P.M. 
8:00 P.M. 
(NBC, 
chestra, 


9:30 P.M. 


program; 


Fred 


Lowell 


PHILCO (Columbia), Boake Carter 
FEBRUARY 27 

(NBC, Blue), Lowell 
Boake Carter. 
GLASS 
Or- 


PHILCO (Columbia), 

PITTSBURGH PLATE 

Riue), Pittsburgh Symphony 

direction Antonio Modarelli 
PLYMOUTH (Columbia), Ed 
Wynn, “Gulliver, the Traveler,’ with Len- 
nie Hayton’s orchestra 

10:00 P.M. STEWART-WARNER (Columbia), 
Alemite Half-Hour, with Heidt’s Brigs 
diers 

FRIDAY, FEBRUARY 28 


SUN OIL (NBC, Blue), Lowell 


645 P.M. 

Thomas. 
7:45 P.M. 
8:00 P.M. 


Boake Carter. 
(NBC, Red), 
Dragonette, 
quartet; 
piano 


PHILCO (Columbia), 

CITIES SERVICE 
Cities Service Concert; Jessica 
soprano, and the Service 
Frank Banta and Milton Rettenberg, 
duo: Rosario Bourdon’s orchestra 
SOCONY VACUUM (Columbia), Flying Red 
Horse Tavern 

9:30 P.M.—FORD (NBC, Blue), Fred Waring 
and his Pennsylvanians; Tom Waring, bari- 
tone: Rosemary and Priscilla Lane, singing 
sisters 

10:09 P.M.--STUDEBAKER (Columbia), Rich 
ard Himber and Studebaker Champions 


SATURDAY, FEBRUARY 29 
7:00 P.M.--ATLANTIC REFINING (Colum 
bia), The Atlantic Family on Tour, with 
Frank Parker, tenor; Bob Hope and guests 
CARBORUNDUM (Columbia), The 
Carborundum Band 
9:00 P.M.—CHEVRO!ET 
let presents Rubinoff 
Jan Peerce, 


Citles 


Chevro- 
Vir- 
ira- 


(NBC, Red). 
and his violin; 
ginia Rea, soprano; tenor; ¢ 

ham McNamee : . 
9:30 P.M.—SHELL EASTERN PETROLEUM 

(NBC, Red), The Shell Chateau; Al Jolson, 
artists; Victor 


master of ceremonies; guest 


Young's orchestra 
SUNDAY, MARCH | 

2:00 P.M.—RADIO CORP OF AMERICA 
(NBC, Blue), The Magic Key of RCA; 
symphony crchestra, direction Frank Black; 
John B. Kennedy, and Milton 
J Cross, master guest 
artists. - 

2:30 P.M. LINCOLN-ZEPHYR (Columbia), 
Jose Manzanares and his South Americans. 

6:30 P.M.—ACME (Columbia), Smiling Ed Me- 
Connell 

7:30 P.M.—G'"'LF (Columbia), 
Hal Kemp’s orchestra. 

9:00 P.M.—FORD (Columbia), Ford Sunday 
Evening Hour, with Colette D’Arville, mezzo 

guest star. 

GENERAL MOTORS (NBC, Red), 
Concert: symphony orchestra, direction Ar- 
turo Toscanini, guest conductor; Dusolins 
Giannini, soprano, guest. 

10:30 P.M.--STANDARD OIL OF 
(Columbia), Jack Hylton in 
Have Music’’ (to west only). 


commentator, 
of ceremonies ; 


Phil Baker and 


soprano, 


10:00 P.M. 


INDIANA 
"You Shall 











WE TAKE OUR TEXT FROM 
THE WORDS OF OWNERS— 


BENDIX 


“FINGER-TIP” GEAR CONTROL 


M* you know the outstanding 
advantages of Bendix ‘‘Finger-Tip” 


Gear Control—that it provides an unob- 
structed front compartment, faster, effort- 
less shifting, quicker getaway and complete 
control of the car under all conditions. 
But do you know the most important 
advantage of all—what car owners and 
drivers think about it? 


Let’s see what just a few owners have written: 


“The Electric Hand is the greatest thing put on a 
car since four-wheel brakes.” 


ap “The Electric Hand Gear Shift is the finest thing in 
the way of equipment that has ever been placed on 
any car.” 


ee 


. a big step forward. It makes driving much 
easier and safer.” 


“,.. 1 can jump in and out either side of the car, 
can shift gears when going up hills or making 
turns, and without taking my hands from the wheel.” 


ec 


. the Electric Hand is a fine contribution to 
automobile progress and safe driving.” 


ec 


. and the best part of it is that I can drive all 
day with pleasure and without fatigue.” 


BENDIX 


Products 





Isolated examples? Not a bit of it! An independent 
research organization conducted a survey which proved 
that virtually everyone likes “‘Finger-Tip” Gear Control. 
Here’s what was done: In 3 metropolitan cities, all 
owners of cars equipped with Bendix “Finger-Tip” 
Gear Control were asked these questions and gave 
these answers: 


QUESTION: 


Are you entirely satisfied with it? 


“YES” —96.2% “NO” —3.8% 


QUESTION: 


Do you consider it worth the extra price you paid for it? 
(Asked of owners who bought it as optional equipment) 


“NO”— 7.6% 


“YES’’—92.4% 


QUESTION: 


If you were buying a new car, would you want it 
equipped with Bendix “Finger-Tip” Gear Control ? 


“YES” —93.3% “NO”’— 6.7% 





Bendix is working with car factory engineering staffs 
on gear-shift layouts now for car models to come. A wire, 
telephone call or letter will produce immediate action. 


BENDIX PRODUCTS CORPORATION 
(Subsidiary of Bendix Aviation Corp.) 
401 Bendix Drive South Bend, Ind. 
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